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CIRCLE  BUYS  SUCCESS. 

Louis  Leavitt,  the  Brooklyn  Paint 
Manufacturer,  Sells  the  Property 
He  Purchased  Recently  at  Auction 
— The  Magazine  to  Be  Console 
dated  with  the  Circle — Eugene 
Thwing  Is  Editor  of  the  Publication 
As  noted  in  tliese  columns  recently, 
the  Circle  Magazine,  wh.ch  suspended 
publication  in  August,  l!Un,  through  a 
lack  of  cash  capital,  has  resumed  puh- 
iication. 

It  is  gratifying  to  its  many  frie.ids  to 
learn  that  Eugene  Thw  ng,  who  founded 
the  Circle  in  I'JOti,  with  Funk  &  Wag- 
nails  Co.  as  publishers,  is  again  its  edi¬ 
tor.  -After  losing  all  his  money  in  the 
effort  to  keep  the  enterprise  going,  and 
be.ng  unable,  because  of  the  business 
depression,  to  secure  additi:inal  capital, 
Mr.  Thwing  was  compelled  to  submit 
to  a  receivership.  .Although  financially 
down  and  out,  he  still  had  faith  in  the 
idea  upon  which  the  Circle  was  started 
and  refused  to  give  up.  Me  kept  work¬ 
ing  on  the  proposition  until  he  has  n  nv 
succeeded  in  establishing  the  magazine 
on  a  safer  basis.  He  has  organized  the 
Thwing  Company,  a  New  A'ork  corpora¬ 
tion,  of  which  he  is  president  and  treas¬ 
urer,  with  publishing  offices  at  145  West 
Forty-fifth  street.  None  of  the  com¬ 
pany’s  stock  is  offered  for  sale  to  the 
public. 

TAKES  OVER  SUCCESS. 

On  Friday  the  Thwing  Company  an¬ 
nounced  that  it  had  purchased  outright 
for  cash  the  subscription  list,  editorial 
and  art  material,  book  stock,  office  fur¬ 
niture,  machinery  and  equipment  of  the 
Success  Magazine  and  the  National 
Post,  and  that  the  magazine  would  be 
combined  with  the  Circle.  -Arrange¬ 
ments  will  be  made  to  continue  the 
175,000  paid  subscriptions  until  their 
expiration- 

The  Thwing  Company  assumes  abso¬ 
lutely  no  indebtedness  or  liabilities  what¬ 
soever  of  the  Success  Magazine  and  the 
National  Post  Company.  Whatever  shall 
be  done  in  the  interests  of  subscribers, 
bondholders  and  others  through  the 
Thwing  Company  and  the  Circle  will  be 
purely  voluntary,  and  will  be  done 
wholly  in  the  Circle  spirit  of  helpfulness 
and  business  co-operation  for  mutual 
benefit. 

LE.WITT  OUT  FROM  UNDER. 

When  the  property  of  the  Success 
Magazine  was  sold  recently  it  was  pur¬ 
chased  by  Louis  Leavitt,  a  Brooklyn 
paint  manufacturer,  for  $5,280.  -After  he 
obtained  the  property  the  man  who  was 
to  run  the  magazine  backed  out  and 
Mr.  Leavitt,  concluding  that  he  himself 
could  not  handle  the  proposition  to  ad¬ 
vantage,  decided  to  sell  out. 

Lupton  Left  $1,500,000. 

-According  to  the  appraiser’s  report 
filed  with  the  Surrogate  of  New  York 
last  week  the  value  of  the  estate  of 
F.  M.  Lupton,  the  publisher,  who  com¬ 
mitted  suicide  a  year  and  a  half  ago,  is 
$1, 522,8-30.90.  Mr.  Lupton  was  the  chief 
owner  of  the  People’s  Home  Journal  and 
the  Frank  Lupton  Publishing  Co. 

Ohio  newspaper  publishers  have  been 
offered  a  free  boiler-plate  service  boom- 
•ing  Theodore  Roosevelt  for  the  Repub¬ 
lican  nomination  for  President. 
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EUGENE  THWING, 

PRESIDENT  OK  THE  THWING  COMPANY,  P  UBLISHER  OF  THE  CIRCLE. 


FINED  FOR  CONTEMPT.  | 

Because  He  Would  Not  Reveal  the 
Source  of  Graft  Information. 

Julius  Grunow,  a  reporter  for  the  Jer¬ 
sey  Journal  of  Jersey  City,  was  fined 
$25  for  contempt  of  court  on  Saturday 
by  Justice  Charles  W.  Parker,  of  the 
Supreme  Court,  because  he  refused  to 
tell  the  Bergen  County  Grand  Jury  the 
name  of  the  man  who  informed  him 
concerning  an  alleged  graft  case  in  the 
Ridgefield  Park  Board  of  Village  Trus¬ 
tees. 

In  his  own  defense  the  reporter  said : 

“I  believe  the  Grand  Jury  has  no 
right  to  ask  me  to  tell  the  names  of  the 
persons  who  tell  me  matters  of  news 
such  as  that  contained  in  the  first  part 
of  the  article.  The  other  part  of  the 
article  carried  the  sources  of  informa¬ 
tion  necessary  to  enable  the  Grand  Jury 
to  ascertain  the  truth  of  the  charges  or 
to  punish  those  responsible  for  their  cir¬ 
culation.” 

Judge  Parker  in  his  decision  said:  “A 
graft  charge  is  a  crime  charge,  and  the 
members  of  the  Grand  Jury  had  a  per¬ 
fect  right  to  ask  this  question  in  order 
that  subpoenas  could  be  sent  to  those 
actually  making  the  charges.  Mr.  Pros¬ 
ecutor,  do  you  ask  that  the  reporter  be 
imprisoned  or  pay  $1,000  fine?” 

Wendell  J.  Wright,  County  Prose¬ 
cutor,  said  he  thought  the  reporter  had 
been  ignorant  of  the  law  and  that  a 
nominal  fine  would  suffice.  The  case 
was  at  once  appealed. 

Senate  Reject*  Rigg*’  Nomination. 

The  Senate  of  the  New  York  Legisla¬ 
ture  has  rejected  the  nomination  of 
Edward  G.  Riggs,  for  many  years  a  po¬ 
litical  and  financial  reporter  on  the  New 
York  Sun,  as  Public  Service  Commis¬ 
sioner.  Mr.  Riggs’  many  friends  are 
much  disappointed  at  his  defeat. 


ANNISTON  HOT  BLAST. 

Famous  Paper  to  Be  Sold  March  19 
to  the  Highest  Bidder. 

The  Anniston  (Ala.)  Hot  Blast,  the 
pioneer  daily  newspaper  of  that  city, 
has  been  placed  on  the  market,  and  the 
manner  of  sale  is  considered  to  be 
unique. 

The  property  will  go  to  the  highest 
bidder,  according  to  a  decision  reached 
at  a  meeting  of  the  stockholders  this 
month.  The  bids  are  to  be  opened  on 
March  19,  by  Acting  Treasurer  J.  H. 
Edmondson.  C.  V.  Rainwater,  an  At¬ 
lanta  coca-cola  man,  is  president  of  the 
company,  and  his  reason  for  selling  is 
that  the  property  has  not  been  a  paying 
proposition  within  recent  years. 

The  paper  has  become  known  through¬ 
out  the  United  States  on  account  of  its 
name.  It  was  contemporary  with  the 
old  Woodcock  furnace,  Anniston’s  pio¬ 
neer  industry,  and  from  the  blasts  of 
that  plant,  it  took  its  title.  Some  of  the 
South’s  foremost  men  have  worked  on 
the  paper,  among  them  John  Temple 
Graves. 

PLAN  INSURGENT  ORGAN. 

Newspaper  to  Be  Launched  at  Chi-  ’ 
cago  With  $2,000,000. 

Prominent  insurgents  will  spend 
$2,000,000  to  start  a  national  organ.  The 
paper  is  to  be  published  in  Chicago, 
and  the  first  edition  is  scheduled  to  ap¬ 
pear  about  the  middle  of  November. 

The  most  significant  part  of  the  plan 
as  disclosed  is  that  it  originates  from 
the  same  people  who  have  been  manag¬ 
ing  the  campaign  of  Senator  Robert  M. 
La  Follette,  but  it  is  denied  that  the 
paper  is  to  be  made  a  personal  organ 
for  La  Follette’s  boom  for  the  Presi¬ 
dency, 


5  Cents  a  Copy 

WASHINGTON  GOSSIP. 

^  National  Press  Club  Burns  Its  Last 
Certificate  of  Bonded  Indebted¬ 
ness  —  New  Members  Elected — 
Brahany’s  Parody  on  Dooley — W. 
H.  Clum  Becomes  Treasurer  of 
Davenport  Locomotive  Works. 

{Special  Correspondence.) 

\V  ashington,  Feb.  29. — In  celebration 
of  its  achievement  in  paying  off  the  last 
of  its  bonded  indebtedness,  the  Na¬ 
tional  Press  Club  on  Saturday  night 
heid  a  jollification  in  its  club  house  and 
burned  the  certificates  of  indebtedness 
which  it  had  redeemed  during  the  past 
three  and  one-half  years.  The  last  one, 
for  $.‘i0n,  was  met  that  very  morning. 

The  celebration  was  enlivened  by 
stunts  in  which  the  members  of  the  club 
took  part.  First  came  a  song  by  J. 
Crosby  McCarthy,  who  “took  off”  vari¬ 
ous  n. embers  in  satirical  verse,  Ray¬ 
mond  B.  Morgan  accompanying  him  on 
the  piano.  Thomas  Brahany  read  a  dia¬ 
lect  sketch  of  his  own  composition,  pos¬ 
ing  as  the  "original  Mr.  Dooley,”  and 
touching  on  current  political  affairs. 
The  parody  was  greatly  enjoyed.  Parts 
of  it  follow : 

m’CARTHY  as  MR.  DOOLEY. 

‘Me  hat  is  in  th’  ring,’  says  th’  brave 
Uoseufelt  at  Columbus.  ‘Hurrah !’  says 
I,  ‘a  real  white  hope  at  last!’  Is  Col. 
Jack  Johnson  in  th’  ball?’ 

“  ‘O’Leary,  I’ve  read  iverything  on 
prize  fightin’  fr’m  Brian  Boru  to  Jawn 
Boyle  O’Reilly,  an’  I’ve  niver  yit  knowed 
a  real  champeen  to  win  by  throwin’  his 
hat  into  th'  ring  an’  thin  talkin’  through 
it.  Corbett  has  been  tryin’  it  iver  since 
he  got  th’  solar  plexus,  an’  ye  see  where 
he  is :  Twiuty-five  cints  a  throw ;  box 
sates,  thirty-five.  Come  wan,  come  all, 
an’  see  Gintleman  Jim  sprint  three  fast 
rounds  iv  th’  manly  art.  No,  O  Leary, 
they  can’t  come  back,  an’  Rosenfelt  can’t 
go  back.  He’s  no  exciption,  an’  whin  he 
finds  it  out  I  shudder  to  think  what’ll 
become  of  th’  plain  people.  ’Twill  be  a 
sad  day  for  Gifford  Pinchback,  th’  light¬ 
weight  champeen  iv  Alaska,  who’s  been 
in  Rosenfelt’s  corner  in  ivery  fight  since 
Aunanias.’ 

“  ‘I’ll  bet  ye’ll  vote  f’r  Rosenfelt  ye’r- 
silf,’  said  Mr.  O’Leary. 

“  ‘No,’  replied  Mr.  Casey.  ‘I’m  again 
third  terms,  sicond-and-a-half  terms,  an’ 
first  terms.  I’ll  vote  fr  Willum  Jen- 
I  nin’s.  I’m  too  old  a  man  now  t’  change 
th’  habits  iv  a  lifetime.  Whin  he  run 
first  on  free  silver  I  heard  him  say  me- 
silf :  “Vote  f’r  me  an’  good  times.”  I 
took  him  at  his  word,  an’  voted  f’r  him, 
an’  times  has  been  good  iver  since.  So 
I’ll  vote  f’r  him  agin.  Besides,  I’ve  ac¬ 
quired  th’  Outlook  habit,  an’  Rosenfelt 
is  wan  iv  th’  most  entertainin’  writers 
that  iver  upset  a  bottle  iv  ink.’  ” 

STORIES  BY  peck’s  BAD  BOY. 

1  Everyone  has  heard  of  Qinedinst,  the 
:  photographer,  but  few  even  here  were 
prepared  to  hear  him  pound  music  out 
of  a  piano.  It  may  have  seemed  more 
natural  for  the  original  of  “Peck’s  Bad 
Boy,”  George  W.  Peck,  to  relate  humor- 
■  ous  stories,  and  he  had  to  keep  on  doing 
it  for  some  time.  Clifford  K.  Berry- 
1  man,  whose  cartoons  in  the  Washington 
.  Star  are  copied  everywhere,  told  stories 
,  of  .Ambassador  Bryce,  President  Taft 
I  before  and  after  the  Roosevelt  speech  at 
Columbus ;  Vice  -  President  Sherman, 
^  “Peck’s  Bad  Boy,”  and  the  president  of 
,  the  club,  Frederick  J.  Haskin,  while  his 
.  eloquent  crayon  rapidly  traced  their  fea- 
tures  for  his  audience, 
e  A  serious  feature  was  a  lecture  on  the 
n  Goveroment’s  reclamation  work,  by  C. 
-  J.  Blanchard.  The  chief  of  the  Swret 
Service,  John  E.  Wilkie,  who  belongs 
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to  the  club,  did  some  startling  things 
with  coins  and  cards.  German  student 
songs  were  sunk  by  Dr.  George  Bar- 
the'.me,  correspondent  of  the  Cologne 
Gazette,  who  accompanied  himself  on 
the  piano.  When  the  program  had  been 
finished.  Treasurer  G.  A.  Lyon,  Jr., 
presented  a  financial  statement,  showing 
that  the  club  had' paid  off  of  in¬ 

debtedness  in  two  years.  The  notes 
were  torn  up,  twisted  into  “spills”  and 
distributed  around,  then  when  the  lights 
were  turned  low  the  spills  were  lighted 
and  held  aloft  to  burn  out  while  the 
strains  of  “Auld  Lang  Syne”  filled  the 
rooms.  The  evening  wound  up  with  re¬ 
freshments. 

NATIONAL  P.tK.SS  CI.L'Il. 

.At  its  last  meeting,  the  National  Press 
Club  elected  the  following  new  mem¬ 
bers:  .Active — Julius  J.  Peyser,  co 're¬ 
spondent  B'nai  B’rith  News;  Louis 
Kopelin.  correspondent  New  York  Call. 

Non-Resident — E.  Wentworth  Pres¬ 
cott.  press  correspondent,  Boston, 
Mass. ;  W.  W.  Young,  editor  Hampton’s 
Magazine:  Junius  B.  Wood.  Chicago 
Daily  News;  Herbert  Bayard  Swope. 
New  York  World;  Horace  Holbrook, 
publisher  Western  Reserve  Democrat, 
Warren,  O. ;  George  W.  Hinman,  pub¬ 
lisher  Chicago  Inter-Ocean. 

Woodworth  H.  Clum,  formerly  con¬ 
nected  with  the  local  staff  of  the  Wash¬ 
ington  Star,  recently  resigned  his  posi¬ 
tion  with  the  Greater  Davenport  Com¬ 
mittee,  of  Davenport,  la.,  to  become 
treasurer  of  the  Davenport  Locomotive 
Works.  He  is  president  of  the  National 
•Association  of  Commercial  Executives, 
and  is  credited  by  the  Davenport  Times 
with  bringing  about  “the  unlimited  suc¬ 
cess  of  the  movement  which  is  daily 
boosting  Davenport.”  Junius  B.  Wood, 
who  reported  the  Lorimer  hearing  for 
the  Qiicago  Daily  News,  had  hardly 
got  home  after  that  case  closed  before 
he  was  sent  back  here  by  his  paper  to 
take  charge  of  the  Washington  bureau, 
in  place  of  LeRoy  A’ernon,  who  secured 
leave  to  assume  charge  of  the  Taft  cam¬ 
paign  literary  bureau. 

Leroy  Vernon,  the  well-known  corre¬ 
spondent  of  the  Chicago  Daily  News, 
has  been  ap|)ointed  manager  of  the  lit¬ 
erary  bureau  of  the  Taft  headquarters 
in  Washington. 

WILSON  HEAIIOUARTERS  MOVED. 

.As  announced  last  week  in  the  press 
dispatches,  the  Wilson  headquarters 
have  been  removed  from  New  York  to 
Washington  and  Thomas  J.  Pence  put 
in  charge.  Mr.  Pence,  as  already  noted 
in  these  columns,  has  recently  been  con¬ 
nected  with  the  Raleigh  News  and  Ob¬ 
server  as  Washington  correspondent  and 
with  the  bureau  of  the  New  York  Sun 
and  the  Louisville  Courier-Journal. 

W.  A.  Shepard,  editor  and  publisher 
of  the  .Auburn  (Cal.)  Placer  Herald 
and  private  secretary  to  Congressman 
Raker  of  the  First  California  District, 
was  recently  interviewed  by  the  Wash¬ 
ington  Post,  and  declared  that  William 
Randolph  Hearst  could  have  carried  the 


NOTICE 

The  name  of  the  corporation  here¬ 
tofore  known  as  Wilberding- 
Hand  Co.  having  been  changed  to 

J.  C.  Wilberding  Co. 

you  will  please  hereafter  address 
all  communications  accordingly, 
and  also  kindly  make  such 
changes  on  your  lists  as  neces¬ 
sary  so  as  to  avoid  possible  con¬ 
fusion. 

J.  C.  WILBERDING  CO. 
February  28th,  1912. 


State  of  California  at  the  primary  elec¬ 
tion  for  delegates  to  the  Democratic  j 
convention,  but  as  Hearst  had  declined 
to  allow  his  name  to  be  used  he  felt 
sure  that  Clark  would  sweep  the  State 
The  Speaker,  he  said,  was  very  strong 
in  I'alifornia. 

W .  Morgan  Shuster,  former  treas¬ 
urer-general  of  Persia,  on  Feb.  23  ad- 
dre>sed  the  National  Press  Club.  He 
said  the  women  are  the  real  power  in 
Persia,  and  that  but  for  them  the  con¬ 
stitutional  government  would  never  have 
been  established. 

W  hen  Howard  -Acton  came  on  from 
Cincinnati  this  winter  to  assist  Gus 
Karger  of  the  Times-Star  he  found  an 
(lid  friend  and  mentor  in  Jesse  Conway, 
one  of  the  ablest  among  the  local  corre¬ 
spondents.  Conway  gave  -Acton  his 
start  when  city  editor  of  the  Cincinnati 
Po-st. 

Hugh  Mclssacs,  until  recently  repre¬ 
senting  the  Los  -Angeles  and  the  San 
I'rancisco  Examiner  in  Washington,  but 
called  to  New  York  in  December  to  do 
political  work  on  the  -American,  has 
been  here  on  assignment  for  several 
days. 

WA-NT  All  fO-NVEXTION. 

Col.  1).  C.  Collier,  president  of  the 
San  Diego-Panama  Exposition,  is  co-op¬ 
erating  with  advertising  men  in  San 
Francisco  to  secure  the  1913  convention 
of  the  -Associated  -Advertising  Clubs  of 
-America  for  the  Pacific  Coast.  The  plat), 
is  to  have  the  meeting  held  at  San  Fran¬ 
cisco,  with  features  at  Los  -Angeles  and 
San  Diego- 

"We  arc  doing  all  we  can  to  secure 
this  convention.”  said  Col.  Collier  to 
The  Ei  itor  and  Publisher.  "I  under¬ 
stand  that  Baltimore  will  make  a  deter¬ 
mined  effort  to  get  it,  but  we  believe 
we  can  win  out.  Los  .Angeles  has  a 
new  and  vigorous  club,  with  a  member¬ 
ship  of  over  ItM).  We  shall  have  a  club 
in  San  Diego  and  the  San  Francisco 
club  is  large  and  wideawake.  Then  we 
shall  count  on  the  assistance  of  the  clubs 
at  Sacramento,  Portland,  Seattle,  Spo¬ 
kane,  Denver  and  Salt  Lake.  Some  of 
these  have  already  jiledged  their  aid. 

.At  the  meeting  of  correspondents  on 
February  21  a  committee  was  appointed 
which  drew  up  resolutions  on  the  death 
of  Giarles  B.  Lockwood,  who  died  Feb¬ 
ruary  19,  and  the  following  were 
elected  pallbearerss :  Edgar  C.  Sny¬ 
der,  Charles  -A.  Hamilton,  Raymond 
B  Morgan,  Harry  J.  Brown.  A.  O. 
Hayward  and  Ernest  H.  Pullman. 
The  press  galleries  were  rep'esented  at 
the  funeral  by  the  following  committee; 
Elmer  Murphy,  H.  C.  Stevens  and  R.  M. 
(jates.  The  services  were  held  Thurs¬ 
day  at  ll.W  from  the  private  parlors  of 
the  officiating  undertaker.  Rev.  Wm,  T. 
Snyder  officiating. 

KARGER  GIVES  THEM  A  JOLT. 

Congressman  Everis  .A.  Hayes,  ol 
California,  made  a  ringing  speech  Mon- 
,day  last  in  support  of  the  administra¬ 
tion.  He  is  editor  of  the  San  Jose  Mer¬ 
cury,  one  of  the  best  dailies  in  the  coun 
try  in  a  city  of  the  size  of  San  Jose. 

The  Taft  bureau,  of  which  Repre¬ 
sentative  William  B.  McKinley,  of  Illi¬ 
nois,  is  director,  on  Feb.  20  asked  cor¬ 
respondents  of  newspaper  presumed  to 
be  friendly  to  Pres  dent  Taft  to  ascer¬ 
tain  if  their  papers  would  take  f'om 
Columbus  an  account  of  the  Roosevelt 
reception  written  by  Gus  J.  Karger. 
Washing’on  correspondent  of  the  Cin¬ 
cinnati  Times-Star.  which  is  owned  by 
Charles  P.  Taft.  The  correspondents 
were  informed  that  telegraph  to'ls  would 
be  prepaid.  Mr.  Karger  has  been  active 
in  the  promotion  of  President  Tait’s 
candidacy.  .A  gcod  deal  of  unfavorable 
comment  has  been  made  by  progressives 
on  the  offer  to  the  newspapers  thus 
made  by  Director  McK  nley. 


IDEALS  OF  JOURNALISM. 

William  Seaver  Woods  Says  the 
Newspaper  Man  Is  the  True 
Photographer  of  Life. 

The  editor  of  the  Literary  Digest, 
\\  illiam  Seaver  Woods,  gave  a  delight¬ 
ful  talk  upon  "Ideals  of  Journalism” 
to  the  students  of  journalism  at  the  New 
York  University  School  of  Commerce, 
-Accounts  and  Finance,  I'riday  evening, 
Feb.  23.  .After  humorously  giving  rem¬ 
iniscences  of  his  early  entry  into  the 
newspaper  field,  Mr.  Woods  outlined 
the  purpose  and  scope  of  the  modern 
newspaper  and  the  ideals  which  should 
govern  workers  on  them. 

"The  daily  newspaper  is  a  kind  of 
a  moving  picture  of  the  human  race. 
The  newspaper  man  goes  into  the  streets 
and  among  the  people ;  he  sees  them  in 
their  most  intense  moments  and  he 
writes  what  he  sees ;  he  is  the  true 
photographer  of  life. 

"What  is  the  important  thing  about 
the  picture?  The  important  thing  is 
that  it  be  a  true  record.  We  may  like 
to  throw  a  dash  of  color  into  our  work; 
that  is  all  right,  but  be  sure  it  is  a  true 
color.  Do  not  put  a  lurid  purple  where 
a  white  background  belongs.” 

Mr.  Woods  stated  emphatically  that 
the  newspapers  to-day  were  less  biased 
by  their  advertising  and  financial  inter¬ 
ests  than  is  commonly  supposed.  He 
admitted  that  there  were  certain  flagrant 
cases  of  wilful  coloring  of  the  facts, 
but  asserted  that  the  present  tendency 
is  in  the  direction  of  greater  truthful¬ 
ness. 

Mr.  Woods  illustrated  the  ideals  of 
journalism  by  apt  stories  from  his  rich 
fund  of  experience.  He  laid  particu¬ 
lar  stress  on  the  fact  that  the  person 
in  search  of  money  merely  should  shun 
newspaper  work,  for  the  rewards  here 
are  of  a  different  kind. 

(.'oncluding,  Mr.  Woods  said:  “If 
you  are  to  rip  the  ina.sk  from  hypocrisy 
—if  you  are  to  throw  the  searchlight  of 
truth  upon  evil  in  high  jilaces,  and  do 
whatever  your  hand  finds  without  fear 
or  favor,  I  invite  you  to  enter  the  most 
glorious  field  of  opportunity  that  exists 
to-day,  namely,  that  of  journalism.” 


PROGRESS  OF  THE  SOUTH. 

Manufacturers’  Record  Strikes  a  Top 
Note  in  Its  30th  Anniversary  Issue. 

The  Manufacturers’  Record,  of  Balti¬ 
more.  which  is  deservedly  regarded  as 
the  leading  trade  paper  in  its  field,  the 
South,  fairly  outdid  itself  in  its  thir¬ 
tieth  anniversary  number  published  last 
week,  which  appeared  in  two  parts,  one 
containing  the  regular  matter,  and  the 
second,  a  260-page  supplement,  packed 
full  of  interesting  data  on  the  indus¬ 
trial,  agricultural  and  commercial  growth 
of  that  section  of  the  country. 

Typographically  the  issue  is  most  at¬ 
tractive.  The  illustrations  are  of  high 
grade,  the  text  is  set  in  large  readable 
type,  and  the  paper  on  which  it  is  printed 
is  of  excellent  quality.  Of  the  contents 
we  can  only  say  that  the  articles  contain 
more  valuable  matter  concerning  the 
business  development  of  the  South  than 
a  ny  we  we  have  yet  read. 

For  once  statistics  make  interesting 
literature.  It  is  surprising  to  read  that 
the  manufactures  of  the  South  exceed 
the  agricultural  products  by  $800,000,000 
annually.  It  looks  as  if  King  Cotton 
were  sojourning  wi'h  Don  Manuel  and 
the  Chinese  Emperor.  Other  figures, 
though,  tell  of  his  new  grip  on  the 
South — last  year  19.5  per  cent,  of  the 
cotton  crop  went  into  Southern  mills 
3pd  only  16.4  intg  Northern. 


NEW  PUBLICATIONS. 

Morton,  Wash. — -A  newspaper  is  soon 
to  be  established  here  with  L.  D.  Gar¬ 
wood  as  publisher. 

Salt  L.ake  Citv,  Utah. — -A  new  daily 
newspaper  is  being  planned  which  shall 
be  the  e.xclusive  organ  of  the  Demo¬ 
cratic  party  in  the  ci  y  and  county. 

Nashville,  Tenn. — trade  journal 
called  the  Negro  Merchant  and  Me¬ 
chanic  is  to  he  published  here  about 
March  1.  It  is  to  be  a  monthly  maga¬ 
zine  devoted  to  the  industrial,  financial 
and  general  business  interests  of  the 
negro  race.  It  will  be  under  the  man¬ 
agement  of  Calvin  L.  McKissack. 

Pittsburgh,  Pa. — The  Methodist,  a 
quarterly  published  under  the  auspices 
of  the  Methodist  Episcopal  Church 
Union  of  Pittsburgh,  has  made  its  first 
appearance,  with  Rev.  Dr.  James 
Mechem  and  Rev.  G.  L.  C.  Richardson 
as  its  editors. 

-Alexandria,  \'a. — -A  new  paper  to  be 
called  the  News  is  to  make  its  appear¬ 
ance  here  about  March  1.  G.  H.  Ramey 
&  Sons  are  to  he  the  publishers.  It  is  to 
he  strictly  local  in  character 

Evansville,  Ind. — State  Senator  Will¬ 
iam  B.  Carleton  and  Wilfred  C.  Bussing 
are  planning  to  establish  the  Review,  a 
new  weekly  society  magazine.  The  ini¬ 
tial  issue  is  to  appear  about  -April  6. 

M’E\ve-n,  Tenn. — .A  Democratic  paper, 
to  be  known  as  the  Humphreys  County 
Courier,  is  to  be  started  here  by  L.  H. 
and  C.  P.  Hopkins,  with  L.  H.  Hopkins 
as  publisher.  The  paper  will  be  in  maga¬ 
zine  form  and  carry  from  twelve  to 
eighteen  pages  weekly. 

(joLDFiELi),  Nev. — The  Goldfield  Print¬ 
ing  and  Publishing  Co.  has  been  formed 
with  a  capitalization  of  $10,1)1)0,  to  pub¬ 
lish  a  weekly  paper,  the  first  number  of 
which  is  to  appear  March  1.  The  paper 
is  to  be  edited  by  Boyd  Moore,  with 
Harry  Moon  as  manager. 

Hardin,  Ky. — Mayor  C.  L.  Starks  is 
planning  to  establish  a  new  weekly,  the 
third  in  Calloway  County.  It  will  be 
launched  as  soon  as  the  plant  can  be  in¬ 
stalled.  The  editor  has  not  been  se¬ 
lected. 

Loretto,  Tenn. — .A.  R.  Day,  an  expert 
printer,  has  made  a  contract  with  the 
citizens  and  business  men  of  this  town, 
to  install  a  newspaper  plant  and  publish 
a  paper. 

Tulsa,  Okla. — .A  charter  has  been 
granted  to  Tate  Brady  and  others  for 
the  publication  of  a  paper  to  be  started 
here  soon  and  to  be  called  the  Daily 
Iconoclast.  The  stockholders  are:  T. 
Brady,  H,  H.  Brady,  F'.  Y.  Burton  and 
W.  C.  Davis. 


Wichita  Eagle’s  Map. 

The  Wichita  (Kan.)  Eagle  recently 
printed  in  one  of  its  regular  issues  a 
large  map  showing  the  growth  of  the 
city,  and  incidentally  giving  the  number 
of  its  subscribers  in  the  different  sec¬ 
tions.  F'rom  this  it  appears  that  the 
Eagle  is  a  mighty  popular  newspaper 
among  the  people  of  Wichita. 


FIRST 

In  1911,  excluding 
“  Wants,”  The  New 
York  Times  published 
a  greater  volume  of 
general  advertisements 
than  any  other  New 
York  morning  i*,2ws- 
paper. 


THE  EDITOR  AND  PUBLISHER. 


March  2, 


R.  H.  Davis: 

Dear  Sir — When  you  wrote  “I  Am  the 
Printing  Press”  you  created  a  great  ad¬ 
vertisement.  We  have  derived  a  great 
deal  of  benefit  from  the  idea,  and  I  take 
this  opportunity  to  express  to  you  my 
appreciation  of  the  merit  of  that  idea. 
I  feel  that  our  results  from  its  use  were 
tangible  enough  to  warrant  my  asking 
you  to  accept  the  enclosed  check  with 
niy  compfiuents,  1  am. 

Very  truly  y.iurs, 

John  H.  P.vtterson’, 
President  and  General  Manager. 

The  progressive  Republicans  of  China 
are  among  the  latest  to  appreciate  the 
printing  press  personification. 


BOB”  DAVIS  IS  LUCKY. 


Receives  a  Check  for  $500  from 
President  Patterson,  of  the  Na¬ 
tional  Cash  Register  Co.,  as  an 
Appreciation  of  the  Merit  of  His 
Printing  Press  Poem — Paraphrase 
Used  as  an  Advertisement. 

A  somewhat  remarkable  prose  poem, 
entitled  ‘T  Am  the  Printing  Press.”  ap¬ 
peared  in  an  advertisement  of  R.  Hoe  & 
Co.  last  summer.  The  Ei  itok  .wd  Pfii- 
LI.SHER  reprinted  the  poem  and  gave  ; 
Robert  H.  Davis,  of  Frank  .\.  Munsey's 
editorial  staff,  as  the  author.  Subsc-  ' 
quently  it  was  copied  by  other  publica¬ 
tions  without  giving  Mr.  Davis  credit. 
•At  the  request  of  a  correspondent  the 
poem  is  reproduced  herewith  : 

1  AM  THE  PRINTING  PRESS. 

BY  ROBERT  H.  DAVIS. 

"I  am  the  printing  press,  born  of  the 
mother  earth.  My  heart  is  of  steel,  my 
limbs  are  of  iron,  and  my  lingers  are  of 
brass. 

"1  sing  the  songs  oi  the  world,  the 
oratorios  of  history,  the  symphonies  of 
all  time. 

"1  am  the  voice  of  to-day,  the  heral.l 
of  to-morrow.  1  weave  into  the  warp 
of  the  past  the  woof  of  the  future.  1 
tell  the  stories  of  peace  and  war  alike. 

■'1  make  the  human  heart  beat  with 
passion  or  tenderness.  I  stir  the  pulse 
of  nations,  and  make  brave  men  do 
braver  deeds,  and  soldiers  die. 

"1  inspire  the  midnight  toiler,  weary  at 
his  loom,  to  lift  his  head  again  and  gaze,' 
with  fearlessness,  into  the  vast  beyond, 
seeking  the  consolation  of  a  hope  eternal. 

"When  1  speak  a  myriad  people  listen 
to  my  voice.  The  Saxon,  the  Latin,  the 
Celt,  the  Hun,  the  Slav,  the  Hindu,  all 
comprehend  me. 

"I  am  the  tireless  clarion  of  the  news 
1  cry  your  joys  and  sorrows  every  hour. 
I  fill  the  dullard’s  mind  with  thoughts 
uplifting.  1  am  light,  knowledge,  power. 
1  epitomize  the  conquests  of  mind  over 
matter. 

"1  am  the  record  of  all  things  mankiiu! 
has  achieved.  My  offspring  comes  t  i 
you  in  the  candle’s  glow,  amid  the  dim 


SOCIETY  IN  JOURNALISM. 


First  Appearence  of  The  Animal 

News  the  Organ  of  “The  First 
Ladies  in  the  Land.” 

The  .\nimal  News,  a  monthly  pub¬ 
lished  by  the  New  York  Women’s 
Ix'ague  for  .Animals,  of  which  Mrs. 
James  Speyer,  wife  of  the  popular  Wall 
Street  magnate,  is  president,  made  its 
first  appearance  March  1. 

It  is  a  sixteen-page  paper,  with  an  at¬ 
tractive  cover,  and  is  devoted,  as  its 
name  indicates,  to  the  animal  kingdom. 

The  manager  and  editor  of  the  .Animal 
News  is  Airs.  Edgar  Van  Etten,  whose 
husband  was  formerly  vice-president  of 
the  New  York,  New  Haven  &  Hartford 
Railroad,  and  who  now  is  president  of 
the  Washington  Coffee  Co. 

.Among  the  officers  of  the  New  York 
V\’oman’s  League  for  .Animals,  in  addi¬ 
tion  to  the  ladies  already  mentioned,  are ; 
Mrs.  Frederick  W.  Vanderbilt,  Mrs. 
Cornelius  C.  Cuyler,  Miss  Ella  Mabel 
Clark.  Mrs.  Cadwalader  Jones,  Miss 
Ruth  Stillman.  Airs.  Clifford  B.  Harmon, 
Airs.  Russell  Sage,  Airs.  Louis  C.  Alor- 
ris.  Airs.  Gerald  Hollins  and  Airs.  F.  L. 
Hutton. 

The  treasurer  of  the  league  is  Clark 
Williams,  president  of  the  Windsor 
Trust  Co. 

.Among  the  projects  already  under¬ 
taken  by  the  league  are  the  establishment 
of  a  free  dispensary  in  New  York  for 
the  treatment  of  sick  horses  and  the 
opening  of  a  mountain  rest  farm  at  Fish- 
kill,  N.  Y.,  both  of  which  are  already  in 
operation. 

The  .Animal  News  is 


well  made  up,  at- 
tr.activcly  printed  and  contains  illustra¬ 
tions  of  the  mountain  rest  farm  at  Fish 
kill,  N.  A’.,  and  the  dispensary  for  ani¬ 
mals  at  -T2-j  Lafayette  street,  and  a  pic¬ 
ture  of  Airs.  James  Speyer. 


AIRS.  EDGAR  VAN  ETTEN, 


EDITOR  A.N'D  MAN.VOER  OK  THE  ANIMAL  NEWS. 


parodists,  who  are  using  his  idea  all  over 
the  country.  His  secretary  has  a  scrap 
book  which  is  bulging  with  clippings 
from  the  advertising  pages  of  news¬ 
papers  and  magazines,  showing  how  his 
"prose  poem”  has  set  a  fashion  for  ad¬ 
vertising  writers. 

.N.  C.  R.  PARAPHRASED  IT. 

One  of  the  big  concerns  to  use  the 
idea  was  the  National  Cash  Register  Co., 
for  surely  it  is  obviously  effective  to  per¬ 
sonify  the  wonderful  machine  and  say 
"I  .-Am  the  Cash  Register.”  Editor  Davis 
saw  the  advertisement  in  the  Saturday 
Evening  Post  and  impulsively  called  his 
stenographer  and  wrote  to  Mr.  Patter¬ 
son,  the  president  of  the  National  Cash 
Register  Co.,  intimating  that  it  was  not 
fair  nor  square  for  a  great  concern  like 
the  Cash  Register  Co.  to  take  an  idea 
and  its  form,  as  it  had  done  in  the  ad¬ 
vertisement,  without  giving  proper  credit 
to  the  creator  and  author.  Evidently 
Mr.  Patterson  had  not  known  that 
Editor  Davis  was  the  creator,  for  he 
immediately  wrote  in  reply  as  follows, 
enclosing  his  check  for  $o00 ;  _ 


began  to  paraphrase  it.  and.  before  the 
expiration  of  the  year,  this  form  of  ex¬ 
pression  had  become  the  basis  of 
big  advertising  campaigns  t’.iroughout 
.America,  England,  Germany  and  France.” 

.SET  THE  FASHION  FIR  All  WRITERS. 

Editor  Davis,  who  is  also  a  newspaper 
man,  a  book  author,  a  playwright,  a  poet 
and  a  fisherman,  is  naturally  proud  of 
his  production.  But,  unlike  most  great 
fishermen,  he  does  not  altogether  appre¬ 
ciate  the  sincere  flattery  of  imitators  and 


In  considering  circulation,  remember  it  is  the  papers  that  reach  the  HOMES 
that  count — mere  quantity  printed  is  of  small  avail. 


(Eli^ning  BiaomsiTL 

MILWAUKEE 


Daily  average  circulation  for  1911  was  4 conies  per  day,  an  increase  of 
H.tMHl  per  dav  over  1910.  Both  “quality”  and  “quantity”  circulation,  and  we  not 
only  printed  these  papers  but  we  put  them  in  the  homes — in  the  hands  of  the  buyers. 
JOHN  W.  CAMPSIE,  Business  Manager 


Foreign  Advertising'Representatives 


CHAS.  H.  EDDY 

Metropolitan  Building.  New  York  City 


EDDY  &  VIRTUE 
Peoples  Gas  Building,  Chicago 


1911- 

-BIG  YEAR  1 

GERMAN  DAILY  GAZETTE 

Philadelphia,  Pa. 

The  following  table  shows  the  volume  of 
advertising  printed  in  each  month  of  1911: 

January  .  . 

February  . 

March  .  .  . 

.  461,724  Lines 

April  .... 

May . 

June  .... 

July . 

August  ,  . . 

September 

October  . . 

.  471,280  Lines 

November 

December 

Total 

.  5,121,866  Unes 

NOTE — The  leading  English  Daily  pub¬ 
lished  for  the  same  period  6,574,710  Lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 

THE  EDITOR  AND  PUBLISHER. 


March  2,  1912. 


George  E.  Bryeon  Deed. 

George  E.  Bryson,  Havana  correspon¬ 
dent  of  The  Editor  and  Publisher.,  the 
New  York  Times  and  other  newspapers 
in  the  United  States,  died  in  Havana, 
Cuba,  Feb.  22,  after  a  short  illness 

He  was  bom  forty-five  years  ago  near 
Bryson  City,  Jackson  County,  N.  C.  As 
a  newspaper  correspondent  he  entered 
the  South  American  field  in  the  eighties, 
and  during  the  years  that  followed  took 
part  in  seventeen  different  revolutions. 
One  of  his  most  notable  exploits  was 
the  bombardment  in  1891  of  La  Guayra, 
in  Venezuela.  Hearing  that  the  dictator, 
Mendoza,  had  raided  the  town  and  im¬ 
prisoned  the  various  Consuls  stationed 
there,  he  borrowed  a  small  Spanish  ves¬ 
sel,  the  Jorge  Juan,  with  which  he  forced 
the  invading  forces  to  capitulate. 

For  many  years  he  was  the  advisor 
of  Tomas  Estrada  Palma,  President  of 
Cuba. 


OBITUARY  NOTES. 

Charles  H.  Taney,  general  manager 
of  the  Wheeling  (W.  Va.)  Register, 
died  suddenly  of  apoplexy  Feb.  20,  while 
alone  in  his  office.  He  was  fifty-two 
years  old. 

Benjamin  Seymour  Whiting,  son  of 
Augustus  Whiting,  of  the  Evening 
World,  died  recently  in  California, 
whither  he  had  gone  for  his  health. 

W.  W.  Smith,  for  thirty-five  years 
editor  of  the  Leipsic  (O.)  Free  Press, 
is  dead. 

Murray  Williams,  for  many  years 
editor  and  owner  of  the  Rising  Sun 
(Ind.)  Local,  passed  away  Feb.  16. 

George  Sheppard,  who  for  seventeen 
years  up  to  1880  was  editorial  writer 
on  the  Times,  died  on  Thursday  at  his 
home  in  Jamaica  Plain,  Mass.  Mr. 
Sheppard  was  ninety-four  years  old 
and  of  English  birth.  He  came  to  this 
country  while  still  young.  He  wrote 
many  articles  opposing  the  nomination 


of  Gen.  Grant  for  the  Presidency  by  the 
Republican  convention  of  1880.  Shortly 
after  this  he  resigned  from  the  Times 
to  act  as  the  English  representative  of 
the  Northern  Pacific  Railroad.  He  re¬ 
turned  to  this  country  after  an  absence 
of  some  years  and  resumed  editorial 
writing. 

Frederick  William  Cawein,  a  news¬ 
paper  artist  of  Louisville,  Ky.,  where 
he  was  employed  on  the  Courier-Jour- 
nal  and  Louisville  Times,  died  Feb.  18, 
at  his  home  in  that  city. 

Col.  L.  D.  Burch,  who  formerly 
edited  the  Commercial  Advertiser  and 
the  Industrial  World  of  Chicago,  the 
Modern  Argo,  of  Kansas  City,  and  the 
American  Sheep  Breeder,  but  who  of 
late  has  been  identified  with  the  wool  in¬ 
dustry,  died  at  Evansville,  Ill.,  Feb.  23. 

Henry  J.  Church,  for  many  years  a 
well  known  newspaper  man,  died  in 
Portland,  Me.,  Feb.  25,  after  a  brief  ill¬ 
ness. 


Will  Preta  Action  Agninat  Colonel 
Watteraon  and  Hia  Paper. 

Practically  all  matters  in  controversy 
in  the  suits  of  W.  R.  Hearst  against 
the  Courier-Journal  and  the  Evening 
Times  and  Henry  Watterson,  in  which 
Hearst  asks  damages  for  the  publication 
by  the  papers  of  the  Gaynor  speech  and 
for  alleged  damaging  editorials  written 
by  Watterson  in  respect  to  it,  are  for  a 
jury  to  consider. 

This  was  the  general  effect  of  a  ruling 
by  Judge  Walter  Evans  in  the  Federal 
Court  at  Louisville,  Feb.  24.  Sections  of 
the  answers  of  the  defendants  relating 
that  Mayor  Gaynor’s  speech,  delivered 
in  April,  1910,  was  printed  in  Hearst’s 
own  newspapers  “as  a  matter  of  general 
importance”  were  struck  out,  the  Court 
sustaining  the  plaintiff’s  demurrer  on 
these  points.  The  case  is  on  the  docket 
for  the  March  term  of  court,  but  it  is 
said  it  will  likely  go  over  to  October. 


Death  of  Albert  J.  Barr. 

Albert  J.  Barr,  principal  owner  of  the 
Pittsburgh  Post  and  its  evening  edition, 
the  Sun,  and  formerly  a  director  of  the 
Associated  Press,  died  suddenly  Satur¬ 
day  morning  at  the  Duquesne  Club  in 
that  city. 

Mr.  Barr  was  born  in  Pittsburgh  in 
1851.  His  father.  Colonel  James  P. 
Barr,  became  owner  of  the  Pittsburgh 
Post  in  1857.  After  he  was  graduated 
from  the  Western  University  of  Penn¬ 
sylvania  Mr.  Barr  entered  the  insurance 
business  and  remained  active  in  it  until 
the  death  of  his  father  in  1886.  when  he 
took  charge  of  the  Post  Publishing  Co., 
becoming  editor  and  business  head. 

In  1906  he  began  the  publication  of  the 
Sun  as  an  afternoon  paper.  He  re¬ 
mained  in  active  charge  of  these  prop¬ 
erties  until  a  few  months  ago.  He  is 
survived  by  a  widow,  who  was  Miss 
Mary  A.  McDevitt,  of  Lancaster,  Pa., 
two  sons  and  three  daughters. 


HEARST  LIBEL  SUITS  TO  JURY. 


ALBERT  J.  BARR, 

PRINCIPAL  OWNER  OF  THE  PITTSBURGH  POST  AND  SUN,  WHO  DIED  FEBRUARY  24. 


THE 

The  Circulation  of 

NEW  YORK 

THE  BOSTON  AMERICAN 

EVENING 

IS  OVER]  1 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 

400,000 

DAILY  and  SUNDAY 

Daily  Paper  in  America. 

THE  LARGEST  IN  NEW  ENGLAND 

San  Diego  Sun  pi 


stands  first  in  its  field, 
first  in  influence,  in 
prestige,  in  circulation, 
and  the  amount  of  ad¬ 
vertising  which  it  car¬ 
ries. 


B 


THE  NEWS 

BUFFALO,  N,  Y. 

Circulation  for  January,  1912 

06,014 

The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 
EDWARD  H.  BUTLER,  Editor  and  Prop’r 

C.  F.  KELLY  &  CO.,  Foreign  Representatives 
Chicago  New  York  City 

People's  Gas  Bldg  Metropolitan  Bldg 


DEMOCRAT 

Nashville,  Tenn. 

carries  more  local  advertising  than  any 
other  Nashville  newspaper 

The  JOHN  BUDD  CO.,  Representative 
New  York  Chicago  St.  Louis. 


Ask  any  Pittsburgh  man  about  THE 
PITTSBURGH  POST  and  THE  PITTS¬ 
BURGH  SUN  and  he  will  tell  you  that 
they  are  the  best  buy  in  the  Pitts¬ 
burgh  advertising  field. 

Special  combination  rates  for  both 
papers :  The  Piitabnrgh  Poat  morning 
and  Sunday,  The  Pittshurgh  Sun  every 
evening. 

JOHN  BUDD  COMPANY,  Special  RcprescBtatives, 
New  York,  Ckicago  and  St.  Loait. 


IN  MEXICO  CITY 

the  advertiser  only  haa  to  uae 
THE  MEXICAN  HERALD 
(Only  English  Newspaper) 

EL  HERALDO  MEXICANO 
(Only  Afternoon  Spanish  Newspaper) 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 


(Sole  Representativea) 

NEW  YORK  KANSAS  CITY  CHICAGO 
Tribune  Bldg.  Reliance  Bldg.  Tribune  Bldg. 


Let  one  of  our  Solicitors  quote 
you  on  our  list  of  “  Proven 
Pullers." 

(  ^  j  MacQuold  &  Tllden 
y  L'  Publishers’  Representatives 

New  York  Chicago 

Brunswick  Bldg.  Boyco  Bldg- 


The  News  Scimitar 

Of  MEMPHIS,  TENNESSEE 

i'i  the  leading?  afternoon  newspaper  in  the 
Mississippi  Valley  south  of  St.  Louis. 

The  largest  and  oldest  afternoon  news¬ 
paper  in  700  miles  of  this  great  valley. 

Represented  by  P.AUL  HLOCK,  Inc. 
2r>0  Fifth  Avenue.  NEW  YORK. 

Steger  Ruilding,  CHICAGO. 


YOU  MUST  USE  THE 

UOS  AINQELeES 
EXAMIINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  1  AAA 
MORE  THAN  -  .  I  ZUjfJUif 


GET  THE  BEST  ALWAYS  1 


Slljr  ^itteburg  IStBpatrli 

Greater  Pittsburg’s  Greatest 
Newspaper 


Wallace  G.  Brooeb 
Biunswick  Bldg. 
New  York 


Horace  M  P< 
Peoples  Gas  Bii 
Chicago 
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FROM  BREEZY  CHICAGO. 

Death  of  Col.  L.  D.  Burch — Bohe* 
mian-American  Pre»s  Atiociation 
Gives  a  Dinner  in  Honor  of  Count 
and  Countess  Luelow — Board  of 
Education  to  Permit  Schools  to 
Study  Current  Events. 

(.Special  Correspondence.') 

Chicago,  111.,  Feb.  21). — Baratt  O’Hara, 
publisher  of  the  Chicago  Magazine,  is  a 
candidate  for  the  Democratic  nomina¬ 
tion  for  Lieutenant-Governor. 

Colonel  L.  D.  Burch,  of  Evanston, 
well-known  editor  and  author,  died  Fri¬ 
day  of  last  week.  Colonel  Burch  was 
born  at  Cayuga  Lake,  N.  Y.,  in  1831.  He 
early  went  to  Michigan,  where  he  en¬ 
gaged  in  railroad  work.  During  the 
Civil  War  he  served  with  the  Twenty- 
sixth  Michigan  Volunteer  Regiment. 

Later  he  went  West  and  was  promi¬ 
nent  in  the  building  up  of  the  States  of 
Kansas  and  Nebraska.  He  edited- the 
Commercial  Advertiser  and  the  Indus¬ 
trial  World  of  Chicago,  the  Modern 
Argo,  Kansas  City,  and  for  twenty- 
nine  years,  from  its  inception,  was  iden¬ 
tified  editorially  with  the  American 
Sheep  Breeder,  for  twenty  years  being 
its  editor-in-chief. 

PRESS  CLUB  AS  HOSTS. 

Last  week,  Friday  evening.  Count  and 
Countess  Luelow,  of  Bohemia,  were 
guests  of  the  Bohemian-.^merican  Press 
Association  at  a  bankuet  in  the  gold 
room  of  the  Congress  Hotel.  At  the 
conclusion  of  an  address  by  John  Karel, 
toastmaster,  three  cheers  were  pro¬ 
posed  and  given  for  President  Taft. 
Then  one  guest  said :  “Three  cheers  for 
Roosevelt!”  Several  loud  “noes”  were 
heard,  but  the  cheers  were  mildly  given. 
Later  one  of  the  banqueters  explained 
that  the  cheers  for  Roosevelt  were  op¬ 
posed  as  inappropriate,  as  the  toast  was 
intended  for  Mr.  Taft  as  President  oi 
the  United  States. 

The  Board  of  Education  has  decided 
to  let  those  schools  who  so  desire  try 
the  study  of  current  events,  important 
happenings  throughout  the  world,  there¬ 
by  teaching  young  men  and  women 
how  to  meet  everyday  problems  of  city, 
S  ate  and  national  government  as  they 
grow  up. 

The  Chicago  Presss  League  gave  a 
“Prognostication  Tea”  late  last  week. 
Miss  Meta  Wellers,  first  vice-president, 
presided.  The  hostesses  were  presi¬ 
dents  of  the  South  Side  clubs  of  the 
second,  third  and  fourth  districts. 

Editors,  reporters,  business  managers 
and  advertising  men  from  all  of  the 
leading  newspapers  in  Kane  and  Will 
counties  gathered  at  Aurora  Friday  eve¬ 
ning  for  a  stag  dinner  at  the  Elks’  Club. 

There  has  been  nothing  heard  of  the 
low,  rakish  looking  craft  flying  the 
black  flag  with  which  that  well-known 
pirate,  John  McCutcheon,  is  now  sup¬ 
posed  to  be  sweeping  the  Caribbbean 
main.  Second  in  command  is  Calvin 
Bryce,  of  New  York,  while  two  fair 
piratesses  add  an  unwonted  menace  to 
the  cruise.  Yard. 


N«w  Advertising  Agency. 

H.  H.  Walker,  formerly  with  Biggs, 
Young,  Shone  &  Co.,  and  more  recently 
with  W.  F.  Hamlin,  has  opened  a  gen¬ 
eral  advertising  agency  in  the  Fifth 
Avenue  Building,  under  the  title  of  H. 
H.  Walker,  Inc.  Mr.  Walker  is  a  ca¬ 
pable  and  able  advertising  man,  and  his 
many  friends  feel  that  he  will  be  suc¬ 
cessful  in  his  new  venture. 


Cayuga,  N.  D. — The  Citizen  has  been 
sold  by  Editor  Ross  to  John  Burns,  re¬ 
cently  of  Lidgerwood. 


NEWS  OF  THE  LIVE  AD  CLUBS. 

At  the  recent  convention  of  the 
Southwest  Division  of  Associated  Ad 
Clubs  of  America,  held  in  Leavenworth, 
one  of  the  star  attractions  was  the  ini¬ 
tiation  of  visiting  d^egates  and  speak¬ 
ers  into  the  “Order  of  Yellow  Dogs.” 
This  is  a  secret  organization  which  im¬ 
poses  no  obligations  and  ,  collects  no 
dues,  but  which  extracts  huge  bales  ol 
fun  from  candidates  who  seek  to  entet 
the  kennel.  The  society  originated  in 
1910  during  the  meeting  of  miners  and 
V'ine  operators  of  the  southwest  district 
in  Kansas  City.  Among  the  charter 
members  'are :  Gov.  W.  R.  Stubbs,  of 
Kansas:  E.  F.  Trefz,  of  Chicago;  F. 
St.  Elmo  Lewis,  of  Detroit,  and  Juliti> 
Schneider;  of  ^he  Chicago  Tribune.  The 
home  kennel  is  at  Leavenworth. 

The  Pueblo;  (Colo.)  Ad  Club  .has 
been  organized  with  a  membership  of 
twenty  business  men  and  advertising 
experts  of  that  city.  J.  Corey  Baker 
has  been  chosen  temporary  head  of  the 
organization  and  H.  A.  Meintire  tem¬ 
porary  secretary. 

The  Regina  (Sask.)  .Adve'tising  Club 
has  elected  these  officers:  President. 
Frank  Bole,  M.  L.  ;  vice-president 
R.  S.  William^;  president,  R.  M.  Doug¬ 
las  ;  vice-president,  W.  R.  B.  D'Esterre ; 
secretary,  J.  M.  Maxwell ;  treasurer,  h.. 
E.  Meredith. 

The  Cleveland  .\dvertising  Club  and 
the  retail  merchants’  board  of  the 
Chamber  of  Commerce  of  that  city  have 
united  in  a  movement  to  make  every 
Wednesday  “Suburban  Day”  in  Cleve¬ 
land.  The  purpose  is  to  show  suburb- 
nnites  what  Cleveland  has  to  offer  as  a 
trading  center,  to  get  them  interested  in 
he  progress  of  the  city,  to  make  buying 
easier  for  them  on  this  day  and,  in  ad¬ 
dition,  to  increase  Cleveland’s  popula¬ 
tion  to  one  million  in  1920. 

At  a  recent  meeting  of  the  Spring- 
field  (Mass.)  Publicity  Club,  Geo“ge  C 
Gardner,  a  well-known  local  architect, 
created  a  sensation  by  denouncing  prac¬ 
tically  every  form  of  present-day  adver¬ 
tising.  He  declared  that  millions  of 
dollars  were  being  wasted  every  year  in 
exploiting,  through  expensive  advertis¬ 
ing,  articles  and  p  'oducts  which  the  pub¬ 
lic  could  well  do  without,  but  which 
they  buy  for  the  purpose  of  “keeping 
up  with  the  other  fellow.”  Mr.  Gard¬ 
ner’s  address  was  received  with  roars 
of  laughter. 

The  Pilgrim  Publici'y  Association,  at 
a  meeting  held  in  Boston  last  week, 
was  addressed  by  Herbert  N.  Casson, 
who  advocated  the  founding  of  the 
“.-\dvertisers’  Party,”  a  political  organi¬ 
zation  the  members  of  which  shall  be 
advertising  men.  Some  of  the  prin¬ 
ciples  he  ennunciated  were  these:  “All 
non-advertisers  are  to  be  deprived  of 
citizenship — no  ad,  no  vote.  Prohibi¬ 
tion  of  political  speeches  as  a  waste  of 
time ;  voters  to  be  reached  by  ads  only. 
Tariff  revision  by  ad  men  only — we 
know  all  about  the  goods  and  what  the 
people  want  and  what  is  proper  for 
them  to  buy.  Exempt  newspapers  from 
taxation.  Cut  out  Grand  Army  pen¬ 
sions,  as  the  Grand  Army  is  getting  ex¬ 
pensive  ;  substitute  pensions  for  adver¬ 
tisers  crippled  in  the  war  of  competi¬ 
tion.” 

The  Grand  Rapids  (Mich.)  Adver¬ 
tisers’  Club  has  issued  a  neat  pamphlet 
describing  a  contemplated  educational 
course  of  dinner  mee'ings  at  which 
some  of  the  brightest  advertising  men  in 
the  count  y  will  be  the  guests. 

The  Dayton  (O.)  Ad  Oub  has  se¬ 
cured  permanent  headquarters  in  the 
:old  Dayton  Auto  Club,  near  the  Al¬ 
gonquin  Hotel. 

I  The  Southwestern  Division  of  Asso- 


A  New  Magazine 

with  a  great  new  American  purpose — to  break  down 
the  barriers  of  the  thirty  languages  spoken  by  millions 
of  new  Americans,  and  to  bring  out  on  common  ground 
all  the  value  for  American  citizenship  and  progress 
which  these  many  nationalities  have  in  them.  Get 
acquainted — through 

“The  American  Leader” 


Four  Cabinet  Members 
Have  Contributed 

The  HON.  PHILANDER  C.  KNOX 
Secretary  of  State 
The  HON.  GEORGE  vea  L.  MEYER 
Secretary  of  the  Navy 
The  HON.  WALTER  L.  FISHER 
Secretary  of  the  Interior 
The  HON.  JAMES  WILSON 
Secretary  of  Agriculture 


Ten  Governors 
in  First  Number 

GOV.  BALDWIN  of  Connecticut 
GOV.  GILCHRIST  of  Florida 
GOV.  DENEEN  of  Illinois 
GOV.  OSBORN  of  Michigan 
GOV.  HADLEY  of  Missouri  ' 
GOV.  McDonald  of  New  Mexico 
GOV.  BURKE  of  North  Dakota 
GOV.  VESSEY  of  South  Dakota 
GOV.  MANN  of  Virginia 
GOV.  McGovern  of  Wisconsin 


— with  your  live-wire  kin — For¬ 
eign-Language  Americans. 

You  will  find  the  first  number 
(February  29th)  immensely  good 
reading  from  start  to  finish. 

The  Hon.  Oscar  S.  Straus,  ex- 
Secretary  of  Commerce  and 
Labor  and  Late  Ambassador  to 
Turkey,  has  contributed  the  lead¬ 
ing  article  of  the  first  number. 

“The  American  Leader^’  will  be 
published  every  two  weeks,  with 
noteworthy  articles  in  every  issue, 
by  prominent  Statesmen  and  Citi¬ 
zens. 

Subscription,  $2  a  Year 

Write  at  once  for  a  free  sample 
copy  to  rooms  702-3-4-5  Pulitzer 
Building,  61  Park  Row,  New 
York  City. 

LOUIS  N.  HAMMERLING,  Editor. 

J.  GEORGE  FREDERICK,  Vice-Prsiidest 

of  the  Batiacsi  Boorse,  Contributing  Editor, 
ARMOUR  CALDWELL,  fsrmeriy  Lectwer 

ia  Colombia  University,  Managing  Editor, 


Advertising  Rates  Furnished  on  Application 


dated  Ad  Clubs  of  America,  at  the  con¬ 
vention  held  in  Atlanta  recently,  elected 
these  officers:  President,  L.  D.  Hicks, 
of  the  Massengale  Advertising  Agency; 
vice-president,  R.  W.  Harvey,  Lynch¬ 
burg;  secretary,  Bruce  Kennedy,  Mont¬ 
gomery,  and  treasurer,  George  S.  Lo- 
man,  Birmingham.  One  of  the  features 
of  the  convention  was  an  interesting 
paper  by  Victor  Hanson,  editor  of  the 
Birmingham  News,  on  “The  Indepen¬ 
dent  Newspaper.”  The  next  convention 
will  be  held  at  Birmingham. 

Fort  Worth,  Tex.,  will  raise  $10,000 
to  entertain  the  delegates  to  the  Na¬ 
tional  Ad  Club  convention  to  be  held  in 
May  when  they  visit  that  city. 

“Financial  Advertising”  and  “Bank 
Publicity”  we'e  the  subjects  of  the  two 
short  addresses  before  the  Advertising 
Club  of  Baltimore  at  its  Wednesday 


THE  WILLIAMSPORT  NEWS 

WILLIAMSPORT,  PA. 

A  Modem,  Progressive  Daily  Newspaper 
Published  Every  Evening  Except  Sunday 
NET  PAID  SWORN  Q  Anfl 
CIRCULATION 

copies  per  day  and  growing.  Detailed  state¬ 
ment  on  application.  Circulation  books 
showing  details  of  distribution  open  to  ad¬ 
vertisers. 

S.  G.  UNDENSTEIN.  Inc. 

Sole  Foreign  Advertising  Representative 
118  E.  28th  St.,  New  York  City  Chiesgo,  lU. 


luncheon  on  Feb.  28.  Louis  Guenther, 
publisher  and  editor  of  the  Financial 
\\'orld.  New  York,  talked  on  “Finan¬ 
cial  Advertising,”  and  Frances  R.  Mori- 
son,  financial  publicity  specialist,  Cleve¬ 
land.  O.,  spoke  on  “Bank  Publicity.” 
Besides  a  large  attendance  of  the  mem¬ 
bers  of  the  club  there  were  also  present 
a  number  of  representative  bankers  and 
bond  dealers  of  Baltimore. 


IN  KANSAS 


1  There  is  more  monq  per  capita  to-day 
thu  ever  before  in  the  State’s  kMorx  and 
Kaniti  people  are  “good  spendera”  The 

TopeKa 
Dailx  Capital 

guarantees  a  circulation  In  ezeeaa  of  88,800. 
It  reaches  every  post  office  in  Kansas,  and 
is  the  only  Kansas  daily  with  State-wide 
eircnlation;  the  only  Topda  daily  which 
gives  definite  eircnlation  statement. 


PabUaher 


Wm.  T.  Laiho,  Flatiron  Bldg.,  N.  Y.  City. 
J.  C  Faiuv,  Hartford  Bldg.,  Cbieaga 
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NO  TELEPHONE  NEWS. 

Scheme  for  Supplying  Subscribers  | 
with  News  Over  the  Wire  Fails —  1 
Suits  Brought  Against  the  Tele¬ 
phone  Herald  for  Money  Owed — 
The  Company  May  Resume. 

I'lilcss  the  present  plans  of  the  New 
Jersey  Teleph*'ne  Herald  Co.  miscarry, 
it  will  in  ten  days  resume  its  husiness, 
which  had  hem  di-contimied  because  of 
the  lack  of  funds. 

It  was  said  by  othcers  of  the  company 
to-day  that  an  agreement  has  been 
made  by  which  a  syndicate  is  to  take 
over  its  obligations.  The  syndicate  is 
to  raise  li(iuidate  .he  company's 

indebtedness,  and  carry  on  the  service 
of  supplying  news,  music  and  other 
matter  to  subscribers.  Who  is  in  the 
.syndicate  the  representatives  of  the 
Company  declined  to  say. 

The  company's  liabilities  arc  placed 
at  a  little  more  than  $12,0<.lo,  and  its  as- 
set.s.  including  eijuipment  and  go>ad  will, 
are  valued  at  about  .Xt  present 

the  company  is  said  to  have  more  than  1 
subscrilKTS  at  the  rate  of  five  cents  j 
a  day.  Less  than  half  of  this  n.imber  { 
have  l>een  getting  the  service,  as  the 
eijuipment  in  the  other  cases  has  not 
been  installed. 

Through  .Attorney  Charles  H.  Walker, 
of  the  Xew  Jersey  Legal  -Xid  Society, 
ele\en  former  employes  of  the  company 
have  brought  suit  for  money  due  them 
for  .sertkes  as  solicitors,  and  have  se¬ 
cured  a  judgment  in  the  First  District 
Court  for  the  amount  of  their  claims, 
Sl'Jti.^ll  in  all.  with  costs.  This  judg¬ 
ment  was  rendered  on  Feb.  8,  but  has 
not  l>een  paid.  Walker  has  given  in¬ 
structions  to  the  constable  of  the  First 
District  Court  to  advertise  a  sale  of  the 
office  li.xtures  of  the  company  next  Fri¬ 
day,  to  satisfy  the  judgment. 

With  the  permission  of  Judge  Mc- 
L?ar,  the  eleven  claims  were  assigned 
t.t  J.  !•'.  Laddey,  of  the  Legal  .\id  So¬ 
ciety. 

The  plaintiffs  sued  for  their  salaries 
of  $in  per  week  and  a  percentage  of 
nftecn  cents  on  each  contract  they  ob¬ 
tained. 


"NEWSPAPERVILLE”  IN  NEWARK. 

A  Doxen  Editors,  Reporter*  and  Ex- 
Pencil  Pushers  Form  a  Colony 
of  Their  Own. 

\’ery  few  news  items  alaout  the  peo¬ 
ple  living  in  a  section  of  Newark,  N. 
J.,  to  the  southwest,  and  locally  known 
as  X'ailsburg,  escape  the  fate  of  appear¬ 
ing  in  print,  for  the  reason  that  this 
locality  contains  a  sufficient  number  of 
newspaper  men  as  residents  to  write 
several  columns  a  day  and  blue  pencil 
It  before  the  compositor  is  permitted 
to  look  it  over.  There  are  a  dozen  by 
actual  count — or  were  when  the  last 
press  census  was  taken. 

There  is  Peter  J.  O’Toole,  Sr.,  who 
covers  the  City  Hall  for  the  Newark 
Evening  News,  and  his  son,  who  is  fol¬ 
lowing  in  his  father's  footsteps.  Louis 
H.  Patterson  is  a  copy  reader  on  the 
same  paper.  John  Bierne  is  also  on  the 
editorial  staff,  and  likewise  Michael  Hig¬ 
gins,  and  they  all  dwell  in  Vailsburg. 
James  A.  Lynch,  the  make-up  editor, 
finds  the  air  of  this  neighborhood  suited 
to  him.  Another  man  on  the  same  paper 
who  lives  there  is  Thomas  W'.  Reilly. 
The  rival  Newark  daily,  the  Star,  has 
one  representative  living  in  Vailsburg, 
namely,  Edward  Morse. 

Vailsburg  is  considered  a  good  place 
for  ex-newspaper  men  to  live,  in  the 
opinion  of  two  or  three  Newarkers. 
George  H.  Murdock  and  William  J. 
McKiernan,  both  ex-pencil  pushers,  and 


the  latter  now  supervisor  of  the  Newark 
P'..iyground  Commission,  make  their 
homes  here.  And  as  if  this  was  not 
enough,  a  couple  of  Newarkers  em¬ 
ployed  on  New  York  newspapers  also 
live  in  Vailsburg. 

"Does  anybody  else  live  in  Vails¬ 
burg?"  probably  will  be  the  inquiry. 

"Oh,  yes,”  is  the  answer  one  of  the 
newspaper  men  gave;  “but  there  are 
so  few  other  people  that  at  times  we 
must  write  about  ourselves  if  the  local¬ 
ity  is  to  be  represented  in  the  press.” 


Conference  of  Christian  Worker*. 

The  Christian  workers  and  newspaper 
men  held  a  conference  at  the  Hotel 
Manhattan,  New  York,  February  27,  to 
discuss  the  forthcoming  convention  of 
the  Men  and  Religion  Forward  Move¬ 
ment  and  the  means  of  advertising  the 
churches.  Disjilay  advertising  of  church 
intere-ts  was  discusseil,  and  it  was  the 
opinion  of  the  conference  that  such  ad¬ 
vertising  was  quite  as  valuable  for 
Christian  activities  as  foi  manufacturers. 
A  miniature  newspaper  will  be  issued 
entitled  "The  Men  and  Religion  Record” 
and  will  be  a  demonstration  of  modern 
newspaper  ideas  put  to  church  use. 


Special  Agency  Changes  Its  Name. 

The  name  of  the  corporation  hitherto 
known  as  Wilberding-Hand  Co.,  pub¬ 
lishers’  representatives.  New  York  and 
Chicago,  has  been  changed  to  J.  C.  Wil- 
berding  Co. 


Venn  Still  on  the  Job. 

l-'red  C.  Veon,  business  manager  of 
the  Los  .\ngeles  Tribune,  who  resigned 
five  weeks  ago,  is  still  holding  down  the 
job.  because  his  successor  has  not  yet 
been  ajipointed,  and  he  does  not  want  to 
leave  the  paper  in  the  lurch. 


.Mbert  Shaw,  editor  of  System,  Chica¬ 
go,  was  a  guest  of  the  New  England 
-Xssociation  of  Purchasing  Agents  in 
B>vston,  Feb.  12. 


SCHOLARSHIP  FOR  BARNARD. 


They  Will  be  Established  With  Funds 
From  the  Pulitzer  Estate. 

Cnder  the  provisions  of  Joseph  Pulit¬ 
zer’s  will  the  interest  on  the  $1,(K)0,(MM) 
left  to  Columbia  Unive'sity  to  found  a 
school  of  journalism  is  to  accrue  to  Ba'- 
nard  College  until  such  a  time  as  the 
school  of  journalism  materializes. 

This  interest  wi'.l  be  used  for  the  es¬ 
tablishment  of  resident  scholarships  car¬ 
rying  an  income  oi  $600  a  year  each. 

T wo  of  these  will  be  available  for  the 
vear  l!>12-l!Md  and  will  be  open  to 
women  who  are  not  residents  of  New 
X’nrk  City  or  its  immediate  vicinity. 
They  will  be  awarded  on  the  merits  of 
entrance  examinations  taken  under  the 
college  entrance  examination  board  and 
on  the  candidate’s  ggieral  character 
and  power  rf  leadership.  I'nder  some 
circum.stanccs  they  might  be  given  to 
students  admitted  to  advanced  standing 
on  credentials  from  other  colleges. 
Thei  may  be  held  throughout  the  col¬ 
lege  course,  provided  the  recipients  con¬ 
tinue  to  maintain  a  high  rank  in  their 
work.  The  holders  will  live  in  Brooks 
Hall,  the  Barnard  hall  of  residence. 
The  income  of  each  scholarship  is  suf¬ 
ficient  to  cover  the  expenses  of  board, 
room  and  tuition. 

Already  existing  for  the  benefit  of 
Barnard  students  were  three  special 
funds  and  thirty-four  scholarships, 
three  of  which  had  been  founded  by 
Mr.  Pulitzer  in  memory  of  his  daughter, 
Lucille.  The  new  scholarships  this  year 
swell  the  number  to  thirty-seven. 


Northwestern  Grocer,  a  Weekly. 

The  Northwestern  Grocer,  of  Spo¬ 
kane,  which  is  being  issued  monthly  in 
the  place  of  the  various  trades  papers 
over  the  State,  will  be  changed  to  a 
weekly  for  Washington,  Idaho  and 
Oregon  in  about  three  months. 


DINNER  TO  W.  D.  HOWELLS. 


George  Harvey  Acts  as  Host  at  the 

Celebration  of  His  Birthday. 

Last  h'riday  evening  George  Ha"- 
vey,  editor  of  Harper’s  Weekly,  gave  a 
dinner  :n  honor  of  William  Dean 
Howells,  anther  and  journalist,  in  cele¬ 
bration  of  his  seventy-fifth  birthday. 
.Many  distinguished  men  of  letters  and 
journalists  were  present  to  express  their 
appreciation  of  the  genius  of  the  editor 
of  the  Easy  Chair  in  Harper's  Maga¬ 
zine.  I'rcsident  Taft  was  :m  invite  1 
guest. 

.Mr.  Howells  was  born  March  1,  18.’17. 
at  Martins  h'erry,  O.  His  father’s  fam¬ 
ily  was  of  Welsh  (Juaker  origin,  and  he 
himself  was  brought  up  a  Swedenbor- 
gian.  His  earliest  serious  work  in  iour- 
nali.sm  was  on  the  Cincinnati  Gazette 
and  Columbus  Sta‘e  Journal.  .-X  “Life 
of  Lincoln"  (ISiiO)  procured  hi:n  the 
|)ost  of  consul  at  X'enice  ( ISfil-lM), 
where  he  wrote  the  iiapers  collected  in 
"X'^enetian  Life”  (IRtiii).  .Xfter  his  re¬ 
turn  to  .Xmerica  he  wrote  for  the  New 
X'ork  papers  and  the  .Xtlantic  Monthly 
and  edited  the  latter  1872-81. 

He  contributed  to  the  Century  and 
Harper’s  Magazine  and  was  a  well- 
known  journalist  and  poet  when  his 
clever  story,  "Their  VX'edding  Journay" 
(1871),  at  once  brought  him  popularity, 
increased  by  many  succeeding  ones — “A 
Chance  .Acquaintance”  (187.1).  Fore¬ 
gone  Conclusion’’  (1874),  “A  Counter¬ 
feit  Presentment"  (1877),  “The  Lady  of 
■Arostook"  (1878),  “The  Undiscovered 
Country”  (1880),  “.A  XX’oman’s  Reason” 
(1884),  "The  Rise  of  Silas  Lapham” 
(188.’)),  “.An  Indian  Summer’’  (1886), 
".X  Hazard  of  New  Fortunes”  (1880), 
".Xlercy”  (  1802),  “The  Son  of  Royal 
Langbrith”  (10()4),  “.April  Hopes,” 
“Landlord  at  Lion’s  Head,”  “Open-Eyed 
Conspiracy,”  “.X  Parting  and  a  Meet¬ 
ing."  “I'ennel  and  Rue,”  “Miss  Bellard’s 
Inspiration,”  “The  World  of  Chance,” 
"Ragged  Lady.”  “The  Coast  of  Bo¬ 
hemia,”  “The  Kentons,”  etc. 

SPECIAL  AGENCY  CHANGE. 

M.  D.  Bryant  and  L.  E.  Pullen  Con¬ 
solidate  Their  Interest*. 

M  D.  Hr'  ant,  who,  with  associates, 
has  been  conducting  a  special  represen¬ 
tatives  agency  in  the  Fifth  .Avenue 
Building,  New  York,  the  past  year,  un¬ 
der  the  firm  name  of  the  M.  D.  Bryant 
Co.,  and  L.  E.  Pullen,  a  prominent  spe¬ 
cial  of  Boston,  have  combined  their  in¬ 
terests  under  the  firm  name  of  Pullen, 
Bryant  &  Co.  Mr.  Bryant  will  have 
charge  of  the  New  A’ork  office.  Mr. 
Pullen  will  manage  the  Boston  office, 
and  the  Chicago  representation  will  be 
in  the  hands  of  C.  J.  .Anderson. 

The  list  of  papers  represented  by  the 
firm  is  as  f  )llows  : 

Norwich  (Conn.)  Record,  Lewiston 
(Me.)  Journal,  Attleboro  (Mass.)  Sun, 
Lawrence  (Mass.)  Eagle  and  Tribune, 
Lowell  (Mass.)  Courier-Citizen,  Spring- 
field  (Mass.)  Evening  News,  Worcester 
(Mass.)  Telegram,  XVesterly  (R.  1.) 
Sun,  Rutland  (V^t.)  Herald,  XX’ilming- 
ton  (Del.)  Every  Evening,  Hoboken 
(N.  J.)  Observer,  Lexington  (N.  C.) 
Dispatch  and  Johnstown  (Pa.)  Tribune. 

W.  P.  Friedrich,  owner  and  editor  of 
the  Tracy  (Cal.)  Independent,  has  been 
invited  to  deliver  the  address  on  the  oc¬ 
casion  of  the  dedication  of  the  new 
$16,060  school  building  just  completed 
in  that  city. 

Joseph  Marks,  publisher  of  the  Indus¬ 
trial  Hanne",  of  London,  has  agreed  to 
sell  the  paper  to  a  group  of  labor  men 
in  Toronto,  to  which  city  it  will  be 
transferred. 
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SHOULD  NOT  CONTROL 


James  F.  Hudson,  of  the  Pittsburgh 
Dispatch,  Gives  Three  Reasons 
Why  Advertisers  Should  Not  Be 
Allowed  to  Influence  Editorial  Pol¬ 
icy — Not  Only  Injures  the  News¬ 
paper,  But  the  Advertiser  as  Well. 
In  Ills  spirited  and  able  address  on 
"Editorial  Policy,”  tlelivered  before  the 
class  in  journalism  at  the  L'niversity  of 
Pittsburgh  a  few  days  ago,  a  notice  of 
which  was  printed  in  these  columns  last 
week,  James  !•'.  Hudson,  associate  editor 
of  the  Pittsburgh  Dispatch,  expressed 
some  decided  views  on  the  relation  of 
advertisers  to  the  editorial  policy. 
.\mong  other  things  he  said  : 

"There  is  too  much  foundation  for 
the  charge  that  editorial  policy  is  gov¬ 
erned  hy  the  wishes  t)f  large  advertis¬ 
ers.  To  advertising  solicitors  and  man- 
:igers  the  contrary  is  almost  the  law  of 
their  existence. 

"1  rememher  several  years  ago  an 
advertising  solicitor  came  to  the  head 
of  the  ])aper  with  the  complaint  that  he 
had  encountered  some  husiness  men 
who  would  not  give  him  advertisements 
because  'they  did  not  like  the  editorial 
policy  of  the  pai)er.’  To  the  (luestion 
what  parts  of  the  editorial  policy  they 
objected  to,  he  replied  that  he  did  not 
know,  and  on  what  particular  public 
subjects  they  deemc<l  the  editorial  pol¬ 
icy  wrong  he  was  eiiually  oblivious, 

WHV  THEY  DISLIKE  THE  fOl.K  Y. 

"PiUt  when  asked  for  the  names  of 
some  of  the  men,  it  was  found  that  they 
were  men  who  had  been  active  in  se¬ 
curing  and  exploiting  franchise  grants, 
and  the  comments  of  the  paper  on 
those  topics  had  tread  on  the  toes  of 
their  pecuniary  interests.  To  the  ad- 
verti.sing  solicitor  this  was  irrelevant. 
The  fact  that  a  man  who  would  not 
give  him  an  advertisement  and  threw 
the  blame  on  the  editorial  policy  was 
destructive  of  his  scheme  of  existence. 

"This  claim  has  three  effects  that  are 
destructive  of  newspaper  influence  and 
success : 

"1.  It  belittles  the  value  of  the  ad¬ 
vertising.  Conceded,  it  practically  ad¬ 
mits  that  the  advertisers  do  not  get  full 
value  received  in  the  advertising  itself. 
The  advertiser  who  finds  it  admitted 
that  for  a  given  sum  he  buys  not  only 
advertising  space  but  editorial  t>pinion 
can  hardly  be  blamed  for  concluding 
that  one  or  both  are  deficient  in  the 
value  which  they  claim.  And  that  con¬ 
clusion  is  likely  to  spread  to  others  than 
advertisers. 

l-KEVENTS  F.MR  DISCfS.SION. 

"2.  It  makes  impossible  the  fair  and 
intelligent  editorial  discussion  of  a  wide 
range  of  topics.  The  claim  is  always 
made  to  advance  the  pecuniary  interest 
of  an  advertiser  or  class  of  advertisers. 
Ry  admitting  it  you  preclude  honest  and 
fearless  opinions  on  pure  food  laws, 
tariff  (luestions,  co-operation  issues, 
banking,  dramatic  productions,  new  lit¬ 
erature,  and  many  other  topics.  In  fact. 


Gloversville,  X.  Y. — The  Gloversville 
Leader  and  the  Johnstown  Republican 
have  been  consolidated  under  the  name 
of  the  Leader-Republican.  The  paper 
will  be  published  in  Gloversville  by  the 
M.  B.  Collins  Co. 

Fulton,  Mo. — The  Journal  has  been 
purchased  by  Edward  H.  Smith,  of  Kan¬ 
sas  City,  former  editor  of  the  Chula 
Xews. 

Afto.n,  la. — Charles  Thomas,  of  Kent, 
has  bought  a  half  interest  in  the  En- 
terpri-e,  but  Editor  Cargill  will  retain 
the  management  of  the  paper. 

low.v  City,  La.— Rev.  J.  R.  A.  Hammer, 
of  Epworth,  editor  of  the  Xews,  has 
purchased  the  Iowa  Methodist,  the 
church  paper  owned  by  the  late  Rev. 
H.  H.  Fairall,  who  committed  suicide  in 
January. 

Mqntcl.mr,  X.  J.— The  Weekly  Her¬ 
ald  has  been  sold  to  a  stock  company 
to  be  known  as  the  Montclair  Herald  Co. 
Percival  Mullikin  is  president,  and  Clif¬ 
ford  Bowne  secretary  and  treasurer. 

Phillipsburg,  Pa.  —  The  Ledger, 
which  has  been  conducted  for  several 
years  hy  Miss  Annie  V.  Williams,  has 
been  purchased  by  H.  W.  Boulton  and 
Ralph  Richards,  of  Houtzdale,  com¬ 
prising  the  Richards  Printing  Co.,  who 
have  been  conducting  a  job  printing  es¬ 
tablishment  in  Phillipsburg. 

B.vltimore,  Md. — The  Journal  and 
Sonntags  Post,  was  sold  at  public  auc¬ 
tion  to  Max  Quitt,  a  well  known  real 
estate  man  of  this  city.  The  price  was 


JAMES  F.  HUDSON, 

as.soli.vte  editor  of  the  Pittsburgh  disp.vtuh, 


I  cannot  now  recall  any  question  of 
close  public  importance  on  which  the 
pecuniary  interest  of  some  advertiser 
might  not  interpose  its  veto  of  honest 
and  frank  editorial  opinions. 

■"?.  It  really  injures  the  advertisers 
themselves.  Those  who  claim  or  admit 
it  forget  that  the  virtue  of  advertising 
depends  entirely  on  the  amount  and 
character  of  circulation,  and  that  inde¬ 
pendent  editorials  constitute  one  of  the 
main  factors  that  coin  circulation  of  the 
character  that  is  valuable  to  advertisers. 
The  advertiser  who  makes  that  claim 
pursues  an  aim  that  will  make  him  in 
time  the  recipient  of  a  gold  brick. 

“Advertisers,  being  men  of  business 
standing  like  all  others,  are  entitled  to 
present  their  views  on  any  topic  and 
have  a  fair  hearing.  There  is  no  dan¬ 
ger  that  this  will  be  denied  them.  But 
when  the  claim  is  advanced  that  the  ad¬ 
vertising  should  sway  editorial  policy, 
and  especially  when  accompanied  by  the 
intimation  that  if  this  is  not  conceded 
the  advertising  will  be  withdrawn,  it  is 
time  for  the  very  positive  reply  that 
when  the  advertising  is  performed  and 
the  price  collected  the  account  is  com¬ 
pletely  balanced. 

“When  this  stand  is  made  it  benefits 
the  paper.  There  are  individual  adver¬ 
tisers  who  will  become  irate.  But  the 
mass  of  business  men  respect  a  paper 
that  respects  itself.  When  they  en¬ 
counter  a  newspaper  that  has  such  faith 
in  its  advertising  as  to  refuse  to  cheapen 
and  degrade  it  they  will  get  the  idea 
that  the  advertising  in  that  paper  is 
especially  valuable.  The  zenith  of  pros¬ 
perity  for  a  paper  which  I  formerly 
knew  was  marked  when  it  told  the 
largest  advertiser  that  if  it  was  not  sat¬ 
isfied  to  advertise  in  accordance  with 
the  rules  of  the  paper  it  could  stop.  It 


did  discontinue  a  large  contract  for 
three  months  and  then  came  back  at 
stricter  terms  than  it  quarreled  with  in 
the  first  place. 

the  bribe  didn't  work. 

"The  different  and  partial  news  on 
this  question  is  sometimes  very  peculiar. 
I  know  the  head  of  a  paper  that  had 
ever  stood  for  political  independence  to 
be  besieged  by  politicians  to  support  the 
organization  in  a  municipal  campaign 
with  this  argument :  ‘We  know  you  have 
not  been  treated  right  about  the  official 
advertising  and  we  promise  that  if  you 
take  our  side  in  this  campaign  you  shall 
have  your  full  share  of  it.’  To  that  he 
promptly  replied  by  advising  them  to 
take  their  official  advertising  to  a  hotter 
place. 

"Yet  that  man  was  extremely  liable 
to  decide  editorial  policy  by  asking 
whether  the  large  advertisers  would  be 
pleased  with  it.  If  we  admit  that  pub¬ 
lic  patronage  can  be  used  in  any  way 
to  aid  a  party,  the  use  of  official  adver¬ 
tising  to  influence  editorial  policy  would 
seem  the  more  venial  offense.  But  to 
this  publisher  it  was  an  insult,  while 
subjection  of  the  news  to  an  advertiser 
was  a  business  consideration.” 


THE  PnrSBURG 
PRESS 

«—  Largest 


A  steadily  increasing 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


Bonsai’s  Long  Trip. 

Stephen  Bonsai,  the  well  known  cor¬ 
respondent,  traveler  and  author,  will 
spend  the  next  six  months  in  visiting 
Central  and  South  America  for  the  pur¬ 
pose  of  recording  for  the  New  York 
Times  his  impressions  of  political,  so¬ 
cial  and  commercial  conditions  in  the 
various  countries  visited. 


Forelfn  Advertising  Kcfrescnlallves 

L  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOIN  OASS,  Peoples  Gas  Bldg.,  Chiosgo 


Grangeville  (Idaho) 
icently  destroyed  by 
insurance,  $2,'6()0. 
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conducted  on  the  same  principles  as 
other  organizations.  It  must  have  mem¬ 
bers.  it  must  have  a  place  in  which  to 
worship,  it  must  have  a  pastor,  and  it 
must  have  money  to  pay  its  running  ex¬ 
penses.  One  reason  why  so  many 
churches  have  failed  is  because  they  have 
ignored  the  necessity  of  applying  com¬ 
mon  sense  to  its  temporal  affairs. 

Advertising  is  the  best  means  yet  in¬ 
vented  for  getting  a  grip  on  people’s 
minds  and  pocketbooks,  but  the  churches 
are  just  beeginning  to  find  it  out. 


ADVERTISING  RATES: 


Display,  15  cents  per  agate  line 

25  per  cent,  discount  on  yearly  contracts 


A  WORD  TO  OUR  READERS. 

The  Editor  and  Publisher,  as  its 
name  implies,  is  devoted  to  the  interests 
of  the  editorial  and  publishing  depart¬ 
ments  of  newspapers  and  periodicals  and 
advertisers.  It  is  a  class  paper,  whose 
aim  is  not  only  to  give  the  news  of  the 
field  but  to  print  helpful  articles  on  sub¬ 
jects  pertaining  to  the  work  of  getting 
out  live  publications.  Nearly  every  week 
it  presents  to  its  readers  at  least  one 
article  on  some  phase  of  newspaper  pro¬ 
duction  that  represents  the  experience  or 
observation  of  the  writer,  and  therefore 
possesses  real  value. 

Of  late  we  have  given  considerable 
space  to  the  subject  of  advertising  as  it 
affects  journalism.  Advertising  is  indis¬ 
pensable  to  a  successful  daily  or  weekly 
newspaper.  Without  it  not  one  could 
live  on  its  earnings  from  subscriptions 
unless  the  latter  were  raised  to  a  figure 
that  would  be  prohibitive  to  any  but 
people  of  means. 

Because  of  tlie  increasing  importance 
of  advertising,  we  believe  we  can  do 
our  readers  no  better  service  than  to 
keep  them  posted  on  what  is  going  on  in 
the  field.  We  cannot  publish  long 
articles  on  advertisement  writing,  on  the 
psychology  of  advertising,  or  on  results 
obtained  from  the  use  of  subsidiary 
forms  of  advertising.  These  belong  to 
the  pages  of  such  admirable  publications 
as  Printers’  Ink,  Advertising  and  Sell¬ 
ing,  and  similar  magazines  exclusively 
devoted  to  advertising. 

But  what  we  can  do  is  to  present 
information  on  new  sources  of  business, 
successful  or  unsuccessful  newspaper 
campaigns,  typographical  display,  how 
to  make  advertisements  pull,  new  ad¬ 
vertisers,  problems  of  the  advertising 
solicitor,  advertising  rates,  etc. 

The  department  known  as  Tips  for 
Business  Managers,  which  was  estob- 
lished  when  The  Editor  and  Publisher 
was  started  nearly  eleven  years  ago,  has 
put  thousands  of  dollars  into  the  pockets 
of  newspaper  publishers  who  have  made 
use  of  the  information  contained  therein. 
The  editor  of  a  Southern  newspaper, 
and  a  weekly  at  that,  wrote  us  a  while 
ago  that  if  the  subscription  price  of  our 
paper  was  $100  a  year  instead  of  $1  he 
w'ould  gladly  pay  it,  because  the  invest-  j 
ment  would  yield  ten  times  that  amount 
in  business  secured  through  its  aid. 


Reading  Notices,  25  cents  per  agate  line 
Clasaified,  I  cent  per  word 


In  pursuit  of  the  above  policy  The 
Editor  and  Publisher  will  be  glad  to 
receive  from  its  readers  and  friends 
articles  or  suggestions  that  will  help 
them  make  it  more  valuable.  An  inci¬ 
dent,  an  experiment,  an  article  or  a  re¬ 
port  of  a  meeting  at  which  advertising 
was  discussed  is  always  welcome. 


COMMON  SENSE  IN  THE  CHURCH. 

The  Chicago  churches  show  a  prog¬ 
ressive  spirit  in  engaging  a  press  or  pub¬ 
lication  agent  to  look  after  their  public¬ 
ity.  If  there  is  any  great  institution  in 
the  country  that  needs  the  help  of  ad¬ 
vertising,  it  is  the  Church. 

While  nearly  every  other  organization 
has  adopted  this  indispensable  modern 
I  method  for  advancing  its  interests,  the 
Church  has  generally  ignored  it.  The 
newspapers  have  always  been  generous 
in  publishing  notices  of  church  activities, 
reports  of  sermons,  etc.,  but  these,  as 
every  advertising  man  knows,  are  not 
sufficient  to  pull  people  into  the  sanctu¬ 
aries. 

Display  advertising  is  what  is  needed. 
The  copy  should  be  prepared  by  some 
one  who  knows  how  to  present  the  sub¬ 
ject  attractively.  The  churches  are 
places  of  worship,  but  in  order  to  live 
they  must  be  supported,  just  like  com¬ 
mercial  enterprises. 

Facts  and  arguments  must  be  em¬ 
ployed  in  the  right  way  to  induce  peo¬ 
ple  to  attend  church,  become  members 
and  do  their  part  in  the  moral  uplifting 
of  the  town. 

You  cannot  get  hold  of  the  live  citi¬ 
zens  and  their  families  so  quickly  and 
so  effectively  as  through  the  newspapers. 
If  they  read  the  display  ads  of  the  stores 
and  the  theaters  they  will  read  the  dis¬ 
play  ads  of  the  churches  and  be  influ¬ 
enced  by  them.  That  this  is  true  is 
shown  by  the  remarkable  growth  of 
those  churches  that  have  been  brave 
enough  to  break  away  from  old-fash¬ 
ioned  methods  and  adopt  the  new. 

Some  good  souls  seem  to  fear  that  the 
churches  will  lose  their  spirituality  and 
become  commercialized  if  they  adopt 
modern  business  methods.  This  is  non¬ 
sense.  Is  a  man  any  less  a  Christian  be¬ 
cause  he  carries  on  his  affairs  according 
to  approved  business  practice  ?  A  church 
is  an  organization,  and  as  such  must  be 


EDITORIAL  COMMENT. 

The  club  bulletin  is  becoming  a  popu¬ 
lar  means  of  creating  and  holding  the 
interest  of  members  in  the  organization. 
The  Pilgrim  Publicity  Association  of 
Boston,  the  Baltimore  Ad  Club,  the  Chi¬ 
cago  Press  Club  and  numerous  other  as¬ 
sociations  publish  bulletins  regularly. 
They  contain  reports  of  meetings,  items 
about  the  members,  brief  articles  on  club 
topics,  etc.  They  promote  the  club  spirit, 
stir  up  absent  members,  arouse  interest 
in  questions  of  the  moment  and  do  a 
lot  of  good  generally.  Every  live  club 
ought  to  have  a  publication  of  its  own. 
It  need  not  be  large — four  pages,  letter 
size,  is  large  enough  for  a  weekly  and 
twelve  to  si.xteen  pages  for  a  monthly. 
It  should  be  edited  by  the  members  and 
involve  no  expense  except  for  printing. 


The  best  children’s  and  young  people’s 
pages  to  be  found  in  any  Sunday  news¬ 
paper  are  those  printed  in  the  New  York 
Sun.  _ 

Perhaps  you  have  never  heard  of  W. 
Fischer,  editor  of  the  Riesel  (Tex.) 
Rustler.  You  ought  to  know  him  be¬ 
cause  he’s  just  about  the  busiest  man 
in  Texas  newspaper  circles.  Riesel  is 
a  little  town,  but  Fischer  makes  a  good 
living  out  of  it  because  he  gets  out  the 
kind  of  a  paper  the  inhabitants  like  to 
read.  He  is  not  only  the  editor  of  the 
Ru.stler,  but  he  is  its  only  reporter.  He 
is  likewise  the  composing  room  staff, 
the  pressman,  the  advertising  manager, 
the  circulation  manager,  the  bookkeeper 
and  the  cashier.  Not  once  in  ten  years 
has  the  Rustler  failed  to  appear  on  pub¬ 
lication  day.  Mr.  Fischer  is  one  of  the 
prominent  jou'iialists  of  McLennan 
County,  and  has  worked  valiantly  for  its 
upbuilding.  Everybody  likes  him.  He 
is  a  sort  of  father  confessor  to  the  dis¬ 
trict.  He  knows  what  to  print  and 
what  to  keep  out  of  his  paper.  He  is 
doing  more  to  help  put  Riesel  on  the 
map  than  anybody  else  in  Texas.  Good 
old  Fischer! 


The  advertising  agency  house  organ  is 
not  very  highly  regarded  by  newspaper 
publishers  or  by  advertisers,  because  it 
is  frequently  used  as  a  hold-up  to  com¬ 
pel  them  to  advertise  in  what  they  re¬ 
gard  as  a  worthless  medium.  There  is 
at  least  one  house  organ,  however, 
against  which  a  charge  of  this  kind  can¬ 
not  be  made,  because  it  does  not  solicit 
or  accept  advertising  of  any  kind,  and 
that  is  Ad  Results,  published  by  the 
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Richard  A.  Foley  Agency,  of  Philadel¬ 
phia.  As  it  has  a  circulation  of  1,500 
copies,  the  Foley  Agency  could  make 
money  by  throwing  open  its  columns  to 
advertisers,  but  it  does  not  choose  to  do 
so.  Everybody  who  receives  a  copy  of 
this  attractive  publication  reads  it  be¬ 
cause  it  contains  good,  bright,  helpful 
stuff. 


The  “Lay”  of  the  Print  Shop. 

•  (From  The  Craftsman.) 

Who  gives  instructions  clear  as  mud 
And  when  your  art  begins  to  bud 
Who  “jumps  upon  you’’  with  a  thud? 

— The  Foreman. 

Who  in  one  hollow  wedge-shaped  line 
Can  fifty  frightful  “bulls”  combine, 
Reset  and  make  them  worse  each  time? 

— The  Operator. 

To  lift  whose  ads  you  can’t  begin, 
And  who,  with  self-complacent  grin, 
Leaves  out  the  words  that  “won’t  go 
in”? 

— The  Adman. 

i 

W'ho  marks  in  commas  just  for  fun, 
.\nd  when  the  job  is  nearly  run 
Finds  errors  plain  as  noonday  sun? 

— The  Proofreader. 

Who  so  abhors  monotony, 

Each  page  a  different  length  must  be? 
Who  hides  his  string-ends  carefully? 

— The  Make-up. 

Who  bends  the  chase  like  cupid’s  bow. 
And  when  the  type  moves  to  and  fro, 
Who  plugs  a  quad  and  lets  her  go? 

— The  Stoneman. 

Who  puts  the  form  on  wrong-end-to, 
Who  sets  his  guides  a  mile  askew 
And  can’t  tell  pink  from  prussian  blue? 

— The  Pressman. 

When  quoin  or  key  on  half-tone  lies. 
Who  starts  the  press  with  dreamin’  eyes 
And  feeds  the  sheets  in  corner-wise? 

— The  Feeder. 

W’ho  cleans  the  brayer  with  a  spade. 
And  thinks  he  knows  the  blooming 
trade ; 

Whose  ways  are  in  his  name  betrayed? 

— The  Devil. 

Who  sweetly  lauds  his  fellow’s  art. 

And  flawlessly  performs  his  part; 
Whose  work  defies  the  critic’s  dart 
Why,  I  don’t  believe  I’ve  met  the 
gentleman. 


New  York  Clipper  Sixty  Year*  Old. 

The  sixtieth  anniversary  issue  of  the 
New  York  Clipper,  the  leading  organ 
of  the  dramatic  profession,  presents  one 
pound  of  very  large  type  ads  and  very 
small  type  reading  matter.  The  latter 
is  well  written,  for  all  its  queer  English 
aspect,  and  of  a  surprising  quantity. 
More  than  a  page  of  this  issue  is  devoted 
to  aviation,  which  seems  to  indicate  that 
aeroplane  exhibitions  have  become  an 
important  factor  in  the  entertainment 
of  the  public. 


Louis  P.  Lochner,  editor  of  the  Al¬ 
umni  Magazine  of  the  University^  of 
Wisconsin,  has  resigned  in  order  to  take 
charge  of  the  college  and  university  de¬ 
partment  of  the  World  Peace  Founda¬ 
tion,  established  by  Edward  Ginn  of 
Boston. 


March  2,  191^. 
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HELP  WANTED 


PERSONALS.  Development  of  Free  Schools,  and  the  HELP  WANTED 

_  Part  They  Have  Played  in  the  Develop-  - 

Walter  H.  Page,  editor  of  the  World’s  ment  of  the  Nation.”  The  address  has  POSITIONS  OPEN. 

Work,  will  preside  at  a  memorial  serv-  been  printed  in  booklet  form  in  an  at-  departments  of  advertising'  publishing 

ice  to  be  held  at  the  Southern  Commer-  tractive  style.  and  printing  houses,  east,  south  and  west;  high 

'  -t  a.  XT  1  Ml  •  A _ M  —  grade  service;  registration  free;  terms  mod- 

Cial  Congress  at  Nashville,  in  April,  in  u  t?  d  L.  erate;  established  1898;  no  branch  offices, 

commemoration  of  Dr.  Seaman  A.  E.  Rank,  editor  of  ‘he  Atcht-  keknalU'S  NEWSPAPER  MEN’S  EX- 

Knapp,  of  the  Department  of  Agricul-  son  (Kan.)  Globe,  and  Miss  Edna  E.  CHANC,E.  bpr.ngheld.  Mass, _ 

ture,  who  founded  the  Boys’  Corn  Club  °  ‘  WANTED— TEN  CONTEST 


SITUATIONS  WANTED 

Advertutmentj  under  this  classihcation  will  cost 
One  Cent  Per  Werd, 


active  style.  ^nd  printing  houses,  east,  south  and  west;  high 

grade  service;  registration  free;  terms  mod- 
T  i.  r>  1  A 4.^1,:  erate;  established  1898;  no  branch  offices. 

Joseph  E.  Rank,  editor  of  the  Atchi-  kerxald’S  NEWSPAPER  MEN’S  EX* 


movement  in  the  South. 


eb.  19.  WANTED— TEN  CONTEST 

-  managers;  only  those  who  have  had  practical  ex- 

John  M.  Goodell,  editor-in-chief  of  the  lrtl\1a„fr"po^i?rv;;‘.y 


Melville  E.  Stone,  general  manager  of  square  dealing  with  contestants  Positively  no 

,  .  •  .  J  T1  *11  JJ  a.1-  Engineering  Record,  delivered  an  ad-  dnnkmg  men  need  apply.  Address  “CON- 

the  Associated  Press,  will  address  the  ,  *  t  test,”  tare  The  Editor  and  Publisher. 

ca.  a.  T'j-a.  *  I  A  *  4.*  *  dfess  on  Tcchnical  Literature  at  Lo-  ’ 

Kansas  State  Editorial  Association  at  ,  u  n  •  m.  t?  u  oc  - 

its  annual  meeting  at  the  State  Uni-  University  on  Feb.  26.  WANTED 

versitv  in  Aoril  ,  •  ■  ,•  r  1  March  1st  stereopressman;  man  capable  of 

^  ^  '  William  Onkin,  associate  editor  of  the  making  plates  and  running  Hoe  press,  in  town 

TT  T  ■  4-.  f  .t.  Flerfriral  World  of  New  York  visited  IS.OOO;  must  be  sober.  Address  “JOB,” 

George  Horace  Lorimer,  editor  of  the  f-'cctricai  woria  oi  xncw  lorK,  visueu  publisher. 

Saturday  Evening  Post  of  Philadelphia,  Rochester  recently  for  the  purpose  of 

is  spending  a  few  weeks  on  the  Pacific  studying  the  electric  lighting  system  Jn  .  „  \\.\NTED. 

p  use  in  that  city.  Circulation  Manager  for  an  .evening  paper  in 

growing  city  in  Michigan.  Good  salary  to  the 
man  who  can  deliver  the  goods.  State  expen- 


grade  service;  registration  free;  terms  mod-  /  ant  3S  and  married* 

erate;  established  1898;  no  branch  offices.  ,»  __  ,  ,  . 

FEKNALU'S  NEWSPAPER  MEN’S  EX  Have  20  years  newspaper  training 

CHANGE.  Springfield.  Mass, _ York,  Boston.  Chicago,  etc. 

\rrA\’'i-m-s  'i  l'x*  r-/-,\''rT:'CT  Forcible  editorial  writer. 

WANIED — lEN  CONTEST  />  li  •  j- 

managers;  only  those  who  have  had  practical  ex-  Capaoie  monagfingf  eaitor. 

perience  .and '  can  furnish  clean  record  for  Quitting  $5,000  job  in  inland  city, 

square  dealing  with  contestants.  Positively  no  ^ 

drinking  men  need  apply.  Address  **CON'  April  2,  for  peraonal  reaaona, 

TEST,”  tare  The  Editor  and  Publisher.  u/  a  a  a  •  d  l 

_ [ _  Iran^  to  go  to  progreaatve  Repub~ 

WANTED  lican  or  Democratic  Newapaper,  or  (o 

Hy  March  1st  stereo-pressman;  man  capable  of  magazine  on  aeacoaat. 

If  yo^  ->ho  can  deliver 

care  Editor  and  Publisher.  the  goods,  address  Box  125  The 


Editor  and  Publisher. 


MANAGER. 


With  long,  successful  career  in  the  upbuilding 


General  Harrison  Gray  Otis,  editor-  Jerome  Jones,  editor  of  the  Atlanta  ence,  references,  married  or  single  and  .salary  of  newspaper  properties,  seeks  connection  on  a 
in-chief  of  the  Los  Angeles  Times,  was  Journal  of  I-abor,  has  been  confined  to  Editor 'isD' Pu^Ltl^ER.  hut’esr^nl"  soiwts  ?o"r?e; 

recently  given  a  dinner  in  honor  of  the  his  home  for  several  weeks  by  rheuma-  spondence  with  owners  of  daily  newspapers  not 

seventy-fifth  anniversary  of  his  birth  at  tism.  “wef  ca"r™fut  eemS" inan^a' 

the  Alexandria  Hotel,  in  that  city,  by  -  - ^  W J\  ger  with  practical  experience  in  all  branches  of 

his  friends  and  associates.  Harry  E.  H.  C.  Milholland,  general  manager  of  poR  SALE  ;^Si"re?^;'ents"^4S^ 


the  Alexandria  Hotel,  in  that  city,  by 
his  friends  and  associates.  Harry  E. 


H.  C.  Milholland,  general  manager  of 


Andrews,  managing  editor  of  the  Times,  the  Pittsburgh  Press,  spoke  at  the  Pitts- 
acted  as  toastmaster.  burgh  University  on  Feb.  19  on  “News- 

-  paper  Advertising.” 


acted  as  toastmaster. 

Samuel  T.  Clover,  editor  of  the  Los 
Angeles  Graphic,  has  become  general 


FOR  SALE  ceptional  references.  Present  contract  expires 

.\t  a  great  bargain,  o'iie  John  J.  Clauss  Web  ‘^ddV^fSrl \  AGK'lt  ”  ^°are" 

Printing  I’ress,  in  excellent  condition.  Having  p, ‘  ^  Editor  and 


Angeles  Graphic,  has  become  general  John  Clair  Minot,  associate  editor  of 
manager  and  editor  of  the  Pasadena  Youth’s  Companion,  Boston,  and  Miss 
Daily  News.  Marion  Bowman,  of  Augusta,  Me.,  were 

Howard  Rann,  editor  of  the  Manches-  Augusta  recently. 


two  Other  presses  we  can  spare  this  one.  Will 

print  anv  paper,  four  to  eight  pages,  about  _ _  _ 

- T -  1^,000  per  hour.  Size — 11  ft.  long,  6  ft,  wide,  PUBLISHERS — aUTTENTION. 

John  Clair  Minot,  associate  editor  of  '  cob'T’ns.  '"'■th  For  the  past  two  years  I  have  been  looking 

.  T*  .  «  TLjt.  quarter  fold.  100  Fifth  avenue,  Chicago,  HI.  after  my  own  business  (publishing)  I  want  to 

Youths  Companion,  Boston,  and  Miss  Illinois  plblishixg  company.  get  back  into  the  daily  held  some  time  in  the 

Marion  Bowman,  of  Augusta,  Me.,  were  -  future  if  I  can  make  a  satisfactory  con- 

.  ’  “  ,  FOR  ALF  nection  as  Business,  Advertising  or  Circulation 

married  at  Augusta  recently.  ^  y  r.^  .  ...  .  .  -Manager.  I  am  married,  sober,  have  a  good 

_  Mergenthaler  Linotype  No.  1  qu’ck  record  of  20  years  in  the  newspaper  field*  am 

Thomas  H.  Hogg,  odi.or  of  Ihe  Cana- 

Jian  Engines,,  has  been  strongly  en-  itGl-fS?  ■’  I!-™  ■»"  re- 


ter  (la.)  Press,  has  been  nominated  as  Thomas  H.  Hogg,  editor  of  the  Cana- 
postmaster  by  President  Taft.  Engineer,  has  been  strongly  en- 

Daniel  C.  Nolan,  editor  of  the  Yon-  f^orsed  for  the  position  of  Park  Com- 
kers  Gazette,  is  making  a  tour  of  the  missioner  of  Toronto  by  the  Board  of 
South  for  the  benefit  of  his  health,  hav-  rade,  the  Guild  of  Civic  Rights  and  the 
ing  but  recently  recovered  from  a  seri-  Horticultural  Society. 

ous  illness.  John  J.  Corkery,  also  of  t  ,  r  c-  c-  tn 

Yonkers,  is  accompanying  him  on  the  J-  Croul,  of  Siseton,  S.  IL,  an- 
journey  nounces  his  candidacy  for  the  Demo¬ 

cratic  nomination  for  State  Auditor. 


LINOTYPE  FOR  SALE. 

One  Model  No.  8,  No.  7442,  and  one  Model 


BUSINESS  MANAGER. 

High  grade,  cleancut  young  man  with  sound 


Colonel  William  D.  Mann,  owner  and 
publisher  of  Town  Topics,  New  York,  C.  C.  Vaughan,  publisher  of  the  St.  shipment.  mcLEAN 

says  he  has  no  intention  of  selling  his  Johns  (Mich.)  Clinton  Republican,  is  5i  Cliff  St.,  ’  New  York, 

paper,  despite  the  rumors  that  have  been  in  the  race  for  the  nomination  for  the 

circulated  to  the  contrary.  office  of  Secretary  of  State.  FOR  SALE. 

_  _  One  Model  No.  1  Linotype,  No.  IIH,  and  one 

— ’  ■  '  Canadian  Linotype,  No.  M8204.  Both  in  good 

Crawford  Hill,  proprietor  of  the  Den-  Sloane  Gordon,  of  the  New  York  condition.  SYONEY  POST  PUBLISHING 

ver  Republican,  and  Mrs.  Hill  were  .American,  has  been  visiting  the  cities  of  ■  Sydney.  N.  S..  Canada. _ 

guests  of  the  President  and  Mrs.  Taft  the  Northwest  to  secure  the  views  of  $5  000  NEWSPAPER 

at  dinner  in  Washington  Monday  night.  leading  men  on  the  political  situation.  ’ 


No.  5,  No.  10797,  with  motors,  extra  magazines  publishing  and  advertising  experience,  wants 
and  large  assortment  of  two-letter  matrices,  position  as  business  manager  of  good  live  daily. 
FRANKLIN  PRINTING  CO.,  430  West  Main  •'  man  of  energy.  good  judgment  and  ability 
St.,  Louisville,  Ky.  to  get  business.  Understands  also  the  various 

-  mechanical  departments,,  and  can  get  the  high- 


LINOTYPE  MACHINES 


est  degree  of  efficiency  at  the  lowest  cost.  A 
hustler  that  will  increase  profits  from  the  start. 


.■\1I  models  bought  and  sold.  Large  line  of  -'ddress,  “Business  Manager,”  care  The  Edi 
presses  and  supplies  on  hand  for  immediate  toR  a.nd  I  ublisher. 


Henry  W.  Shoemaker,  editor  of  a 
newspaper  at  Reading,  Pa.,  is  the  author 
of  a  new  book,  entitled  “Pennsylvania 
Mountain  Stories.” 

Joseph  H.  Tillotson,  editor  of  the 
Englewood  (N.  J.)  Press,  and  Miss  Eva 
.\ugusta  Dale,  of  New  York,  were  mar¬ 
ried  in  the  tatter  city  Feb.  20. 

Charles  Edward  Russell,  formerly  city 
editor  of  the  New  York  World  and  the 
New  York  American,  was  one  of  the 
.speakers  at  the  dinner  of  the  Socialist 
Press  Club,  held  at  Kalil’s  Restaurant, 
in  Park  place,  Feb.  24. 

Cary  B.  Lewis,  managing  editor  of  the 
Illinois  Chronicle  of  Chicago,  was  in 
Louisville  recently,  where  he  visited  the 
colored  public  schools  and  the  colored 
State  university. 

A  bust  of  the  Rev.  Dr.  James  M. 
Buckley,  long  editor  of  the  New  York 
Christian  Advocate,  was  unveiled  re¬ 
cently  at  the  Mt.  Sinai  Hospital,  New 
York,  of  which  he  was  one  of  the 
founders. 

Charles  Weidler,  editor  of  the  New 
Era,  of  South  Bend,  Ind.,  delivered  the 
principal  address  at  the  dedication  of 
the  Lincoln  Memorial  School  in  that 
city  on  Feb.  12.  His  theme  was  “The 


$5,000  Cash 

to  invest  in  a  Democratic 
daily  or  weekly  newspaper 
property,  Mississippi  Valley 
locations  preferred.  Prop¬ 
osition  C.  T. 

C.  M.  PALMER 

Newspaper  Broker 
277  Broadway,  New  York 


RICH  &  McLEAN,  GOOD  EDITORIAL  WRITER 

51  Cliff  St.,  New  York.  Political,  foreign,  general  topics,  desires  en¬ 

gagement  on  conservative  daily  or  weekly  of 
FOR  SALE.  political  party,  small  city  preferreti.  J. 

One  Model  No.  1  Linotype,  No.  1113,  and  one  -  unson,  467  W.  23d  St.,  New  York. _ 

Canadian  Linotype,  No.  M8204.  Both  in  good  vni  txt/-  . ,  «  xt 

condition.  SYONEY  POST  PUBLISHING  YUU.NO  MAN 

CO.,  Sydney,  N.  S.,  Canada.  desires  reportorial  and  editorial  position  with 

_ _ _ _ _ _ _ suburban  daily  or  weekly.  Is  high  school  grad- 

eit  AA/I  A  "Pm?  uate,  capable  and  experienced,,  and  is  willing 

$5,000  N  L-VV  oUAUxl.K  to  start  at  beginner^  salary,  provided  there 

and  Job  Plant  for  $1,200  cash  or  liberal  terms.  advancement.  Address 

Two-revolution  Book  and  Job  Press  (7-column  SUBURBAN,  care  The  Editoe  and  Pub- 
quarto),  15x21,  8x12  and  5x8  Golding  Jobbers,  usher. _ 


FOR  SALE. 


$5,000  NEWSPAPER 


and  Job  Plant  for  $1,200  cash  or  liberal  terms.  ?.c'ttdPPdd  a  x7*i 
Two-revolution  Book  and  Job  Press  (7-column  SUBURBAN, 


Power  Paper  Cutter,  Gas  Engine,  Round  Cor- 
nering  Machine,  Proof  Press,  Shafting,  Belting, 

Wood  Type;  Large  Variety  Job  Type,  Rules,  several  years' 
Leads.  Galleys,  Imposing  Stones,  Desks,  Chairs,  and  a  thorne 


MAN  WITH 


Wood  lyiK;  Large  Variety  J oD  1  ype.  Brutes,  several  years’  experience  in  publishing  business 
Leads,  Galleys,  Imposing  Stones,  Desks,  Chai«,  and  a  thorough  knowledge  of  editorial,  adver- 
etc.  Addre^  New  York  City,  care  the  rising,  circulation  and  mechanical  work,  desires 
Epitor  AND  Publisher.  —  - - , 


position  as  managing  editor  of  class  or  trade- 
art  magazine.  Address  “NOW  ENGAGED,” 
care  The  Editor  and  Puslishbb. 


FOR  LEASE  OR  SALE.  care  The  Editor  and  Puslishbb. _ 

Printing  Plant,  centrally  located,  downtown  MANAGING  EDITOR 

section  New  York  City;  all  machines  have  sep-  a  v.,av. 

arate  motors.  It  consists  of  five  linotype  ma-  toting  man,  ambitious,  energetic,  with  thor- 


chines,  two  Model  S,  one  Model  2  and  two  ougn  knowledge  of  newspaper  work,  desires 
Model  1;  two  modern  two-revolution  presses,  position  of  managing  editor  of  afternoon  news- 
Optimus,  good  as  new.  No.  10,  prints  sheet  88  paput  city  of  20,000  to  40,000.  Carolinas 
X  52,  and  Whitlock  Pony,  bed  37  x  40,  takes  ^cutheast  preferred.  Best  references.  Ad- 
25  X  38  sheet;  folder,  power  cutter,  two  job-  dress  Ambitious,’  care  The  Editor  and  Pub- 
bers,  Style  2.  National  Universal,  size  14  x  22,  LtsuPR. 


ClNClNNA'n  ‘niMES-STAR 

EDITORIAL  ROO.MS. 

Cincinnati  Ohio,  Dec.  1.  1911. 

To  li'lwm  It  May  Concern: 

The  George  Grantham  Bain  Service  occu¬ 
pies  the  same  relation  to  newspapers,  in  an 
illustrated  way,  that  the  Associated  Press 
does  in  a  news  sense.  I  regard  the  service 
as  invaluable  Very  truly, 

Josebh  Garretson,  Managing  Editor, 
B4IN  NEWS  SERVICE,  S3  UdIm  Sqnare.  N.  V.  Ctly 


and  8  X  12  thandler  &  Price.  Composing  out¬ 
fit  will  also  entertain  offer  on  individual  ma¬ 
chines.  Conner  Fendler  &  Co.,  Printers’ 
Warehousemen,  New  York  City. 


FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines- 
8,  8,  10  and  12  pt.  matrices,  Rogers  tabular  at¬ 
tachment  Address  “BARGAIN,”  care  Tbb 
Editor  and  Publishrr. 

LINOTYPES  FOR  SALE. 

Three  Model  1  LinoHrpes.  Address  RICH¬ 
MOND  PRESS,  INC.,  (jovernor  and  Ross  Sts., 
Richmond,  Va. 


COMPETENT, 

Experienced  young  man  wants  position  of  city. 
State  or  telegraph  editor  of  afternoon  news¬ 
paper  in  city  of  25,000  to  60,000  in  South  or 
Southeast.  References.  Address  “Southern,” 
care  The  Editor  and  Publisher. 

WO.MAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women’s  pages  and  household 
material.  Address  “L.  R.,”  care  Thb  Editor 
AND  Publishrr. 


LEGAL  NOTICE 


Independent  weekly  in  one  of  Iowa’s  best 
county  seat  towns.  Owner  nets  approxi¬ 
mately  $4,000  annually  in  return  for  time 
and  investment.  Equipment  includes  stand¬ 
ard  linotype.  First-class  property.  Price 
$8,000,  or  $4,000  for  half  interest  and  man¬ 
agement.  Proposition  704x. 

H.  F.  HENRICHS,  Newspaper  Broker 
Litchfield,  lU. 


L  ANEOUS  Special  Meeting  the  Stockholders  of  The 

XVAA u  J  Edito,  and  Publisher  Company  will  be  held 

,.r>T-T  T  T-  I-IXT  Company  at  No.  17 

SEND  FOR  BLLLEFIN  1912.  Park  Row,  New  York  City,  on  March  6,  1018, 

Publishing  Business  Opportunities.  Values  crease^'th^  caDit^l°stodc'*of  ^h?a°Comnan»*frnm 

cT  24“th*l’t”""Ne®w  Ten^Thousa'nS  Dolbr?  (fl'o!o^’o)?“cSingTf 

CO..  46  W.  24th  St..  New  York.  hundred  (200)  shgres  of  the  par  value  of 

-  Fifty  Dollars  ($50)  eaqji  to  Fifty  Thousand 

tjaTT  Y  NFWS  Dollars  ($50,000),  consisting  of  one  thousand 

Lt/viux  «E.VYO.  (1,000)  shares  of  the  par  value  of  Fifty  Dbl- 

Reports  for  evening  papers,  advance  news,  mail  lars  ($50)  each. 


DAILY  NEWS. 


service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  167  W.  Washington  St,  Chi 
cage,  IlL 


Dated.  New  York.  February  16,  1918. 

J.  B.  SHALE.  President 
GEORGE  P.  vZFPLERa  TrcMtutr, 
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THE  COUNTRY  PAPER. 

Some  of  Itt  Engaging  Characteristica 
— Why  it  Has  a  Stronger  Hold  on 
Its  Readers  Than  the  Metropolitan 
Daily — Usually  Contains  Fewer 

Details  of  Scandalous  Crimes — The 
Country  Editor  an  Institution. 
iprom  /fc*,'  Hxchmotid  iMtch.)  Rci'ie^v.) 

The  stream  of  domestic  crime  and 
scandal  \%  itli  which  the  newspapers  of 
Detroit  and  other  cities  have  been  flood¬ 
ed  recently,  making  them  unlit  reading 
for  the  home,  has  called  attention  rather 
sharply  to  the  difference  between  the 
metrpi>o!itan  sheet,  the  editor  and  re¬ 
porters  of  which  are  unknown  to  the 
great  majority  of  their  readers,  and  the 
country  weekly  with  which  the  per^pn- 
ality  of  its  editor  is  inseparable  m  the 
minds  of  his  patrons. 

The  country  weekly  is  above  all  a 
cle.an  sheet,  fit  to  be  treated  like  a  mem¬ 
ber  of  the  houschohl,  and  it  is  edited 
»ith  a  view  of  printing  the  news  which 
its  readers  most  desire  to  read  and  of 
eliminating  much  which  is  not  fit  to 
be  spread  before  people  who  desire  a 
mental  feast  that  can  be  digested  with 
a  clear  conscience. 

SALACIOfS  IF-TAILS  OMITTEn. 

The  city  dailies  attempt  to  justify  j 
their  course  by  the  claim  that  they  are  1 
printing  the  stuff  which  the  people  want.  ' 
No  doubt  there  is  a  large  number  in 
every  tirlan  center  to  whom  crime  and  ; 
scandal  appeals,  and  it  is  this  delectable ' 
class  that  the  metropolitan  sheet  seeks  , 
to  please  and  attr.act.  The  country  ! 
readers,  to  their  credit,  would  be  bettet 
pleased  if  much  of  the  filth  is  eliminated  1 
from  their  daily  visitor.  News  can  be  ' 
given  in  a  clean  way,  though  of  ill- 1 
smelling  origin  Many  salacious  details  | 
can  lie  cut  out  if  a  clean  paper  is  de-  ; 
sired  by  the  editor. 

The  country  editor  not  only  edits  out 
much  objectionable  matter,  but  sup¬ 
presses  reports  of  misdeeds  which  would 
cause  innocent  people  distress.  He  does 
this  oi’t  s>f  consideration  for  people 
whom  he  knows,  and  because  no  good 
purpose  could  be  served  by  the  publica¬ 
tion  of  the  objectionable  reports. 

E:  ITOR  I'ISPENSES  FAVOKS  TO  ALL. 

His  favors  are  extended  to  rich  and  ' 
pf)or  alike,  often  without  apparent  ap¬ 
preciation.  Indeed,  the  complimentary 
expressions  which  he  prints  relative  to 
his  readers  are  seldi'm  heard  of  by  the 
newspaper  man,  though  he  is  just  hu-  | 
man  enough  to  cr.ive  thankfulness  like  ] 
other  people — but  let  him  make  a  slip  1 
and  s.Ty  something  which  arouses  resent-  1 
ment,  even  though  innocently,  he  is  j 
made  to  wish  himself  in  some  other  oc¬ 
cupation. 

The  country  press  is  no  small  con¬ 
tribution  to  the  clean  current  literature  i 
of  the  nation  and  the  local  paper  de-  ' 
serves  the  subscription  and  support  of 
every  household. 

Sen  1  in  y  iur  suhscrijition  to^lay. 


S?Win.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


II  \RkV  r.  (iRIKFnll. 

Who  lias  Started  a  New  Special  .\gency. 


Griffith  Goe>  It  Alone. 

Harry  C.  Griffith,  who  recently 
opened  a  special  agency  of  his  own  at 
2'2'i  I'ilili  avenue,  was  the  oldest  eni- 
pli  ye  of  the  John  Biidd  Co.  in  point  of 
service,  having  started  with  Smith  & 
Th>tr;)jj;i.  He  is  thoroughly  experi- 
e;iccl  in  newspaper  representation  and 
IS  widely  known  :iinoiig  the  trade. 
.More 'V.T.  he  is  of  I’le  hustling  type 
and  keeps  in  toii.h  with  what  is  go¬ 
ing  on.  .\mong  the  papers  now  on  his 
li.st  are  the  W'inston-Salem  (N.  C.) 
Journal.  Hackensack  ( X.  J.)  Bergen 
.Xews  an. I  BridgejMirt  (Ginn.)  Evening 
l-'armer.  _ 

NEW  INCORPORATIONS. 

H  r xTsvii.i.E,  Mo. — The  Times  Pub¬ 
lishing  Co.  Capital,  Incorpo¬ 

rator-:  Maggie  Davis,  C.  P.  Dameron, 
W.  T.  Heathuian  and  others. 

Tit.sa.  Okla. — The  Iconoclast  Puh- 
lishing  Co.  Capital,  $-‘).nou.  Incorpo¬ 
rators:  Tate  Brady,  K.  C.  Brady  and 
H.  H.  Brady,  all  of  Tulsa. 

Beavkk.  Pa. — The  Daily  Times  Co. 
Capital.  $.‘i<i,(KHi.  Incorporators:  John 
L.  Stewart,  Washington,  Pa.;  H.  O. 
.•Mlison  and  Edward  L.  Freeland.  Bea¬ 
ver 

I'mf.vtai. — Household  Guide  Corpora¬ 
tion.  Printing  and  publishing.  Capital, 
SJ.'i'Mt,  Incorporators:  K.  Knudson,  L. 
E.  Brahandt  and  L.  M.  Coy. 

Brchiki.yx,  X.  V. — The  Home  Review 
Puhlishing  Co.  Capital,  Incor- 

IRirators:  Dscar  W.  Hamilton,  Mrs. 

Margaret  D,  Hamilton,  and  Walter  J. 
Hineson. 

Sax  .Vxtoxio,  Tex. — The  Interna¬ 
tional  Publishing  Co.  GeneraP  printing, 
puhlisliing  and  stationery  merchandis¬ 
ing.  Capital,  $10,<K.K),  Incorporators: 
H.  M.  Madison,  G.  E.  Gwinn,  Ellis 
Chaney,  Giraud  Eraser  and  W.  F.  Mc- 
Caleh. 

Xew  York. — Smith,  Matches,  Smith, 
Inc.  General  advertising,  manufacture 
advertising  devices,  etc.  Capital, 

•  HHi.  Incorporators:  H.  I)eW.  Smith, 
L.  t'.  Smith,  Xew  York  City;  R.  P. 
Matches,  Harrison,  X.  J. 

Ciiif.Atai,  III. — The  International  Pub¬ 
licity  t'orporation.  Capital,  .\d- 

vertising.  Incorporators:  Ernest  O. 
Jones,  William  Kinlierg  and  John  J. 
Sullivan.  _ 

Beginning  with  its  issue  of  March  I'l, 
the  Durham  (X.  C.)  Recorder,  of  which 
E.  A.  Moore  is  editor  an 3  manager,  will 
he  issued  semi-monthly  as  an  agricul¬ 
tural  publication  of  high  standard.  The 
Recorder  was  founded  in  1820. 


PERSONALS. 

Xoiman  Hapg  >o.l.  editor  of  Colliers 
Wiekly.  was  the  .gue.st  of  honor  at  the 
dinner  held  by  the  -Pulitzer  Press  Clul). 
of  C-diimhia  I'nivc  sity.  on  hriday  of 
last  week.  Robert  .Mac.XIarney,  city  ed¬ 
itor  of  the  Xe.v  York  Evening  Mail,  re¬ 
cently  gave  the  chih  a  talk  at  its  after¬ 
noon  meeting. 

Glenn  S.  Williamson,  mechanical  su¬ 
perintendent  of  the  Xew  )  ork  World, 
left  on  Wednesday  on  a  hiisiness  triii 
to  Battle  Creek,  Mich. 

1).  Wallace,  editor  of  the  I'armer, 
St.  Paul,  last  week  gave  the  students  in 
agricultural  journalism  at  the  L'niversity 
of  Wiscoiis  n  a  talk  on  preparing  con¬ 
tributions  to  farm  papers. 


E.  E.  Caniphcll.  editor  of  the  .Alton 
(111.)  Times,  has  been  placed  in  charge 
of  the  Chicago  headquarter,-,  of  the  Clark 
Presidential  boom. 

Ri'hert  M.  Rinehart  has  been  selected 
as  manager  and  editor  of  the  Gis  .An¬ 
geles  Municipal  Xewspapers. 


W.  P.  Walton,  a  Louisville,  Ky.,  ed¬ 
itor.  has  been  appointed  a  colonel  on  the 
staff  of  Governor  McCrcery. 


T.  L.  Mercliant,  editor  of  the  Madi¬ 
son  ( I'la. )  Enterprise-Recorder,  is  a 
candidate  for  Representative  in  the  State 
Legislature. 


Jesse  R.  Brand,  late  of  the  Indian¬ 
apolis  Star,  has  been  appointed  business 
manager  of  the  Muncie  (Ind.  )  Press. 

Clair  C.  Crawford,  city  editor  of  the 
Eostoria  ((). )  Review,  and  Miss  Ida 
Elizabeth  E'orcster,  were  married  re¬ 
cently  in  that  city. 

-A.  E.  McKinnon,  of  the  circulation  de¬ 
partment  of  (he  Xew  York  World  and 
chairman  of  the  transportaion  commit¬ 
tee  of  the  International  Circuhition  Man¬ 
agers'  Ass(K'iation.  is  taking  up  the  mat¬ 
ter  of  rates  with  the  trunk  lines,  and  the 
indications  are  that  the  members  all 
over  the  L'nitcd  States  will  he  conceded 
a  one  and  three-titths  fare  for  the  round 
trip  for  their  annual  convention  which 
will  lie  held  in  Baltimore. 


Charles  K.  Mavity,  editor  of  the  La¬ 
fayette  (Ind.)  Morning  Journal,  deliv¬ 
ered  a  lextiire  on  “Is  Xewspaper  Work 
a  Profession?”  recently  before  the  Per¬ 
due  Press  Club. 


Den  H.  Robert,  publisher  of  the  Sail 
Francisco  Examiner,  has  returned  to  that 
city  after  a  six  months'  trip  abroad.  Mr. 
Robert  was  accompanied  by  his  wife. 
He  returns  home  much  improved  in 
health. 

EH.  W.  Gruss.  ass.iciate  editor  of  the 
Texas  Citrus  Emit  Grower,  has  been 
aiipointed  demonstration  agent  of  the 
Bureau  of  Plant  Industry  for  Galves¬ 
ton  County. 


NEW  YORK  HERALD 
SYNDICATE 

The  Jump-Ups 

\'erses  by  Paul  West 
Pictures  by  Loomis 

A  hit  from  the  start 

Wire  for  price 

Full-Page  Sunday  Features 

Special  Cable  and  Telegraph 
Service 

Daily  Features:  News  matrices,  comic 
matrices,  women’s  features  and  photo¬ 
graphs. 

For  particulars  apply  to 

NEW  YORK  HERALD  SYNDICATE 

Herald  Square,  New  York 
Canadian  Branch : 

Desbaratt  Building.  Montreal. 


Die  UNITED 
PRESS 


BEST  Talagraph  News  Senricet 
for  Afternoon  and  Sunday  Morn¬ 
ing  Papers. 

General  Offices,  World  Building 
NEW  YORK 


CasUrr  Jjnbnar  (Santra  ^ynbiratr 

PORT  RICHMOND,  NEW  YORK  CITY 
Weekly  articles  on 

Chess  —  Bridge  — Auction  Bridge  — 
Puzzles 

Elxclusive  riKhta  given.  No  contract. 


ti 


»» 


Abe  Martin 

This  is  but  one  of  a  score  of  famous 
“.\dams  Features”  that  are  building 
circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 
Peoples  Gas  Building,  Chicago. 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


SCOOP  REPORTER  by  “HOF 

THE  NEW  DAILY  COMIC  SERIES 

The  International  Syndicate 

Features  for  Newspapers  '**  Baltimore,  Maryland 
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VIRGINIA  LEADS  THE  WAY. 


It»  Legiilature  Pa»ses  a  Bill  Designed 
to  End  Fraudulent  Advertising. 

Tile  \'irsinia  Legislature  lias  passed 
the  Printers’  Ink  statute  designed  to 
prevent  untrue,  deceptive  and  mislead¬ 
ing  advertising,  and  it  now  awaits  the 
signature  of  the  Governor  to  heconie  a 
law.  The  hill  reads  as  follows: 

He  it  eiiacleil  hy  the  (ieiieral  Asseiiihly 
of  \'ir;;inia.  That  any  ihmsoii,  tiriii.  vor- 
poration  or  association  who.  with  intent 
to  sell  or  in  any  wis(>  (h.sjMise  of  nierchan- 
dise.  securities,  service  or  anything  of¬ 
fered  hy  Mii-h  iierson.  tirin.  corisiration  or 
ns.sociation.  directly  or  indirectly,  to  the 
pithlic  for  Side  or  (list  rlbnt  ion.  or  with 
intent  to  incre.ise  the  consuni|>tio'i  there- 
of.  or  to  induce  the  imhlic  in  any  nianiK'r 
to  enter  into  iiny  (diligation  relating 
tinnato,  or  to  ac(iuire  title  thereto,  or  an 
interest  there  n.  makes,  imhlishcs,  disseni- 
i'  iites,  circuliites  or  phices  Ind’ore  the  iiiih- 
li-.  or  causes,  directly  or  indirectly,  to  he 
made,  imhlishcd,  disseininatwl,  circulated 
or  placed  hefoi(>  the  pnhlic,  in  this  State, 
ill  a  newspa|H*r  or  other  pnhhcations.  or 
ill  the  form  of  a  hook,  notice,  hand-bill, 
p.istcr,  hill,  circnhir,  pamphlet  or  letter, 
or  in  any  other  way,  an  advertisenient  of 
any  sort  regarding  niercliiindisi-,  securi- 
ti  s.  servin'  or  anything  so  offered  to  tin* 
I'lildic,  which  advertisenient  contains  any 
i's-ertion.  ri'presentation  or  statement  of 
fact  which  is  untrue,  deceptive  or  niis- 
liading,  shall  he  guilty  of  a  misderiieaiio  •. 


PORTLAND  AD  CLUB  GROWS. 

Hat  Increased  Its  Membership  Eight 
Fold  in  a  Year. 

(Sl'ccial  CorrcsI'ondence.) 

I’oRTi.AXp,  I'eh.  ‘Jo. — The  Portland 
(Ore.)  .\d  Cluh  opened  new  <iuar  ers 
at  the  Multno:tiah  Hotel  on  Wednesday 
Pel).  U.  Be.'ause  of  its  r.ipid  strid.s  ia 
memhership  the  cluh  has  outgrown  thr.e 
places  during  the  past  year.  It  had  a 
memhership  of  about  eighty  last  Spring 
and  now  numbers  close  to  4<MJ.  At  the 
regular  meetings  he'd  Wednesday  noons 
an  average  of  ITo  attend  the  lunch  and 
listen  to  an  interesting  prog  amme  ar¬ 
ranged  by  a  different  chairman  each 
week. 

The  cluh  will  give  a  benefit  perform¬ 
ance  of  ‘‘Get  Rich  Quick  Wallingford," 
h'eb.  il8,  for  the  raising  of  funds  to  help 
entertain  the  Pacific  Coast  Association 
of  .\d  Clubs’  annual  co  ive  itlon  in  Port¬ 
land  during  the  Rose  Carnival  next 
June.  This  convention  will  follow  the 
nat'onal  convention,  and  it  is  hoped  that 
many  Eastern  advertisi.  g  men  will  re¬ 
turn  home  frem  Dallas  via  Po'tland  an  1 
see  the  Rose  Carnival.  The  Portland 
.•\d  Cluh  will  welcome  every  ad  man 
w  ho  may  attend. 


AD  FIELD  NEWS  NOTES. 

The  Hognet  Advertising  Agency,  of 
Xew  York,  has  opened  a  branch  office 
at  2d  Scott  street,  Toronto,  Canada, 
with  Richard  .\.  Charles  as  manager. 


The  American  .\dvertising  Agency  is 
a  newcomer  at  J.acksonville,  Fla. 

The  Madera  (Cal.)  News,  a  morning 
paper,  which  has  been  published  for 
about  six  months,  has  suspended  publi¬ 
cation. 


$40,000  CASH 

And  one  of  the  best  weekly  newspapers  in 
the  finest  section  of  California,  earning 
$4,000  per  annum  net,  occupying  its  own 
building,  is  offered  through  this  firm  in  ex¬ 
change  for  daily  newspaper  worth  $60,000, 
in  any  growing  city  of  U.  S.,  showing  sub¬ 
stantial  net  earnings  and  development  possi¬ 
bilities. 

HARWELL,  CANNON  &McCARn 

Hrokers  in  Newspaper  and  Magazine  prop¬ 
erties  that  are  not  hawked. 

200  Fifth  Ave.,  New  York 


MUNICIPAL  ADVERTISING. 

Southern  Buildinc, 
Washington,  D.  C. 

Feb.  29,  1912. 

Editor  and  Publisher:  I 

I  do  not  know  who  is  your  corre-  i 
spondent  in  Washington.  An  incorrect 
impression  is  created  by  “Washington  | 
Gossip’’  of  Eeb.  24.  Mr.  Jones,  of  the! 
Cosmopolitan,  opposed  the  idea  of  mimic-  ; 
ipal  advertising  in  the  magazines.  T 
strongly  favored  it,  together  with  ad¬ 
vertising  of  municipalities  in  other 
media,  and  then  went  on  to  show  that 
the  Southern  Commercial  Congress  is 
preparing  the  way  for  such  an  outburst 
of  municipal  and  real  eslate  advertising 
from  the  South  as  has  never  appeared 
hitherto  in  relation  to  the  South  or  any 
other  grand  division  of  the  United 
States. 

As  there  are  as  yet  but  comparatively 
few  national  advertisers  among  the 
manufacturers  of  the  South,  the  first 
great  outpiu  of  advertising  from  the 
South  must  necessarily  come  from  mu¬ 
nicipal  effort  and  from  advertising  to 
promote  the  movement  of  settlers. 

Most  cordially  yours. 

G.  Grosvenor  Dawe, 
Man.iging  Director. 

Washington,  D.  C.,  Eeb.  29,  1912. 
The  Editor  and  Publisher: 

My  friend,  Mr.  G.  Grosvenor  Dawe, 
of  the  Southern  Commercial  Congress, 
tells  me  he  has  written  to  you  to  tell 
you  he  is  strongly  in  favor  of  municipal 
advertising.  Of  course,  1  am  too.  The 
point  I  tried  to  emphasize  at  the  recent 
meeting  of  the  Washington  Ad  Club 
was  that  in  such  advertising  a  larger  at¬ 
tention  should  he  paid  to  exploiting 
those  factors,  if  they  exist,  which  con¬ 
tribute  to  make  living  conditions  health¬ 
ful  and  happy  to  those  who,  as  investors 
of  c’pital  and  labor,  are  sought  as  new 
residents  of  the  community  doing  the 
advertising. 

Too  often  cities  stirt  out  on  a  large 
campaign  to  attract  attention  to  them¬ 
selves,  and.  also,  to  attract  an  increased' 
population,  without  first  having  made 
ready  the  house  to  receive  them.  It  is 
one  of  the  gratifying  signs  of  the  times 
that  cities  and  their  business  organiza¬ 
tions  are  now  realizing  that  to  attain  to 
large  proportions  in  an  industrial  way 
they  must  also  provide  generously  of 
those  modern  e(|uipments  of  a  city  em¬ 
braced  in  parks,  boulevards,  play¬ 
grounds,  recreation  centers,  and  the  best 
of  public  utilities,  and  every  other  fac¬ 
tor  that  will  contribute  to  health  and 
happiness. 

\\  ith  these  elements  added  to  natural 
advantages  in  point  of  adequate  railroad 
facilities,  nearness  to  a  supply  of  raw 
material  to  be  converted  into  a  manu¬ 
factured  product,  and  nearness  to  the 
markets  for  these  products,  a  city  has 
every  reason  to  resort  to  large  methods 
of  exploiting  itself,  and,  of  course,  ex¬ 
ploitation  involves  advertising. 

\'ery  truly  yours, 

RtCHiARD  B.  WaTROUS, 
Secretary. 


CLUBS  AND  ASSOCIATIONS. 

I  he  committee  appointed  by  the  twen¬ 
ty  newspaper  editors  who  withdrew  from 
the  Utah  Press  Association  at  its  meet¬ 
ing  last  month  met  at  the  Commercial 
Club,  in  Salt  Lake  City,  last  week  and 
organized  the  Utah  Newspaper  Associa¬ 
tion.  The  constitution  and  by-laws  of 
the  new  organization  were  drafted  and 
the  following  officers  were  elected  for 
the  ensuing  year:  James  M.  Kirkman, 
president ;  C.  England,  vice-president ; 
N.  C.  Hicks,  secretary,  and  S.  L.  Rad- 
don,  treasurer. 

.\fter  a  speech  by  Editor  Mitchell,  of 


The  Four  Magazine  Linotype 

Quick  Change  Model  9 
MAKES  A  HIT  WITH  THE  OPERATOR 


Quick  Change  Model  9 
Four  Magazine  Linotype 


X’ictoria,  l’>.  F'd).  13.  1912. 

The  mixlel  Linotype  i.s  certainly  a 
marvel  of  mechanical  perfection.  1  have 
been  ojieratinj^  the  one  purchased  by  the 
Press  Pnhlishing  (.'ompany  rejjiilarly  since 
its  installation,  and  it  has  )iivcn  me  no 
more  trouble  than  I  would  have  e.xpected 
with  any  new  machine  of  the  ordinary 
sin"le-maf;azine  jtattern. 

I  am  jiarticnlarly  pleased  with  the 
smoothness  of  the  keyboard  action,  also 
the  manner  in  which  the  whole  machine 
has  been  designed  with  a  view  to  con¬ 
venience  and  accessibility. 

For  job  work  and  ad  composition  this  model  should  prove  in- 
\aluable  in  any  jirintinq;  office,  while  for  strai.t;ht  composition  it 
has  the  advantage  of  being  equally  sjieedy  on  all  faces  and  is  just 
as  fast  and  reliable  as  the  earlier  models. 

JOnX  L.  XE.ATK.  Machinist  Operator, 
\  ICTORlA  (  P.  U.)  PRESS. 


The  Linotype  Way  Is  the  Only  Way 


Mergenthaler  Linotype  Company 

TRIBUNE  BUILDING.  NEW  YORK 
CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS : 

1100  S.  Wabash  Ave.  638^46  Sacramento  St.  549  Baronna  St. 

TORONTO:  CANADIAN  UNOTYPE  LTD..  35  Lombard  St. 


Duluth,  at  the  opening  session  of  the 
Minnesota  Editorial  .Association,  that 
city  was  chosen  as  the  meeting  place  for 
tile  next  annual  convention. 

The  Pennsylvania  State  Editorial  As¬ 
sociation  will  hold  its  fortieth  annual 
meeting  and  banquet  at  Harrisburg, 
Monday  and  Tuesday,  March  11  and  12. 
.A  feature  of  the  opening  session  will  be 
a  paper  on  "Co-operative  Insurance,’’ 
by  Fred  Newell,  of  the  Canton  (Pa.) 
Sentinel.  Other  papers  will  also  he  read, 
followed  by  general  discussion,  as  fol¬ 
lows:  “Truthful  Circulation,’’  by  Ernest 
G.  Smith.  Wilkes-Barre  Times-Leader ; 
“Other  Inducements  for  Circulation 
rhan  Inherent  or  Face  Value  of  the 
Paper,’’  by  Addison  C.  Dickinson,  New 
Castle  Herald  and  Sharon  News;  “Value 
of  A’our  Circulation  to  the  Advertiser,’’ 
hy  H.  C.  Freeman,  New  York  City. 
At  a  banquet  in  the  evening  Dr.  Harvey 
W.  Wiley,  W.  C.  Sproul  and  Henry 
Houck  will  be  the  special  guests  of 
honor. 

The  newspaper  reporters  of  Bingham¬ 
ton,  N.  Y.,  have  organized  the  Scrib¬ 
blers’  Club.  The  object  of  the  new  or¬ 
ganization,  which  will  meet  weekly,  will 
he  to  exchange  views  on  newspaper  top¬ 
ics,  and  also  to  take  an  active  part  in 
any  movement  which  might  result  in  the 
civic  betterment  of  Binghamton. 

In  Phoenix.  Ariz.,  on  March  1 1  the 
organization  of  a  newspaper  publishers’ 


association  will  take  place.  Arrange¬ 
ments  for  the  sessions  are  in  charge  of 
C.  H.  Akers,  of  the  Gazette;  J.  O.  Dun¬ 
bar,  of  the  Democrat,  and  Charles  A. 
Stauffer,  of  the  Republican. 

The  Chicago  Press  Club  will  tender 
an  informal  reception  to  President  Taft 
on  Saturday,  March  9.  The  President 
will  arrive  at  8.40  a.  m.  and  at  11  o’clock 
will  speak  at  the  Armour  Institute.  He 
will  attend  a  luncheon  at  the  Union 
League  Club  and  at  4  o’clock  will  visit 
the  press  cluh. 


The  Che'okce  Advocate,  the  only 
newspaper  in  the  world  published  in 
the  Indian  tongue,  has  suspended  pub¬ 
lication. 


Sporting  News 

Every  run,  every  put  out, 
every  race,  every  sporting 
event  of  any  kind  by  direct 
wire  ON  THE  SECOND ! 
Why  not  connect  with 

A  LIVE  WIRE? 


National  News  Association 

200  WILLIAM  ST.,  New  York  City 


TH  E 

WARD  SYSTEMS 
COMPANY 


THE  WARD  SYSTEMS  CO. 

Operators  of 

The  Ward  Paid-in-advance  Contest  System 

( The  Sure  System ) 

Write  lor  terms,  elc.  903  MarbriJge  Bldg..  New  York  City.  N.  Y. 
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THB  EDITOR  AND  PUBLISHER. 
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THE  ADVERTISING  WORLD 


ROLL  OF  HONOR 


LUt  •{  PablicatiaBs  •saaiia«4  by  tba  AMaeiatiaa  af  Aaiaricaa  Advar* 
tiaara,  af  wkiak  a  COMPLETE  EXAMINATION  af  tka  Tariaaa  raaarJa  af 
waa  aaaJa  aail  tka  ACTUAL  CIRCULATION  aaaartaiaa^. 


TIPS  FOR  BUSINESS  MANAGERS. 

Th**  Gardner  Advertising  Company, 
Kinloeb  Imilding,  St.  Louis,  is  making 
contracts  for  o.tNlO  lines,  one  year,  with  | 
.Xlississippi  and  I’acihc  Coast  pa|>ers,  for  i 
the  Olds  .Motor  Works.  i 

The  l>unlap-\Vard  Advertising  Com  j 
pauy.  Hart  lord  building,  Chicago,  is  : 
placing  lO.tKKt-line  orders,  to  be  used  ' 
within  one  year,  with  Texas  papt>rs,  for  | 
the  Lnited  States  Tire  Company,  New  ■ 
.>  ork.  I 


The  IVArcy  Advertising  Com|>any, 
Fullerton  building,  St.  Louis,  is  sending 
out  orders  to  souttiwestern  paiiers  for  5,- 
UUU  lines,  one  year,  for  the  A.  H.  Lewis 
.Medicine  Company. 

The  Milam  Medicine  Company,  Uan  I 
viile,  Va.,  is  making  contracts  for  l,UOti  j 
inches,  one  year,  with  southwestern  ] 
pai>ers  direct.  | 


James  T.  Wetherald,  Columbus 

avenue,  Boston,  Mass.,  is  placing  orders 
for  tj,ii70  lines  for  the  Finkbam  Company, 
l.yun.  Mass. 

The  Siegfried  Company,  iiO  Church 
street.  New  lork,  is  sending  out  orders 
for  the  Hotel  .Viisuuia,  New  York,  on  a 
trade  basis. 


A.  K.  Ueimel,  7J5  liushwick  avenue. 
Itrooklyu,  N.  V.,  is  again  placing  orders 
for  lU  lines,  thirteen  times,  fur  the  Sal 
8ouo  Company,  Brooklyn,  N.  V. 

The  .Allen  .Advertising  .Agency,  45  West 
.34th  street.  New  York,  is  making  con¬ 
tracts  for  iy,tmo  lines,  to  be  used  within 
one  .veiir,  with  eastern  papers,  for  Liggett 
\  .'i.ier. ,  New  York. 


The  Federal  .Advertising  .Agency,  243 
West  ;M*th  street.  New  York,  is  placing 
."slKltt-liiie  orders,  one  year,  witji  eastern 
lia|K-rs.  for  Weingarten  Brothers,  New 
Yui  k. 

The  House  of  Childhood,  Inc.,  book 
publisher^  with  olhces  in  the  Fifth  .Ave¬ 
nue  building.  New  York,  is  laying  out  an 
extensive  advertising  campaign.  Mr. 
Boyer,  the  president  of  the  corporation, 
has  charge  of  the  advertising. 


The  National  Kubber  Company  of  St. 
Ixiuis  has  placed  a  contract  with  the 
Blumcnstock  Bros.  .Advertising  .Agency, 
of  that  city,  for  a  national  advertising 
camimign  for  their  product  "'Tire  New.” 
Nearly  all  the  leading  magazines  will  be 
used;' also  newspapers  in  large  cities. 
'I'he  preparation  is  a  preservative  for  au¬ 
tomobile  tires. 


N.  AV.  .Ayer  &  Son,  300  Chestnut 
street,  Philadelphia,  are  placing  orders 
with  some  western  patters  for  the  Conklin 
I’en  Manufacturing  Company,  Toledo,  O. 


The  Blackman-Uoss  Company,  10  East 
33<1  street.  New  York,  is  again  placing 
orders  on  contracts  for  Louis  .A.  Crossett. 
Inc.,  shoes.  North  Abington,  Mass. 

C.  S.  Dent  &  Co.,  Dent’s  Toothache 
Gum,  47  Lamed  street,  Detroit,  Mich., 
are  making  renewals  for  two  and  one-half 
inches,  one  t.  a.  w.,  one  year. 


The  Heller-Barnham  Agency.  9-11 
Fifth  avenue.  New  York,  is  sending  out 
orders  to  New  York  City  papers  for  the 
present  for  Benjamin  &  Johnes,  Bien 
Jolie  Grecian-Treco  Corsets,  53  Bank 
street,  Newark,  N.  J. 

Henry  K.  Hannah,  277  Broadway, 
New  York,  is  placing  orders  generally 
for  the  New  .Age  Magazine,  1  Madi.«on 
avenue.  New  Y’ork. 


THE 

New  Orleans  Item 

Lcail-  New  Orleans  papers  in  advertiainf. 
circniation  and  inflocace,  and  the  lead  u 
increasioi  The  most  clearly  expremed  dr- 
cnlation  statement  haa  Just  been  prepared 
by  THE  ITEM  and  win  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  bow  they 
arc  reached. 

THE  JOHN  BUDD  COMPANY 

ARvMtiMlao  KcprcaciilaaTcs 
MBtr  YOBS  cncAao  ar.uKJis 


Lord  &  Thomas,  290  Fifth  avenue, 
'New  York,  are  making  contracts  for  2,000 
lines,  with  some  1‘acihc  Coast  paiiers,  fur 
Charles  .A.  Tyrell,  J.  b.  L.  Cascade,  5t0 
West  17»0lh  street,  New  York. 

The  Morse  International  .Agency,  DodJ 
.Mead  building.  New  York,  is  placing  re 
newal  orders  with  New  York  State 
papers  fur  J.  C.  Eno,  Ltd.,  Kuo's  Fruit 
^alt,  London,  S.  E.,  England. 

The  Namrod  .Advertising  Agency, 
Tribune  building.  New  York,  is  sending 
out  orders  fur  two  inches,  eight  times,  to 
some  IVumsylvauia  papers  for  the  Chest¬ 
nut  Bidge  White  Brick  Company, 
Kunkletown,  Pa.,  and  121  West  42d 
street,  New  York. 


Persis  M.  1‘omeroy,  225  Fifth  avenue. 
New  York,  is  again  placing  orders  with  a 
selected  list  of  papers  for  Warner  Bros.’ 
Bust  1‘roof  Corsets,  Bridgeport,  Conn., 
and  225  Fifth  avenue  New  York. 


E.  P.  Uemington,  Jenkins  building, 
I’lYtsburgh,  Pa.,  and  New  York  Lite 
building.  New  York,  generally  places  or¬ 
ders  about  this  time  for  the  American 
Lady  Corset  Company,  2S2  Fort  street, 
Detroit,  Mich. 


The  F.  P.  Shumwuy  Company,  373 
Washington  street,  Boston,  Mass.,  has 
started  a  campaign  with  New  York  City- 
papers  for  the  \A  altbam  Watch  Company, 
W  altham.  Mass.  They  may  extend  these 
oi'Uer.>  to  other  cities  later. 


The  Snitzler  -Advertising  Company, 
Ilearst  building,  Chicago,  is  .-ending  uui 
orders  to  western  weekly  papers  for  the 
-Viiiericau  -Minute  I’hoto  Company,  Cm 
cago. 


The  Volkmaiin  -Advertising  -Agency, 
Temple  Court,  New  York,  will  shortly 
place  orders  with  New  York  (state  papers 
lor  the  A'ictor  Milling  Company,  A'ictor, 
N.  Y. 


Levin  &  Bradt,  12U9  Broadway,  New 
York,  are  placing  orders  for  four  inches, 
one  i.  a.  w.,  six  mouths,  with  a  selected 
list  of  jiaiicrs,  for  G.  P.  I’litiiam's  Sous,  2 
West  -Lith  street,  New  York. 


The  George  Batten  Company,  Fourth 
avenue.  New  York,  is  making  up  a  list  of 
paiiers  for  the  Cliquot  Giugeralc  Com¬ 
pany,  -Minis,  -Mass. 


'l.ie  Wyckoff  Advertising  -Agency,  25 
East  2»>th  street.  New  York,  is  making  up 
a  large  list  of  newspapers  for  the  adver¬ 
tising  of  the  c/sla  1-aboratories.  Boebes- 
I  ter,  -V.  Y. 

An  Intercollegiate  Press  Association. 

A  movement  is  on  foot  among  the 
colleges  to  form  an  intercollegiate  press 
association.  The  Pulitzer  Press  Club 
of  Columbia  University  was  the  first 
club  to  propose  the  idea.  The  newly  or¬ 
ganized  Yale  Press  Club  will  be  one  of 
the  parties  to  the  agreement  and  the 
Princeton  Press  Club  another.  One  of 
the  suggestions  to  bring  about  co-opera¬ 
tion  among  college  students  who  intend 
entering  newspaper  work  is  that  an  an¬ 
nual  dinner  be  held  in  this  city  at  which 
representatives  from  all  the  press  clubs 
of  the  eastern  colleges  be  present. 

Shorthand  Used  1900  Years  Ago. 

(From  People’s  Home  Journal.) 

Prof.  Friedrich  Preis-igWe.  of  the  University 
of  Ktrassburg,  has  been  engaged  on  the  transla¬ 
tion  of  certain  ancient  Egyptian  papyrus  manu- 
script.s,  which  he  recently  discovered  at  Oxjrr- 
hynchus.  in  Egypt.  He  has  come  to  the  conclu¬ 
sion  that  the  art  of  stenography  was  certainly 
cnonn  to  the  Greeks  in  Egypt.  In  a  letter  from 
a  certain  merchant,  named  Dionysius,  to  his 
sister,  llidyme.  dated  November  15.  twenty- 
seven  years  after  Christ,  the  merchant  com¬ 
plains  that  his  sister  has  not  written  to  him 
either  in  the  usual  character  or  stenographic- 
ally.  Professor  Preisigke  believes  the  Greeks 
learned  stenography  from  the  Egyptians  and 
bases  his  ^lief  on  papyri  dated  A.  D.  155,  in 
which  an  Egyptian  shorthand  is  certainly  in  use. 

A  Reliable  Weather  Reporter. 

IFrom  the  Phillipsburg  (Pa.)  Ledger.) 

The  editor  oi  the  Juanita  Sentinel,  published 
ot  .Mifflintown,  can  be  quoted  as  one  strictly 
reliable  purveyor  of  news.  He  keeps  a 
groundhog  of  his  own,  and  gets  bis  weather 
prophecies  at  first  hand.  The  little  animal  this 
year,  says  its  owner,  failed  to  make  his  ap¬ 
pearance  on  the  Sd,  but  came  out  on  the  4th, 
ate  a  hearty  meal  squinted  at  the  sun  and  re¬ 
turned  to  its  hiding  place  and  resumed  its 
slumbers.  What  a  happy  thing  it  it  to  have  at 
least  one  reliable  weather  reporter. 


ALABAMA. 


ITEM . . . . 

CALIFORNIA.  _ 

INDEPENDENT . .  .Santa  Barbara 

BULLETIN  . . . .San  Franeiaco 

CALL . San  Francisco 

EXAMINER . San  Franeiaco 

RECORD  . Siocklon 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

FLORIDA. 

METROPOLIS . Jackionville 

GEORGIA. 

ATLANTA  JOURNAL  (Cir.  53.163)  AiUnii 

CHRONICLE  ....i . Augusta 

LEDGER . .  . . . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  ^  .^. . Chicago 

HERALD  . . Joliet 

HERALD-TRANSCRIPT . Peoria 

JOURNAL  . . Peoria 

INDIANA. 

NEWS-TRIBUI;^  . Marion 

THE  AVE  MARIA . Notre  Dnme 

IOWA. 

CAPITAL . .  . . Det  Mo’ines 

REGISTER  &  leader! . Det  Moines 

THE  TIMES-JOURNAL . Dubuque 

KANSAS. 

CAPITAL  . ........ ... . .  .7. . topeka 

KENTUCKY. 

COURIER- JOURNAL  . . . Louisville 

TIMES . Louisville 

LOUISIANA. 

ITEM  . . . New  Priest 

TIMES-DEMOCRAT . New  Orleans 

MAINE. 

JOURNAL . Lew’iston 

MARYLAND. 

THE  SUN . Baltimore 


has  a  net  paid  circulation  of  124,000 
copies  dsuly,  80,000  of  which  are 
served  in  Baltimore  homes. 


MICHIGAN. 

PATRIOT  . 

. . .  .Jackson 

The  Six  Months  Average  Was 

A.A.A.  Figures . D.  10366; 

S.  11389 

Patriot  Figures . D.  10331; 

S.  11335 

MINNESOTA. 

TRIBUNE.  Mora.  &  Eve . 

Minneapolis 

MISSOURI. 

DAILY  «c  SUNDAY  GLOBE. 

...  .Joplin 

POST-DISPATCH . 

...St.  Louis 

MONTANA 

MINER . 

NEBRASKA 

FREIE  PRESSE  (Or.  1 28,384).,.. Lincoln 
NEW  JERSEY. 

PRE2S .  . Asbury  Park 

lOURNAL  . . Elizabeth 

TIMES . Elizabeth 

COURIER-NEWS  .  . . . Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL  .:...;Albuquerqiia 
NEW  YORK. 

BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 
EVENING  MAIL . New  York 


STANDARD  PRESS  . Troy 

RECORD . Troy 


OHIO. 

PLAIN  DEALER . 

Circulation  for  January 

Daily . 

Sunday  . 

VINDICATOR . 

. .  .Qevelaad 
1912 

....  94.725 
....129,358 
.Youngstown 

PENNSYLVANIA 

TIMES . 

DAILY  DEMOCRAT  ...... 

.  .Johnstown 

DISPATCH . 

...Pittsburgh 

GERMAN  GAZETTE . 

Philadelphia 

PRESS . 

. .  .Pittsburgh 

TIMES-LEADER . 

Wilkes-Barre 

GAZETTE  . 

. York 

SOUTH  CAROLINA. 

DAILY  MAIL . 

. .  .Anderson 

THE  STATE . 

. .  .Columbia 

(Cir.  August,  1911.  S.  17,969;  D.  17,614.) 

TENNESSEE. 

NEWS-SCIMITAR . 

....Memphis 

BANNER  . 

...Nashville 

TEXAS. 

RECORD  . 

.Fort  Worth 

CHRONICLE . 

....  Houston 

WASHINGTON. 

!post-intelugencer  .. 

WISCONSIN. 

EVENING  WISCONSIN  ... 

.  .Milwaukee 

SENTINEL . 

.  .Milwaukee 

CANADA. 

ALBERTA. 

HERALD . Calgary 

BRITISH  COLUMBIA. 

WORLD . VancotTver 

ONTARIO. 

FREE  PRESS . London 

QUEBEC. 

LA  PATRIE . Montreal 

LA  PRESSE  (Ave.  Cir.  lor  1911,  104,197),  Montreal 


TRADE  PAPERS. 

NEW  YORK. 

RETAIL  BAKER . New  York 


American  Preaa  Election. 

At  the  annual  meeting  of  the  Amer¬ 
ican  Press  Association,  held  at  the  com¬ 
pany’s  New  York  office  recently,  the  old 
officers  were  re-elected  in  spite  of  op¬ 
position.  The  men  whose  administra¬ 
tion  has  been  sustained  are  Courtland 
Smith,  Albert  Shaw,  William  M.  Greene, 
William  G.  Brogan  and  M.  F.  Germond. 


Net  Circulation  for  January 

averaged  31,485  daily 
guaranteed  and  sworn  to 

This  is  the  most  result-producing  circula¬ 
tion  in  New  Orleans.  The  Daily  States  is 
the  only  New  Orleans  paper  publishing  its 
detailed  sworn  circulation  statement  regu¬ 
larly  on  its  front  page. 

DAILY  STATES 

THE  S.  C.  BECKWITH  SPECUL  AGENCT 

Sal*  Agaab— Faraiga  Advartiaag 
Naw  York  Chicago  Kaaiaa  City 
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REPRESENTATIVES  CLUB  MEETS. 


It  Observe*  “Managers’  Night’’  and 
Listens  to  Some  Speeches. 

At  the  Hotel  Martinique,  on  Friday 
evening,  Feb.  23,  the  Representatives’ 
Club  of  New  York  held  its  first  evening 
meeting  of  the  year  1912,  and  termed 
it  “Advertising  Managers’  Night."  Of 
the  146  men  present,  twenty-five  were 
advertising  managers. 

The  motto  of  the  Club  this  year  is 
“Greater  Efficiency  of  the  Representa¬ 
tive.”  The  subject  discussed  at  the  meet¬ 
ing  on  the  23d  was  “What  Constitutes  a 
Good  Representative?”  The  speakers  of 
the  evening  were  Thos.  Balmer,  of 
Woman’s  World;  Richard  H.  Waldo, 
of  Good  Houskeeping,  who  were  most 
fitly  qualified  to  speak  on  this  subject 
and  who  gave  most  interesting  talks. 
They  were  followed  by  Frank  L.-  Ei. 
Gauss,  of  Collier’s,  who,  as  a  repre¬ 
sentative  himself,  gave  his  views  of 
what  a  good  representative  should 
be.  He  brought  out  the  point  that  the 
representative  was  dependent  upon  the 
advertising  manager — his  superior.  It 
was  his  view  that  the  spirit  of  the  head 
of  any  organization  was  respeected  by 
the  weakest  subordinate. 

The  next  meeting  of  the  Representa¬ 
tives  Club  will  be  in  March — a  dinner. 
At  this  meeting  four  prominent  adver¬ 
tising  agents  will  give  their  view  point 
of  “What  Constitutes  a  Good  Represen¬ 
tative.” 

The  April  meeting  will  be  a  luncheon. 
At  this  time  a  number  of  advertising 
managers  and  sales  managers,  of  promi¬ 
nent  concerns,  will  give  their  views  of 
“What  Constitutes  a  Good  Representa¬ 
tive.” 

The  May  meeting  will  be  a  luncheon, 
and  the  subject,  “The  Technique  of 


Salesmanship  as  Applied  to  the  Selling 
of  .Advertising  Space.” 

A.  C.  Barrel!,  of  the  Housekeeper,  as 
president  this  year,  has  outlined  a  pro¬ 
gram  that  cannot  fail  to  be  intensely 
interesting  to  all  magazine  representa¬ 
tives,  and  each  meeting  should  help 
towards  the  greater  efficiency  of  every 
member  of  the  Representatives  Club. 


ADVERTISING  LEAGUE  DOINGS. 


Club  Opens  Headquarters  in  the  Fifth 
Avenue  Building. 

Room  771,  in  the  Fifth  Avenue  Build¬ 
ing  (No.  200  Fifth  avenue,  corner  of 
Twenty-third  street),  will  be  henceforth 
the  headquarters  of  the  Advertisisng 
Men’s  League  of  New  York.  A  library 
will  be  located  there  and  a  secretary  will 
be  in  charge  to  care  for  the  room  and 
to  keep  it  open  for  the  use  of  advertis¬ 
ing  men  who  wish  to  avail  themselves  of 
its  advantages  for  reference  purposes 
and  otherwise.  All  lectures  will  be  held 
there,  and  it  will  be  a  repository  for  rec¬ 
ords,  files,  etc.  Many  valuable  volumes 
have  been  donated  to  the  League  by 
members  and  friends,  as  well  as  quite  an 
amount  of  office  equipment. 

The  Vigilance  Committee  has  held 
weekly  meetings  throughout  February, 
with  its  president,  Alfred  W.  McCann, 
in  the  chair.  Much  excellent  work  has 
been  done,  and  several  advertisers  who 
had  adopted  c^’iectionable  methods,  have 
been  taught  to  see  the  errors  of  their 
ways.  Naturally,  however,  names  and 
definite  particulars  cannot  be  published 
regarding  these — indeed,  many  of  the 
most  valuable  results  of  the  efforts  of 
this  important  committee  will  necessarily 
remain  at  all  times  in  the  background, 
known  but  to  a  few,  but  nevertheless 
of  high  importance.  Of  course,  how¬ 


HOW  THEY  LOOK  TO  CLEVELAND  PRESS  ARTISTS. 

SO.ME  OF  THE  BRIGHT  LIGHTS  THAT  SHONE  AT  THE  ANNl'AL  CONVENTIO.N  OF  THE 
ASSOCIATIO.N  OF  NATIONAL  ADVERTISING  MANAGERS. 


ever,  should  it  seem  necessary  to  take 
legal  action  at  any  time,  ample  publicity 
will  be  given. 

League  dinners  are  enlivened,  nowa¬ 
days,  by  the  excellent  vocal  selections  of 
the  Glee  Club,  which  has  been  organized 
by  Percy  S.  Marcellus. 

The  thanks  of  the  League  are  due  to 
Messrs.  Reuben  H.  Donnelley  and  H.  C. 
tV'ood,  of  the  Red  Book  classified  tele¬ 
phone  directory  of  this  city,  for  inserting 
a  full-page  advertisement  in  the  January 
issue  (just  published),  soliciting  in¬ 
creased  membership  for  the  League. 

Munsey’s  Magazine  for  March  makes 
a  very  appreciative  mention  of  the 
League’s  work  in  the  course  of  an  ar¬ 
ticle  entitled  “War  On  Stork  Swindlers,” 
by  John  Grant  Dater. 

In  addition  to  the  League’s  educational 
cour.ses,  already  in  operation,  there  has 
just  been  started  an  advanced  course  on 
"Principles  of  Advertising  Arrange¬ 
ment.” 


HAVE  NEW  EQUIPMENT. 

The  Daily  News  of  San  Francisco, 
Cal.,  has  placed  an  order  with  R.  Hoe 
&  Co.  for  the  installation  of  a  new  per¬ 
fecting  press,  including  stereotype 
equipment.  The  News  has  just  com¬ 
pleted  the  installation  of  a  new  four- 
deck  Mergenthaler  linotype  machine. 

The  Sun,  San  Diego,  Cal.,  has  added 
a  new  linotype  machine,  which  gives 
them  a  battery  of  six.  The  Sun  Com¬ 
pany  has  also  bought  the  adjoining  lot 
to  its  present  property  at  a  cost  of 
$10,000  and  will  erect  an  addition  to  its 
present  building. 

The  Record  of  Los  Angeles,  Cal., 
boasts  that  it  has  the  fastest  press  in 
Los  .Angeles,  a  Goss  high-speed  straight 
line,  with  a  capacity  of  60,000  sixteen- 
page  papers  per  hour. 

The  Independent,  Berkeley,  Cal.,  has 
just  purchased  a  Cox  duplex  press,  with 
a  capacity  of  6,000  per  hour. 


WILL  BOOST  EXPOSITION. 


Portland  Ad  Club  Will  Co-operate 
with  San  Francisco  Managers. 

-A  new  “spirit  of  the  Northwest”  was 
born  at  the  weekly  luncheon  of  the 
Portland  (Ore.)  Ad  Club  on  Wednes¬ 
day,  February  21,  when  Joseph  Blethen, 
of  the  Seattle  Times,  president  of  the 
Seattle  Ad  Club  and  president  of  the 
Golden  Potlatch  for  1912,  expounded  the 


doctrine  of  co-operation  between  the 
cities  of  the  Northwest  to  nearly  400 
members  of  the  club. 

From  his  seat  at  the  table.  Mr.  Blethen 
then  talked  it  over  the  long  distance 
’phone  to  Ernest  S.  Simpson,  managing 
editor  of  the  Call  at  San  Francisco,  787 
miles  away. 

By  unanimous  vote  the  club  adopted 
a  resolution  pledging  the  support  of  the 
united  Northwest  to  San  Francisco’s 
Panama-Pacific  Exposition  in  1915 — 
the  same  being  transmitted  to  Mr.  Simp¬ 
son  by  Mr.  Blethen  over  the  ’phone. 

Mr.  Simpson  responded  with  thanks 
on  behalf  of  the  Call  and  the  Panama- 
Pacific  Exposition,  finishing  his  message 
with  the  following;  “We  shall  count  it 
as  one  of  our  greatest  opportunities, 
when  the  exposition  is  opened,  to  re¬ 
ceive  and  to  welcome  our  brothers  of 
the  united  Northwest.  May  the  Lord 
bless  you  and  prosper  you  in  all  your 
undertakings.”  Three  “Hip,  Hip,  Hoo- 
rays”  were  then  given  so  Mr.  Simpson 
could  hear  them. 

Besides  Mr.  Blethen’s  address  to  the 
club,  speeches  were  also  made  by  W. 
J.  Phillips  and  Col.  C.  E.  S.  Wood. 


NEW  PUBLICATIONS. 

Cincinnati,  O. — The  Tribune  News¬ 
paper  Co.  Newspapers  and  other  print¬ 
ing.  Capital,  $100,000.  Incorporators : 
Rud  K.  Hynicka,  August  Herrmann, 
Scott  Small,  J.  L.  Steele,  Frank  F.  Dins- 
mere. 

Evansville,  Ind. — West  Side  Herald. 
Capital,  $3,500.  Incorporators :  L.  Bren¬ 
ner  and  C.  F.  Werner. 

Mountainview,  Cal.  —  The  Pacific 
Press  Publishing  Co.  Incorporators: 
W.  T.  Knox,  C.  H.  Jones,  M.  C.  Wil¬ 
cox,  W.  E.  White,  H.  H.  Hall. 

New  York. — The  Tammany  Times 
Co.  Capital,  $100,000.  Incorporators: 
George  G.  Feigl,  Frederick  C.  Tomp¬ 
kins  and  Thomas  J.  Butt,  of  New  York. 

Lyons,  N.  Y. — The  Wayne  Press 
Printing  Co.  Printing  and  publishing. 
Capital,  $12,000.  Incorporators:  Henry 
T.  Van  Camp,  Robert  W.  Ashley,  Jessie 

B.  Van  Camp,  all  of  Lyons,  Wayne 
County. 


C.  C.  Vaughn,  publisher  of  the  Clinton 
St.  Johns  (Mich.)  Republican,  is  in  the 
race  for  the  nomination  for  the  office  of 
Secretary  of  State. 
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VITALIZED  BY  TRUTH. 

The  Best  Advertisements,  Declares 
John  Irving  Romer,  Are  Those 
That  Present  Uncolored  Facts — 
Superficiality  the  Curse  That 
Blights — Three  Ways  of  Fighting 


[  l)c  advertised  in  a  false  and  misleading  ! 
way.  For  example,  a  well-known  brand  | 
Ilf  baked  beans  is  advertised  in  this  way:  ' 
l!ea:i.'  are  eigfity-four  per  cent,  nutri¬ 
ment.  They  are  richer  than  meat  in  food 
value  and  cost  but  a  third  as  much.' 
The  ordinary  reader  would  gather  from 
this  that  the  beans  which  are  advertised 


Dishonesty  in  Advertising.  !  a>  being  eighty-four  per  cent,  nutriment 


.\t  the  invitati.  n  of  the  programme 
committee  of  the  Southwest  Division  of 
tie  Assoc'.ated  Advertising  Clubs  of 
America,  John  Irving  Komer,  editor  of 
I’rinters'  Ink.  prepared  a  paper  on  "The 
Man  Who  Is  i’osted,"  which  was  read 
at  the  convetition  recently  held  at  Leav¬ 
enworth,  Kan.  The  paper,  although 
brief,  contained  so  many  sound  ideas 
that  it  is  reproduced  herewith  : 

"1  am  told  that  the  dominating  note 
at  the  Dallas  convention  is  likely  to  be 
efiiciency.  .\t  the  Huston  convention 
It  was  honesty  in  adverti>ing.  This 
does  not  imply  any  change  of  front. 
'I'he  two  things  are  one  and  inseparable. 
To  be  efficient  an  advertisement  must  be 
1  onest.  To  be  honest  an  advertisement 
ini’st  be  written  with  a  full  and  com¬ 
plete  knowledge  of  the  facts.  That  is 
o;ily  another  w.ay  of  s.aying  efficiency. 
So  here  we  have  a  complete  circle. 

THE  TEACHER  MUST  KNOW. 

"The  great  curse  of  advertising  for 
many  years  has  been  superficiality.  Ad¬ 
vertising  is  teaching.  Before  a  man 
can  teach  he  must  know.  Many  people 
ha\e  been  trying  to  advertise  without 
knowing.  Sometimes  they  succeed,  but 
it  is  only  a  relative  success.  Other 
things  being  equal,  the  man  who  is 
posted  will  always  beat  the  man  who  is 
not  posted. 

"In  Xiw  \ Hrk  there  is  a  bureau  for 
chemical  and  scientific  research  known 
as  the  Lederle  Laboratories.  It  was 
foinided  by  the  man  who  is  at  present 
at  the  head  of  the  Health  Deptirtment 
in  .Vcw  \'ork  (.'ity.  It  makes  analyses 
a  d  intirpr.ts  them  lor  business  men  as 
we'l  as  for  the  medical  profession.  The 
manager  of  t';ese  laborato  ie-  saw  c  op¬ 
ping  out  constantly  in  the  magazines  and 
neW'papers  advertisements  which  he 
knew  to  lie  absolute  lies.  He  started  a 
series  of  reji  'rts  which  he  furnished  to 
tw  I  dozen  of  the  leading  magazines. 
He  would  take  tiie  thing  advertised, 
whether  a  food  article,  a  complexion 
powder,  a  mineral  water  or  what  not. 
have  it  analyzed  by  his  chemists  and 
then  see  how  the  results  of  the  analysis 
Compared  with  the  advertised  claims. 

I.AIiOKATOKV  KKSUl.TS. 

"The  result  is  something  amazing.  1 
have  before  me  the  result  of  six  months 
of  this  careful  investigation  by  experts. 
Hundreds  i  f  articles  that  we  know  and 


are  accustomed  to  respect  arc  shown  to  | 

Bargains  on  Prinliiig  Presses  ! 
FOR  SALE  I 

Two,  three  and  four-deck  j 
presses  taken  in  trade  for  | 
larger  machines,  are  offered  ‘ 
at  half  price — thoroughly  1 
overhauled  and  rebuilt,  also  | 
some  presses  of  other  makes,  j 
of  various  sizes  and  styles.  ! 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16th  St.  and  Anhiand  Ave.,  Chicago,  IIL  I 


and  richer  than  meat  in  food  v'alue  are 
baked  beans  as  put  out  by  this  particular 
concern.  This  is  not  true.  The  beans 
which  contain  eighty-four  per  cent, 
imtriinent  are  dry  beans,  not  baked 
beans.  Beans  in  their  baked  condition 
Contain  over  tJH  iver  cent,  water  and  con¬ 
sequently  contain  less  than  thirty-five 
per  cent,  nutriment. 

"How  often  you  have  seen  face  pow- 
der>  and  cold  creams  advertised  as  'skin 
foods.’  The  fact  is  that  the  body,  nor 
any  part  of  if.  is  fed  v>r  nou'ished  ex¬ 
cept  by  lood  material  entering  tl'e  circu¬ 
latory  system.  .\s  these  materials  are  for 
e.xtcinal  application  :hey  caniaii  feed  the 
skin  or  tissues.  In  cases  wl;ere  the  prep- 
aratim.s  a  e  l  armless  snc'.i  misstate¬ 
ment'  could  do  little  harm  to  the  indi¬ 
vidual  u.'er.  But  these  preparations  are 
not  all  harmless  by  any  means.  One  of 
them,  which  was  advertised  with  the 
phrase.  'A  beautiful  complexion  in  ten 
ilays.'  was  found  upon  analysis  t.)  con¬ 
tain  mercury  and  bismuth.  Suc'i  firep- 
ar:'ti  ns  have  dangerous  tendencies. 

".\  well-known  ketchup  is  advertised, 
■(.'ontains  only  ingredients  endorsed  by 
the  I'nited  States  (lovernment.'  This 
article,  when  analyzed,  was  found  to  c  >n- 
tain  benzoate  of  soda.  Every!)  idy  knows 
where  the  Government  stands  in  regard 
to  ben/oate  of  soda,  and  it  is  ccitai.  ly  a 
misstatement  to  say  that  benzoate  of 
soda  is  "endorsed”  by  the  L'nited  States 
Guv  eminent. 

IKIWXRUIHT  inSHOXESTV. 

"I  could  go  on  and  multiply  such  cases 
indefinitely.  How  do  tlu-'C  things  ha])- 
peii?  In  'ome  cases  unquestionably  the 
moving  caU'C  is  downright  dishonesty 
on  the  part  of  the  advertiser  or  the 
agent.  In  many  other  cases,  however,  it 
is  simply  the  result  of  superficiality  on 
the  fiart  of  the  man  who  wrote  the  ads 
iT  directed  the  advertising  policy.  He 
did  not  know  the  facts  and  consequently 
could  not  be  trusted  to  teach  other'. 

"Now.  advertising  of  the  character 
that  1  am  talking  about  is  both  dishonest 
and  inefficient.  It  is  dishonest  because 
it  induces  people  to  buy  things  under 
misapprehension  of  the  real  facts.  It  is 
inefficient  because  it  does  not  utilize  the 
strongest  selling  arguments.  .\ny  article 
which  is  not  in  itself  a  cheat  must  have 
some  good  reason  for  existence  or  it 
would  speedily  disappear  from  the  mar¬ 
ket.  It  is  up  to  the  advertising  man  to 
find  out  what  that  reason  is  and  to  pre¬ 
sent  it  to  the  public  as  it  should  be 
presented — truthfully  and  forcefully. 

THREE  REMEDIES  SUGGESTED. 

"\\  hat  do  1  suggest  for  the  remedy 
for  this  condition  of  things?  hirst,  that 
there  'hall  be  enacted  a  State  law  which 
will  make  lying  advertisements  a  mis¬ 
demeanor:  second,  that  advertising  clubs 
and  advertising  men  all  over  the  country 
shall  organize  'grievance  committees’  or 
'vigilance  committees,’  watch  out  for  in¬ 
fractions  of  these  laws  and  see  that  they 
are  enforced.  This  can  be  d  ne  simply 
by  collecting  the  evidence  a:id  presenting 
it  to  the  district  attorney  or  the  proper 
prosecuting  officer  in  each  section. 

"The  third  phase  of  the  remedy  is 
that  advertising  men  themselves  shall 
realize  the  conditions  at  present  existing 
and  bring  all  of  their  influence  to  bear 
in  sttipping  the  trouble  at  its  source 
Let  us  condemn  the  advertising  agent 
who  requ  res  his  copv  men  to  write  ad- 
verti.scments  without  knowing  the  facts 
Let  us  condemn  the  advertiser  who  of¬ 


fers  prizes  for  extolling  the  food  value  EASTERN  AD  CLUB  CONVENTION 

of  his  breakfast  food  and  at  the  same  \  - 

time  declines  to  furnish  evidence  as  to  i  Don  C.  Seitz  and  S.  C.  Dobbs  Among 
what  that  food  value  is.  Let  the  ad\er-  the  Banquet  Speakers, 

tisement  wr.ters  themselves  demand  the  following  speakers  have  been  se- 

facts,  i.et  them  go  to  autlionties  who  jj-,g  baiuiuet  at  the  Waldorf- 

can  furnish  them  with  the  facts.  .\storia  on  the  evening  of  March  7,  fol- 

iNFOR.MATiox  .NEEDED.  lowing  a  oiie-day’s  session  of  the  East- 

"The  man  who  is  entrusted  with  an  ern  Division,  .Associated  .Advertising 
advertising  campaign  cannot  have  too  Clubs  of  .America : 
much  information  about  the  goods —  Don  C.  Seitz,  business  manager  Xew 
how  they  are  made  and  what  they  ac-  York  W  orld — "The  .Advertising  Club 
complish,  why  people  buy  them  and  why  Movement  from  the  Viewpoint  of  the 
they  do  not.  This  information  is  not  Publisher.” 

ying  around  loose  on  the  surface.  It  Hon.  George  Mc.Aneny,  President 
.las  got  to  be  dug  for.  It  comes  as  a  re-  Borough  of  .Manhattan — .Address  of 
suit  of  consulting  with  the  best  known  welcome,  and  will  touch  on  some  point 
experts  in  that  particular  line ;  of  direct  jn  connection  with  municipal  advertis- 
contact  with  the  consumer,  the  whole-  ing. 

saler,  the  retailer,  the  individual  sales-  Rev,  X.  McGee  Waters,  D.  D. — "Pub- 
.nan  and  the  factory  people;  as  a  result  lie  Opinion  as  Related  to  Progress.” 
of  finding  out  why  sales  are  lost  and  S.  C.  Dobbs,  ex-president  .Associated 
why  sales  are  made;  as  a  result  of  in-  \dvertising  Clubs  of  .America — "The 
quiries  over  the  counter,  chats  on  the  Work  of  the  .Associated  .Ad  Clubs.” 
street  and  on  the  train  and  at  the  lunch  Two  representatives  of  the  Dallas  .Ad 
able.  Club,  G.  S.  Sexton  and  J.  W.  Thilt,  will 

"1  remember  that  when  I  was  an  make  short  addresses  with  lantern  slide 
igency  copy  writer  twenty  years  ago  the  illustrations,  giving  an  idea  of  the  Texas 
solicitor  would  come  to  me  and  say,  ‘1  territory  which  will  be  traversed  by 
have  ju't  landed  such  and  such  an  ac-  delegates  who  will  attend  the  national 
.'ount.  Wc  want  a  series  of  six  double  tamvention  in  Alay. 
column  advertisements  for  the  daily  q  Jie  programme  committee  has  been 
napers.  Get  us  uj)  something  that  will  fortunate  in  securing  as  toastmaster 
be  smashing  good.  Frederick  T.  Murphy,  treasurer  of  Mark 

"Mind  you.  not  a  word  as  to  what  the  Cross  Co. 
article  was.  what  it  contained,  or  any  (jerald  B.  Wadsworth,  president  East¬ 
way  of  getting  at  the  facts— jiiq  gen  ern  Division,  .A.  .A.  .A.,  will  preside, 
eral  impressions— loose  talk.  Conditions  This  is  an  excellent  programme,  and 
have  bettered  in  the  la.st  twenty  years,  from  present  indications  a  large  attend- 
Vet.  as  these  reports  from  the  Lederle  mce  is  assured  at  the  banquet.  Delega- 
Laboratories  show,  a  great  mass  of  tions  are  e.xpected  from  Pittsburgh.  Buf- 
latter-day  advertising  is  still  dishonest  falo.  Rochester,  Svracuse,  Washington, 
and  inefficie-t.  Somel  ody  at  a  des’:  1  Baltimore.  Boston,  Providence,  Xew 
a  big  office  building  is  trying  to  talk  Haven.  Richmond,  etc.,  and  as  this  din- 
about  a  subject  upon  which  he  is  ab-  .ht  is  to  take  the  place  of‘the  regular 
solutely  uninformed.  It  is  like  requir-  monthly  dinner  of  the  Ad  .Men’s  League 
ing  a  man  who  has  never  been  across  the  „f  \\.w  York  a  large  number  of  Xew 
ocean  1 1  produce  a  book  on  the  scenery  York  advertising  men  will  attend  the 
of  Switzerland.  It  can  be  done  after  a  fimicr. 

fashion,  but  of  what  earthly  use  is  it  Tickets  for  the  ban(|uct  are  $.1  each, 
after  it  is  done?  Merchandise  is  sold  Ap|)Iication  for  seating  should  be  made 
in  the  last  analysis  by  merchandising  to  .Mr.  Lewellyn  E.  Pratt,  vice-chairman 
talk  pure  and  simple.  programme  committee.  2  Rector  street, 

Xew  York. 

An  Office  Necetzity.  - 

Rocky  Mount.  X.  C..  hcb.  2().  I!fl2.  New  Paper  for  Engraver*. 

Eiitor  and  Publisher.— I  hand  you  The  Engravers’ Bulletin,  .Xo.  1.  Vol.  1. 
herewith  check  for  $1  to  be  afiplied  to  the  official  organ  of  the  Xat  onal  Asso- 
my  subscription  account,  h'or  your  in-  ciation  of  Steel  and  Copper  Plate  En- 
formation  and  what  might  be  a  matter  gravers,  edited  by  Theodore  A.  Isert, 
of  litt'e  gratification,  my  two  months’  112  S.  h'ourth  street.  Louisville,  Ky., 
ac(|uaintance  with  the  E.  and  P.,  has  has  made  its  appearance.  It  is  typo- 
transformed  it  from  what  at  the  first  I  graphically  neat  and  attractive  looking 
thought  was  a  luxury,  to  an  office  neces-  and  is  printed  on  a  superior  quality  of 
sity.  1  don’t  think  my  time  is  out.  but  tinted  paper.  The  initial  number  is  de- 
1  don’t  want  to  miss  a  copy.  voted  almost  entirely  to  the  affairs  of 

J.  L.  Horne,  Jr.  the  national  organization.  There  is  need 
- 2 -  of  just  such  a  paper  as  the  Bulletin. 

Chatham  Courier  Sold.  - - —  . 

The  Chatham  (X.  A.)  Courier,  one  •  Time*’  Ea*ter  Feature, 
of  the  most  prosperous  country  weeklies  The  Xew  York  Times  will  present  its 
in  the  State,  has  been  sold  by  J.  W.  Dar-  readers  in  its  Easter  edition  on  March 
row.  the  editor  for  twenty-nine  years.  '21.  an  extra  section  of  eight  full  pages 
to  .Albert  S.  Callan,  of  .Albany.  Edi-  in  three  colors,  containing  reproductions 
tions  of  the  paper  are  published  for  Kin-  of  the  fifteen  panels  of  the  Holy  Grail, 
derhook,  Hillsdale  and  Rensselaer.  The  by  Edwin  .A.  .Abbey,  the  most  famous 
transfer  of  the  property  will  take  place  Mural  paintings  in  .A'.nerica  and  the 
April  1,  when  Mr.  Harrow  will  retire  chief  decorative  features  of  the  Boston 
from  active  service  as  a  publisheer.  Public  Library. 
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DIRECTORY  OF  ADVERTISING  AGENTS 


AD  FIELD  PERSONALS. 


General  Agents 


ADVERTISERS’  SERVICE 

5  Bcekman  St.,  New  York 
Tel.  Cortlandt  31SS 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent. 

114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 

20  Vesey  St.,  New  York 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beckman  2820 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


Publishers’  Representatives 


ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 

Drezel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

MEXICO 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gram  ercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg  ,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

GRIFFITH,  HARRY  C., 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY,  C.  F.,  Sc  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 
PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 
PUTNAM.  C.  1. 

45  W.  34th  St..  New  York 
Tel.  Murray  Hill  1377 

VERREE  Sc  CONKLIN.  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 
WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Harlan  R.  Morris,  of  the  special 
agency  of  Rodenbaugh  &  Morris,  118 
Xorth  La  Salle  street,  Chicago,  surprised 
his  friends  on  February  27,  when  he  was 
united  in  marriage  to  Miss  Rae  Hender¬ 
son,  of  Chicago,  as  it  was  believed  that 
he  was  a  confirmed  batchclor. 


Henri  L.  Hoguet,  the  Xew  York  ad¬ 
vertising  agent,  was  in  Toronto  this 
week,  to  open  a  branch  office. 

J.  A,  Leighton,  formerly  of  the  Mary 
Garden  .\dvertising  Co.,  has  been  ap¬ 
pointed  advertising  manager  of  Satire, 
\\  alter  Pulitzer's  weekly  journal  of  wit 
and  humor,  Xew  \ork. 


ADVERTISING  MEDIA 

ILLINOIS 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

WASHINGTON 

THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily.  64,741;  Sunday.  84,203 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mez. 

CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Treat  for  “Bull  Dog”  Editors. 

.■\  ''Bull  Dog’’  edition  of  "The  Truth 
V\'agon,”  the  newspaper  play  that  is  now 
at  Daly’s  Theater,  will  he  rim  off  next 
Sunday  morning  for  the  benefit  of  work 
ers  on  morning  newspapers.  In  some 
newspaper  offices  the  first  edition  of  the 
Sunday  i)aper  is  known  as  the  “Bull 
Dog,”  hence  the  appellation  of  this  spe 
cial  performance.  The  audience  will 
consist  of  newspaper  people  of  all  sorts 
from  managing  editors  to  office  boys, 
and  the  performance  will  begin  at  1  ;.30 
o’clock,  when  the  first  editions  of  the 
various  papers  are  out  of  the  w.ay. 


Benj.  B.  Hampton,  who  has  been  out 
of  the  magazine  business  since  last  sum¬ 
mer,  is  now  connected  with  the  Riker  & 
liegeman  chain  of  drug  stores. 

R.  F.  .\yres,  vice-president  and  adver¬ 
tising  manager’  of  the  Bush  Terminal 
Co:,  Xew  York,  has  resigned  to  become 
president  of  the  Harbor  Island  Ter- 
mina's  at  Seattle,  Wash. 


WEST  VIRGINIA. 
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LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling,  Parkersburg,  Huntington,  Qiarles- 
ton,  Fairmont,  Darksburg,  Grafton,  Elkins, 
Morgantown  and  Sistersville.  Will  cover  the 
State’s  most  populous  centers  almost  as  thor- 
I  oughly  as  a  house  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGE.NCY.  Parkersburg.  West 
Virginia.  Newspaper,  Street  Car  and  Outdoor 
Display  all  over  West  Virginia. 


William  E.  Pool  has  been  appointed 
advertising  manager  of  the  Mont|)clier 
(\T.j  Morning  Journal, 


George  H.  Perry,  late  advertising  man¬ 
ager  of  the  Siegel-Cooper  Co.,  Xew 
York,  and  now  an  advertising  coun.selor, 
last  week  was  a  guest  of  the  Ottawa, 
Canada.  .Ad  Club. 

H.  P.  Dowst,  of  the  Humphrey  .Ad¬ 
vertising  .Agency,  of  Boston,  was  one 
of  the  speakers  :it  the  recent  meeting  of 
the  Tobacco  Trade  .Association  of  New 
Ijingland,  held  in  Boston. 


THE  BUCK 
DIAMOND 


Chicago  •  New  York  -  Pittsburgh, 
for  years  the  coal  trades’  lead¬ 
ing  journal.  Write  for  rates. 


Press  Clippings 


Everything  and  anything 
that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  liBlayette  Street.  New  York  City 

nrXBLlSHZD  A  I^UAKTER  OF  A  CINTUBT 


Big  Ad  in  English  Newspaper. 

A  two-page  advertisement  of  the  Ca¬ 
nadian  Pacific  Railroad  printed  in  the 
Newcastle  (England)  Daily  Journal  and 
Courant  on  Feb.  10  is  the  largest  ever 
printed  in  its  district.  It  was  placed 
tlirough  the  Central  News,  Ltd.,  the 
.American  representatives  of  which  are 
.Albert  I'rank  &  Co.  of  Xew  York.  Nat¬ 
urally  the  owners  of  the  Newcastle 
Journal  and  Courant  are  considerably 
elated  over  the  fact  that  their  paper  was 
selected  as  the  medium  through  which 
the  English  public  was  to  he  reached. 


W.  S.  Bird,  advertising  mamigcr  of 
tile  Baltimore  .Sun,  who  has  been  ap¬ 
pointed  special  foreign  representative 
of  that  pajier,  with  headquarters  in  Xew 
A'ork,  was  the  guest  of  honor  at  a  din¬ 
ner  given  by  his  associates  at  the  Hotel 
Joyce,  previous  to  his  departure  for  his 
new  field.  William  L.  Unduck,  who 
succeeds  Mr.  Bird  as  advertising  man¬ 
ager  of  the  Sun,  was  toastmaster. 


A  VALUABLE  ASSISTANT. 

Chicago,  Eel).  26,  1912. 

Editor  and  Piblisher. — Inclosed 
jileasc  find  check  for  the  renewal  of  my 
subscription  to  The  Editor  and  Pl'b- 
i.isHER.  1  feel  that  the  office  would  he 
incomplete  without  it. 

E.  T.  CONKI.E, 

Chicago  Manager,  United  Press. 


Flaneur**?  Il*s  the  best  feature  lor  editorial  pages  in 
Manz*s  Sunday  cartoons  are  sonielbing  new. 


Have  you  seen 
America. 

Best  daily  Washington  letter. 

Sample!  of  ai>  cl  these  for  a  postal  card.  If  your  paper  U  not  represented  in 
Washington  write  us 

AMERICAN  TELEGRAPH  PRESS,  District  National  Bank  Bailding,  Washington,  D.  C 

Complete  telegraph  and  telephone  ‘‘pony”  and  special  news  reports  for  morning 
and  afternoon  dailes. 


Eugene  W.  F'arrell,  .idvertising  man¬ 
ager  of  the  Newark  (X.  J.)  News,  was 
given  a  testimonial  dinner  by  the  em¬ 
ployes  of  the  News  on  Feh.  19.  -Among 
the  speakers  was  Edward  Scudder,  son 
of  the  publisher,  and  Arthur  Simiot,  the 
city  editor. 


FL  H.  Merritt,  a  well-known  advertis¬ 
ing  man  of  Xew  A’ork  City,  is  now  as¬ 
sociated  with  J.  C.  Rehber,  in  the  agency 
business  at  -Atlanta. 

John  Zimmer,  Jr.,  of  the, classified  ad¬ 
vertising  department  of  the  New  A'ork 
World,  has  resigned  and  returned  to  his 
home  at  West  Scranton.  Pa.,  where  he 
will  engage  in  the  retail  shoe  business 
under  the  firm  name  of  Hayes  &  Zim¬ 
mer.  Mr.  Zimmer  was  president  of  the 
Adcrafters  of  Xew  A’ork,  of  which  or¬ 
ganization  he  was  one  of  the  founders. 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufacturers  Fine  Printing  Inks 
PHILADELPHIA.  PA. 


TAKE  IT  TO 


ON  TOE  ALL  THE  Tim 


OWERS  PHOTO 

154  Nassau  SLHY 


THE  LOVEJOY  CO.  astablUhed  185s 
ELECTROTYPERS 

and  Manufacturers  of  Electrot.vpe  Machinery 

444-446  Pearl  Street  New  York 


Let  our  Mr.  Louis  A.  Hoffmann  quote 
you  on  his  line  of  proven  Newspaper 
Supplies,  especially  for  the  “Stereo”  dept. 


INTERNATIONAL 
Pi‘oven  Newspaper  SappUcs 


PUBLISHERS  SUPPLY  CO. 

117  John  Street.  New  York.  U.  S.  A. 
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A  LETTER  FROM  THE  WILLIAM  C.  FREEMAN  CO. 
TO  PUBLISHERS  OF  DAILY  NEWSPAPERS 

THIS  IS  A  PROPOSITION  TO  AROUSE  YOUR  INTEREST  IN  SUPPORTING  A 
NATIONAL  ADVERTISING  BUREAU  TO  DEVELOP  ADVERTISING  FOR  NEWS- 
PAPERS  IN  FIELDS  FROM  WHICH  THEY  NOW  GET  BUT  VERY  LITTLE  BUSINESS 


Over  $26,000,000  was  spent  by  national  advertisers  in  maga¬ 
zines  in  1911.  X\>t  much,  if  any,  of  this  advertising  ever  sees  day¬ 
light  in  the  ne\vspa|)ers.  This  business  W  AS  \OT  T.\KEX 
FROM  XEW  SI’ArFRS,  but  was  I )E\  ELOPED  BY  THE 
MAGAZIXES.  By  magazines  we  mean  the  standard  monthlies, 
weeklies,  and  women’s  publications. 

The  Curtis  Publishing  Company,  the  Butterick  Publishing 
Company,  and  Collier’s,  representing  a  total  circulation  of  perhaps 
6,000.000,  do  a  business  of  about  $15,000,000  annually.  The 
annual  cost  of  maintaining  the  advertising  departments  of  these 
three  companies,  we  are  informed,  is  alxmt  $750,000.  They  have 
high-class,  well  paid  representatives. 

Twenty-si.\  million  dollars,  the  sum  spent  in  magazines  last 
year,  would  bin  nearly  1,000,000  lines  of  advertising  in  every  news¬ 
paper  in  the  country  of  5,000  circulation  or  more.  There  are  681 
of  these  newspapers.  Think  this  over. 


Our  idea  is  to  get  h'XOUGII  newspapers  in  communities,  in 
states,  in  sections,  and  in  the  whole  country  to  combine  and  fur¬ 
nish  AX  ADN  EKTLSIXG  MEDIUM  .STROXG  ENOUGH  to 
make  ANY  advertising  campaign  of  meritorious  merchandise  suc¬ 
cessful,  whether  conducted  in  cities,  states,  sections,  or'in  the  whole 
country. 

It  is  important  that  the  newspapers  in  the  combination  shall  be 
representative  in  character  and  influence  in  their  communities. 

The  National  Advertising  Bureau,  representing  all  of  the  new's- 
papers  of  established  character  throughout  the  whole  country, 
could  accomplish  a  great  work  in  pointing  out  to  advertisers  the 
importance  of  developing  communities,  states  and  sections  at  a 
time  before  undertaking  to  advertise  nationally. 

Your  special  representative  cannot  undertake  this  development 
for  two  reasons:  First,  he  is  too  busy  looking  after  business  that 
has  been  scheduled  to  go  into  the  newspapers ;  second,  if  he  were 
to  try  to  get  business  from  a  NEW’  field,  the  advertiser  would  not 
listen  to  any  plan  that  contemplated  using  ONLY  ONE  NEWS- 
P.APER  in  a  community,  or  one  in  a  combination  of  communities, 
e.xcept  in  rare  instances. 

Therefore,  it  is  necessarv  that  this  development  work  be  done 
BY  AN  INDEPENDENT'  ORGANIZATION,  representing  a 
number  of  newspapers  in  each  city,  state  and  section,  capable  of 
furnishing  expert  advice  as  to  the  most  effective  method  of  cover¬ 
ing  any  city,  state  or  section  desired,  and  equipped  with  full  infor¬ 
mation  regarding  business  conditions  in  the  territory  selected  by 
the  advertiser. 

This  plan  does  not  interfere  with  individual  solicitation  of 
foreign  or  local  representatives,  with  the  work  of  advertising  agen¬ 
cies,  nor  with  healthy  competition  for  business. 

W^e  know  by  an  e.xperience  of  a  year  and  a  half  with  a  compo¬ 
site  newspaper  medium  in  sixty-five  communities — only  one  news¬ 
paper  in  a  community — that  advertising  agencies  and  advertisers, 
too,  do  not  believe  that  ONE  newspaper  in  a  community  is  suffi¬ 
cient  to  effectively  cover  that  community. 


W'e  propose  to  the  publishers  of  the  best  daily  newspapers  in 
the  various  communities  throughout  the  United  States  to  develop 
for  them  new’,  desirable,  national  advertising,  on  the  following 
basis : 

Publishers  to  subscribe  to  a  fund  for  a  period  of  three  years 
on  a  basis  of  $100  a  year  for  every  cent  of  their  14,000  line  rate. 
The  newspaper  with  a  rate  of  20c.  a  line  for  14,000  line  contracts 
would  pay  $2,000  a  year;  10c.  a  line,  $1,000;  ic.  a  line.  $100. 

This  fund  will  be  used  in  the  following  way: 

First. — In  the  establishment  of  the  National  Advertising  Bureau 
with  headquarters  in  New  York  and  branch  offices  in  Chicago, 
Boston,  Atlanta  and  San  Francisco.  The  advertising  staff  would 


consist  of  well  paid  representatives,  who  would  w’ork  directly  on 
advertisers  and  prospective  advertisers — men  capable  of  laying  out 
campaigns,  preparing  plans,  and  suggesting  copy. 

Second. — A  regular,  i)ersistent  advertising  campaign  in  trade 
publications  in  behalf  of  new’spaper  advertising  and  the  National 
-Advertising  Bureau. 

Third. — The  creation  of  a  Statistical  Department  to  collect  and 
furnish  facts  concerning  se.ling  conditions  in  every  city  and  section 
represented,  such  as  pt>pulation,  details  of  circulation,  buying  ability 
of  the  people,  class  of  merchandise  purchased,  number  of  dealers, 
jobbers  and  distributors  in  various  lines  of  merchandise — all  data 
which  would  be  helpful  to  a  manufacturer  when  laying  out  a  cam¬ 
paign  of  distribution  and  advertising.  The  Statistical  Department 
and  the  assistance  of  the  representatives  would  be  at  the  disposal 
of  the  advertising  agents  at  all  times. 

Fourth. — To  furnish  each  newspaper  in  the  combination,  once  a 
week,  w’ith  one  good  business  talk  on  the  value  of  the  daily  news¬ 
paper  to  advertisers,  citing  each  time  .some  business  success  made 
through  the  persistent  use  of  newspaper  publicity.  It  would  in¬ 
terest  the  local  merchants,  as  well  as  general  advertisers. 

Fifth. — To  publish  a  booklet,  setting  forth  the  advantages  of 
newspaper  publicity,  to  be  sent  monthly  or  oftener,  to  a  selected 
list  of  national  advertisers  and  prospective  advertisers. 

Each  newspaper  in  the  combination  will  have  the  benefit  of  the 
work  of  the  entire  organization,  but  every  newspaper  should  not 
expect  to  get  all  of  the  business  created.  This  would  defeat  the 
plan  of  building  newspaper  advertising  on  right  lines.  The  proper 
way  is  to  develop  the  community  idea  first,  then  the  state  idea,  then 
the  territory  or  section  idea,  then  the  national  idea.  Trade  condi¬ 
tions  would  determine  the  territory  where  a  campaign  should  start. 
The  building  up  must  be  gradual,  careful  and  intelligent. 

If  the  magazines  can  secure  over  $26,000,000  of  national  adver¬ 
tising  a  year,  does  it  not  seem  reasonable  that  an  organization  such 
as  we  propose  could  create  at  least  one-tenth  of  that  amount,  or 
$2,600,000  in  a  year?  Even  if  the  National  Advertising  Bureau 
secured  only  one-hundredth  part  of  that  sum  the  first  year,  pub¬ 
lishers  would  still  get  their  investment  back  and  would  have  started 
NEW  BUSINESS  that  should  increase  in  volume  the  second,  third 
and  subsequent  years. 

Publishers  should  be  glad  to  unite  in  an  effort  to  put  news¬ 
papers  in  their  right  position  before  the  general  advertisers  who 
do  not  now  patronize  them. 

The  plan  outlined  does  not  mean  a  great  financial  outlay  for  any 
one  publisher.  Such  a  campaign  would  be  the  first  concerted 
action  taken  by  a  combination  of  good  newspapers  to  develop  busi¬ 
ness  on  a  basis  which  would  be  accepted  by  national  advertisers  as 
both  intelligent  and  effective. 

The  newspaper  that  pays  $2,000  a  year  for  the  maintenance  of 
the  bureau  and  the  newspaper  that  pays  only  $100  a  year  will  each 
get  its  money  back,  if  only  10,000  lines  of  business  are  secured  in 
the  whole  year.  _ 

If  the  publishers  of  the  daily  newspapers  in  the  United  States 
are  sufficiently  interested  to  support  what  we  consider  the  only 
practical  plan  yet  offered  to  help  them  secure  their  full  share  of 
the  national  advertising  now  going  into  general  media  almost  en¬ 
tirely,  this  company  will  gladly  undertake  the  work,  but  it  will  only 
do  so  under  right  conditions,  conditions  that  will  make  for  a  big 
success. 

Are  you  interested?  If  so,  address  us.  Singer  Tower,  New 
York.  Ask  any  questions  you  wish  as  to  details  and  they  will  be 
answered  frankly. 

WILLIAM  C.  FREEMAN  CO. 

Singer  Tower  New  York  City 
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